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1 EFAUBCMOOl
ABHIKRISH}{AM
V

A study on the attitude of
customers towards electric vehicle

Mr. Jaisemon Jacob

2 EFAUBCMOO2 LINTO SHAJU

A study on consumer satisfaction
of Royal Enfield with special
reference to Chalakudy
Municipality

Ms. Neethumol M S

a,

J EFAUBCMOO3 RAHUL SHAJAN
A study on awareness of mobile
banking with special reference to
Chalakudy Municipalitv

Ms. Jisha T K

4 EFAUBCMO04 SHANIYAS KS

Impact of social media on online
shopping among youth in Nirmala
College of Arts and Science,
Meloor

Ms. Jessy Raphel

SIYADH SAGEER
A study on consumer attitude
towards green marketing and eco-
friendty products

Mr. JithinM
Varghese

5 EFAUBCMOO5

ANEEGHAAM
A study on problems faced by
women entrepreneurs in
Irini alakuda Municipalify

Ms. Jessy K K6 EFAI]BCMOO6

A study on evaluation of
television advertisement on
consumer buying behaviour

Ms. Malavika M R7 EFAUBCMOOT ASHIKA S

Ms. Malavika M REFAUBCMOOS FASNAVH

A study on job satisfaction of
private sector employees and
problems faced by them during
work from home with special
reference to Karalam Panchayath

8

9 EFAIJBCMOO9
ROSEMOL
SURESH

A study on employees attitude
towards defined contributory
pension scheme with special
reference to Kuzhttr Grama
Panchayath

A study on consumer perception
towards social media advertising

-!! Ms. Annie KT10 EFAUBCMOlO SREEBAM B

lr${qph&ethumol M S

:u rrF ,&f?.TS & $tiht'if;f

A study on work life balance of

#€.R.T.C employees with sReci$ p
W&ence to Chalakudy-Dseo^nr r trr

11 EFAI]BCMOTl

P.o., hll
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11
ct'{ ALAKUDY
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L2 EFAT]BCMO12 AJAL ROJANI
A study on saving habit among
women workers in Kodakara
Grama Panchayath

Ms. Neethumol M S

13 EFAUBCMOl3 AKHILP A

A study on customer satisfaction
towards health drinks with special
reference to Nay aranghadi
Panchayath

Ms" Annie KT

L4 EFAUBCMOI4 AMAL T S

A study on consumer buying
behaviour towards Amul products
with special reference to
Kodakara Panchayath

Ms. Vineetha Shibu

15 EFAUBCMO15 JESWIN JEEJO
A study on effectiveness of social
media influencer marketing in
Thrissur

Mr. Blesson Babu

L6 EFAIJBCMOl6 KRISHNIADAS K S

A sfudy on customer's
satisfaction towards Indian
Railway online ticket booking
system in Kodungallur

Dr Bindu V

t7 EFAIJBCMATT
MI]II{MMED
BILALVV

A study on the problem faced by
women entreprenellrs in Thrissur
District

Ms. Delvin Francis

18 EFAUBCMOlS
NE,ERAJ
UNNIKRISHNAN

Comparative analysis of
traditional marketing and online
marketing with special reference
to Chatakudy Municipality

Ms, Vineetha Shibu

19 EFAUBCMOl9 YANH{JKRISHNA
NS

A sfudy on customer attitude
towards merging of SBT into SBI
with special reference to Koratty

Dr Bindu V

2A EFAUBCM02O
AMINMARTYAT
B

A study on customer satisfaction
of KFC

Ms. Jisha T K

Ms. Gigi M R2l EFAIJBCMO}L ANSILINJOY A study on consumer preference
towards Cadbury Dairy milk

22 EFAUBCMO22
DIYA
SATHtrESHAN

A study on consumer attitude
towards green consumerism at
Edavilangu Panchayat,
Kodungallur

Mr. Jithin M Varghese

IINCIPAL
NC NF ARTS & SCIEI'ICE
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23 EFAUBCMA23

i,

A study on the effectiveness of
advertisement on consumer brand
preference of durable goods with ,;,,

special refersnce to Amballu.r
Village, Thris sur Di rtlffi"b{ i}'lihffi ;;
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24 EFAUBCMO24 FASI.{A IBRAHIM
A study on effectiveness of social
media marketing in Thrissur
Municipal Corporation

Ms. Delvin Francis

25 EFAUBCMO25
ACHUTHA.I\TAND
ANK S

A study on working capital
managemsnt of Hero Motoco{p
Ltd

Ms. Mini M J

Ms. Annie K T26 EFAUBCMA26 AGNAL JOSE
A study on consumers preference
towards traditional marketing and
e-marketing.

Ms. Annie K T27 EFAUBCMO2T AJINi SAM M
A sfudy on assessment of product
and service quality of Fastrack
watches

Ms. Ilelvin Francis28 EFAUBCMA29 ANIZIL JOHNSOhI

A sfudy on customer satisfaction
of online shopping; with special
reference to l.{irmala College of
Arts and Science, Meloor

Ms. Mini M J29 EFAUBCMO3O ASHIKBENNY
A study on customer satisfaction
towards Lays chips in Kodakara
Grama panchayath, Ward 6

Ms. Gigi M RASHIRVAD P S
A study on role of IT in banking
with special reference to
Chalakudy Municip ality

30 EFAIIBCMO3 1

Ms. Jisha T K31 EFAUBCMO32 ASWINhIA
Customer satisfaction on the
services provided by Thazhekad
service co-operative bank

Dr Bindu VASWII{ O A
A study on investment behaviour
of college teachers with special
reference to Thrissur District.

32 EFAIJBCMO33

Mr. Blesson BabuEFA{.JBCMO34
CHANI}RADASP
L

A study on student satisfaction
towards online class

aaJJ

Mr. Blesson Babu

f)4.

A sfudy on the effectiveness of
advertisement on consumer
buying behaviour with reference
to the students in Thrissur
District.

34 EFAIJBCMO35 EBNBABU

Mr. Jithin M Varghese

v

GA study on customer satisfaction a
towards Royal Enfield Bike
Kodungallur

35 EFAUBCMO36 JERIN JOSHY
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A study on change in trend
towards electric scooters in r i
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37 EFAUBCMO3S LITVTIN FRAT{CIS

Customer satisfaction towards
unit linked insurance plans with
special reference to Chalakudy
Municipality

Ms. Vineetha Shibu

38 EFAI]BCMO39
PRA}iAV
SAJEEVAN

A study on customer satisfaction
towards online shopping with
special reference to Chalakudy
Municipality

Ms. Jisha T K

Ms. Vineetha Shibu

39 EFAUBCM04O RIYAS KR

The impact of online product
reviews on consumer buying
decision special reference to
]tlattika Panchayath

Ms. ].{eethumol M S4A EFAI]BCMO41 ROHITH C A

A study on viewers perception
towards OTT film release in the
situation of covid - 19 scenario
with special reference to 10th

ward of Karukutty Grama
Panchayath

Ms. Malavika M R4t EFAUBCMO42 SALMAN ASHRAF
A study on popularity of different
utilities of ATM cards

A study on attitude of college
students towards entrepreneurship
with reference to Thrissur District

Dr Bindu V42 EFAIJBCMA43 SAM MOHANT

A study on customer satisfaction
of Royal Enfield with special
reference to Thrissur district

Ms. Gigi M R43 EFAUBCMA44 SHAMNAZ P S

Mr. Blesson BabuEFAUBCM045 SREEHARI T K

A sfudy on consumer preference
and awareness on digital payment
system with special refbrence to
Kodungallur municipality

44

HP45 EFAUBCMA46 AJISHA STINIL
A study on employees satisfaction
of Peoples Dairy I)evelopment
Project Central Society

H
TK,EFAUBCMO4T ANZABIJU

A study on impact of online
shopping with reference to
Kaipararnbu Grama Panchayat

4
46

Ms. Gisi M
i\ '-! v.
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EFAUBCM04B

A study on customer satisfaction
of banking service with special
referencs to Irinjalakuda
rnunicipality NIR$IALA 0C

47

CHALAKU
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48 EFAUBCMO49 DHEEPTHI
KRISHNA S

A study on members satisfaction
towards co-operative milk society
in Kodakara block panchayath

Ms. Jisha T K

49 EFAUBCMO5O JASEELA P I
A study on job satisfaction of IT
employees through online media
in Thrissur District

Ms. Mini M J

50 EFAUBCMOs 1 MILSILAP M

A study on perception of students
towards e-learning during
COVID-19 pandernic in Nirmala
College of Arts and Science,
Meloor.

Ms. Annie K T

51 EFAUBCMO52
MR
ABHINANDANA

A study on influence of sales

promotion strategies of E-
Commerce on customer
satisfaction.

Ms. Annie K T

s2 EFAUBCMOs3 sradha sasidharan

A study on Influence of sales

promotion on online buying
behaviour of students of Nirmala
Institutions

Ms. Jessy Raphel

s3 EFAUBCMO54 ABEL MARTIN
A study on customer satisfaction
among E-Buyer's at Chalakudy

Ms. Jessy K K

54 EFAUBCMO55
ABHIRAM
VINODKIJMAR

A study on customer satisfaction
with respect to green marketing
and green products in Thrissur

Ms. Jisha T K

ADARSHMR

A study on impact of social media
on consumer behaviour, with
special reference to Annamanada
Panchayath

Ms. Jessy Raphel55 EFATJBCMO56

Ms. Delvin Francis56 EFAUBCMO5T
AHAMED
SATHAR

A study on customer satisfaction
of Himalaya Herbal Products

Ms. Delvin
t

frays57 EFAUBCMOsS AJMALVM
A study on purchasing behaviour
of mobile phones among women

t

EFAUBCMO59 Akash a s
A sfudy on awareness of E-
Banking services with special
reference to Thrissur Dts@

58

Ms. Neethumol M S
}ffiI}ICIPAL
mitr nF A$QTS & $CtENCf

A study on customer satisfaction
of Khadi products with special
reference to Chalakudy 

i

Municipatity rrrFrrrAr 
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59 EFAUBCMO6O
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60 EFAI]BCMO61
A}.{ANTHU
VIJESH

A study on impact of
implementation of GST among
retailers with special reference to
Mattathur panchayath

Ms. GigiMR

6l EFAUBCM062 ANOOJ P RAJ

A study on stress management
among employees in banking
sector at Kodungallur
Munisipalify

Ms. Jessy K K

62 EFAUBCMO63 ANSIL WILSON
A study on the quality of work
life of the employees at Thrissur
Municipal Corporation

Mr. Jaisemon Jacob

63 EFAUBCMO64
ASV/I}{
VARGHESE

A sfudy on customer satisfaction
towards E-banking and it's
services with special reference to
Koratty Town

Ms. GigiM R

64 EFAT]BCMO65 ATHUL KRISH}T{A
A study about online
entrepreneurship among youth in
Thrissur District.

Ms. Delvin Francis

65 EFAUBCMO66
ATHIILI(RISHNA
M..N

A study on mobile bankit g and
it's impact on customer
satisfaction in Meloor Grama
Panchayath

Ms. Vineetha Shibu

66 EFAUBCMA6T AI]STIN SOJANI
A study on the savings and
investment behaviour of college
teachers in Thrissur district

Ms. Jessy K K

67 EFAUBCMO6S CHARLES JOSE
A study on savirrg habit of college
students with special reference to
Alagap p afiagar p anchayath

Mr. Jithin M Varghese

68 EFAUBCMO69 CHRISTO KT]RIA}{

A study on the savings and
investment behaviour of working
women at Varandarappilly
Panchayath

Mr. Blesson Babu

69 EFA{JBCMATI EDISONJOY

A study on work life balance
among professional women with
special reference to Koratty
Panchayath

Ms. I.{eethurnol M S

\f
7A EFAI]BCMA72

A study on brand preference of I
two wheelers among women in t
Thrissur district ,1 L
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7l EFAUBCMAT3 JISNO GEORGE

A study on customer satisfaction
on Honda vehicle with special
reference to Honda vehicles Pvt.
Ltd, Thrissur

Ms. ].{eethumol M S

72 EFAUBCMOT4 JITHIN C J
A study on the attitude of youth
towards entrepreneurship at
Kuriachira Town

Ms, Jessy K K

73 EFATJBCMOT5 JOYAL J

A study on impact of stealth
marketing on youth with special
reference to Chalakudy
municipality

Ms. Jisha T K

74 EFAUBCMOT6
MUHAMMED
IBINU

A study of satisfaction on using of
online banking apps provided by
the SBI bank

Mr. Blesson Babu

75 EFAUBCMOTT
SARATHKUMAR
P

A study on online buying
behaviour in fashion and apparel
industry of college students

Ms. Malavika M R

Dr Bindu V76 EFAUIBCMOTS
SREERAG
MENON

A study on the analysis of the
financial performance of KSE
Ltd, Irinjalakuda

Ms. Annie K T77 EFAUBCMOT9 THOI]FEERKN
A study on spending behaviour of
students with special reference to
Nirm ala College, Chalakudy

Mr. Blesson Babu78 EFAI]BCMOSO
VYSHAKJ
RAMESH

A study on financial analysis of
Britannia Industries Ltd

Ms. Jessy Raphel79 EFAUBCMOSl
YADHUKRISH}{A
MU

A study on problems faced by
street vendors in Chalakudy
Municipality

Ms. Malavika M R80 EFAUBCMOS2 ABHIJITH P S

A study on the customer
purchasing behavior towards
branded apparels in Angamaly
Municipality.

Ms. Mini M J

(-J
81 E,FAUBCMOS3 ADHILKA

Customers attifude towards
purchase of electric and non-
electric two wheelers at

Chalakudy Municipality.

A study on work life balance in . 6
qlndus Motors Pvt Ltd jk82 EFATIBCMOE4 a
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83 EFAUBCMOS5
MOHA]WMED
MUSAWIR

A study on sustomer's preference
towards petrol and diesel cars
with special reference to NirmaLa
College of Arts and Sciencs,
Meloor

Mr. Jithin M Varghese

84 EFAUBCMOS6
MOHAMMED
ZAHID

A study on employee welfare
schemes at Cheruvathoor agencies
Muthuvattoor

Ms. Vineetha Shibu

85 EFAUBCMOST AGNES SHAJU

A study on the awareness about
E-banking services among college
students in Nirmala College of
Arts and Science, Meloor

Ms. Jessy K K

86 EFAUBCMOSS ANAKHAEA
A sfudy on customer satisfaction
on E-banking services in private
sector banks

Ms. Malavika M R

87 EFAUBCMOS9 GAS}{A BIJU
A study on customer satisfaction
towards PAYTM users in
Chalakudy Municip ality

Ms. Gigi M R

88 EFAI]BCMO9O
AANITHYAP
SURESH

A study on branded products
influence in daily use with special
reference to Irinj alakuda
Municipality.

Ms. Vineetha Shibu

Ms. Mini M J89 EFAUBCMOgl ABIJITH K G
A study on customer satisfaction
at Reliance Hypermarket,
Chalakudy

90 EFAUBCMA92
ADITHYA
KRISHI{A

A study on impact of social media
among youth with special
reference to Nirmala College of
Arts and Science, Meloor

Ms. Annie K T

9L

Ms. Jessy Raphel

EFAUBCMO93
ASHWINP
RAJESH

A study on the effectiveness of
internet advertising on consurner
behaviour with special reference
to Nirmala college of Arts and
Scienco, Meloor.

92 EFAUBCMO94 ATHUL SHAJI

A study on problems faced by
people in online banking with
special reference to Chalakudy
atea

Ms. GigiM R

_-r
A sRrdy on the online payment 

I

. application system in Chalakudlft
h:tf, reference to AmazonPay$

93 EFAIJBCMO95 BLESSO.w
F-,W-".}{S-*'r

& SCIENCEOF ARTS
NIR$TALA COLLEGE

P,O,, MELOOR
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94 EFAUBCMOg6 EDWN{ P S

A sfudy on stress among female
mrses in private hospitals with
special reference to Irinjalakuda
region

Ms. Delvin Francis

95 EFAUBCMOgT FABINP R Study on role of bank customers
using Information Technology

Ms. Delvin Francis

96 EFAUBCMO9S JOBPJ

A study on consumer perception
towards green marketing and
green products with special
reference to Chalakudy
Municipality

Mr. Blesson Babu

97 EFAUBCMO99 KANNAN SILJAN

A study on the effectiveness of
online learning for higher
secondary class in Kodassery
Panchayath from ward 9 to ward
10

Ms. Gigi M R

98 EFAUBCMlOO
MUHAMMAD
AMEEN

A study on the employees
satisfaction on Info Park with
special reference to Koratty
Branch

Ms. Annie K T

99 EFAUBCMlOl SOURAV
RAMESH

A study on consumer satisfaction
of Yamaha bikes with special
reference to Chalakudy

Ms. Jisha T K

100 EFAUBCMIO2 THARIIN GHOSH
A sfudy on customer satisfaction
towards green products special
reference to lr{attika Panchayath

Ms. Neethumol M S

I 0 1 EFAUBCMl03 T]NNTI K SAJU

A study on consumer perception
towards electric vehicles with
special reference to Ernakulam
city

Ms. Neethumol M S

rcz EFAUBCM105 FAHAD KS

A sfudy on investors perception
towards various scheme of LIC
with reference to Kayamkulam
Municipality

Ms. Jisha T K

\..

{-
S"-

tuil. il ^*.t

,A
tix

PRINCIPAL - .

NIR$IAIA corledq,o-t i[r 1& 
sc I ENcE

KuNNffilLLY P.o', hlELooR

cfrnin-nuov 
- 680311

,t'

I'



DECLARATION

I, ABHIKRISHNA M V, 56 BCOM FINANCE studenr of Nirmala College of Arrs

And Science Meloor hereby declare tlat this project reporr entitled *A STUDY ON

TI{E ATTITUDE OF CUSTOMERS TOWARDS ELECTR]C VEHICLE', is a

bonafide record of work done by me during 2022- 2023 in partial fulfillment for the

award of degree of BACHELOR of COMMERCE under the supervision of
Mr. JAISEMON JACOB, Department of Commerce, Nirmala College of Arts and

Science, Meloor, Chalakudy , affiliated to Calicut University.

I further declare that this report has not previously fonned the basis for the award of
any degree, diploma, fellowship or other similarity of recognition.

PLACE: MELOOR

DATE: fb-bz-zoz3

Mr. JAI ON JACOB

(Faculty Guide)

ABHIKRISHNA M V

(REG NO EFAUBCMOOl)
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A Study On The Customer Attitude Towards Electric Vehiclc,

1.1 Introduction

Electric vehicles are vehicles that are either partially or fully powered on elcctric power.
Electric cars are growing i' popularity every day. It can be powered by a collector system that
uses electricity from outside the vehicle, or it can be self-powered by a battery (sometimes

charged by solar panels, or by converting fuel to electricity using fuel cells or a

generator).Electric vehicles have minimal operating expenses since they have fewer moving
parts to maintain, and they are also very eco-friendly because they consume little or no fossil
fuels (petrol or diesel). This vehicle is envisioned as a replacement for today's automobiles. It
can be used to address concems such as pollution, global warming, natural resource depletion,
and so on. The electric car concept offers a clear cut solution to the environmental problems

of gasoline-powered automobiles. This study is conducted to determine how people feel about

electric automobiles. The goal is to reduce vehicular pollution by switching to electric

vehicles. The increasing popularity and use of electric vehicles is supported by a number of
advantages, including:

(i)Savings:-Electric vehicles can be fuelled at extremely low prices, and many new cars will
provide excellent incentives for going green, such as money back from the govemment.

Electric vehicles might also help you save money in your daily life.

(ii) More Convenient:-Recharging an electric vehicle is simple, and the greatest part is that

you won't have to stop at a gas station to do it before hitting the road ! An electric vehicle

might be charged using a standard household outlet.

(iii)Safe to drive:-Electric i,ehicles are subjected to tlie same fitness and testing protocols as

gasoline-powered vehicles. Electric cars are safer to drive because they have a lower Centre

of gravity, making them more stable on the road.

(iv)No emission:-The most significant benefit of an electric vehicle is its environmental

credentials. Electric automobiles are completely environmentally beneficial because their

engmes electricity. Because it runs on a clean energy source, it does not

prod toxic smoke into the environmenl. They are even better than hybrid cars,

gas emit pollution. You'll be r,"rfu44ft1apq1h{ and

envllo f,rieu vlronment.

(v)Low automobiles use electrically drivpn engines, which',elinrihdti:s

the need for I on, everl,thing litrked to the combustion.:g-f.l,qllr,9r ard a sleu, of . other

tnaintenance responsibilities thal come with a gas engine. As a result, thc cost of nraintaining

Ninnala College of Arts and Science, Meloor

)
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A Stud On The Customer Attitude Towards Electric Vehiclel

5.3 SUGGESTION

' By increasing the number of charging stations, more people will be interested in purchasing

electric vehicles.

' People should place a greater emphasis on electric vehicles in order 1o reduce pollution and.

greenhouse gas emissions.

. Companies should concentrate on informing the public about new car eiectric modes

' Petrol prices are steadily rising. The problem of rising petrol prices can be addressed with

electric vehicles. The govemment's promotion of electric vehicles will aid the country's

future progress.

' Incentives and subsidies should be provided by the govemment for the purchase of electric

vehicles.

. Reduced tax rates can attract buyers to buy eiectric vehicles to a certain extent.

. By lowering the initial cost of electric vehicles, there will be a growing market in the near

future.

. Electric vehicle promotion also aids the govemment in saying goodbye to crude oil and its

high price.

5.4 CONCLUSION

In India, there is a need .for energy transition in automobiles due to the depletion of fossil

resources and the steady rise in fuel prices. The govemment has taken steps to reduce

pollution levels by promoting electric vehicles and providing purchasing subsidies. The

government has relaxed FDI rules in order to promote output. EVs are being introduced in

India by a number of new brands. Governments and manufacturers should work together to

construct the create a fuvourable climate for electric vehicles. The
...

respondents are of glo conditions and are readv to

rmportant Lonsideri purchase ofEV.
C,r1*: a\e

If sufficient le, respondents are willing to accept EVs as a future

buying option.
. :. a-i

ing, the limited num-bel of:charging stationd, and the

time it takes to recharge the battery are all factors that limit consumer confldence. : :.-i':r:i:.;

, ..,:,
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Consumer Satisfaction of Royal Enfieid rvith special Refclcncc to Ctralakudy
Munici ality

l.l INTRODUCTION
Customer satisfaction is defined as a lneasurement that detennines how happy

(ustomers are with a company's products, services and capabilities. An

organizations main focus must be to satisff its customers and increase its sales, for

this it is important to understand the voice of the customer which provides detailed

insights as to what their customers want and better tailor their services or products

and in tum help the business improve or change its products and services.

Marketing is the process of performing market research, selling products and

services to customers and promoting them via advertising to further enhance sales.

Marketing as a subject of study is now attracting increasing attention from firms,

companies, instirutions and even countries.

Custorners are the important concept in marketing. It is being hard to please the

present day customers. They checkout the competitors with similar or at times,

even better offers. Customers are the king and without satisfying their needs none

can exist in the corporate competitive world.

Royal Enfieid is the rnakers of the farnous bullet brand in lndia established in

1955. In 1901 l't bike produced. They are one of the oldest and most famous for

their power stability and rugged looks. Royal Enfield has been updating their bikes

fron-r their first model in order to provide the customers total satisfaction from their

bikes and leep up with the market trends. So this study is mainly focused on

analyzing the customer satisfaction of Royal Enfield with special reference to

Chalakudy Municipality.

1.2 STATEMENT OF THE PROBLEM

market in India is constani:ffiffiH#.H#,C llenges to Royal Enfield

pany that started its business in 1948 with its product such

as the bullet which has kept a prestigious position in the qlarket ti'll date. {n-o1de1

to do so they have to ensure their products provides to tq:]1,,9-":b*ers sufficient

n
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Munici ality

5.3 Conclusion

This project helps to know about the customer satisfaction towards 'Royal

Enfield bikes'. Majority of the customers are satisf,ted with the riding comfort

and performance of Royal Enfield. The customers of Royal Enfield are

satisfied with tl.re product. Most preferred model of Royal Enfield is Classic.

Most of the customers are satisfied with the fuel efficiency of Royal Enfield.

Majority of the customers are male youths and they use Royal Enfield mainly

for daily uses and city touring. Customers are satisfied with the affordability

of service charges and timely delivery. Majority of the respondents are

satisfied with the overall performance and the do recommend Royal Enfreld

Bikes to others. From this project it is identified that, most of the customers

are satisfied with the Royal Enfield bikes.

'!

'r#

\
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A study on awareness of mobile banking with special reference to chalakudy
municipality

1-

1.]. INTRODUCTION

Mobile banking is a term used to refer to systems that allow customers of A financial

institution to conduct a number of financial transactions through a Mobile device.

Mobile banking enables the customer to access the information From his personal

mobile and also used to transact money to another client Through the keypad of

mobile itself. It is used for checking the balance of Accounts, transaction, payments

and credit card application through a mobile Device such as Mobile phone, Personal

DigitalAssistance.

Mobile banking provides a system for the user to access bank account Details

through mobile phones. The system also enables to pay his electronic Bill, telephone

bill through mobile as well as pay for some other services which He has availed. The

mobile banking system is not just for payment but a user of The system can also

transfer money to another account holder through this System. He can receive from

his bank or from his business associated or friend Or another person who is

connected to the system. Mobile banking may also be Used to help in business as

well as financial. The mobile technology banks can Offer a wide range of services to

their customers such as doing fund transfer While travelling, receiving online

updates of stock price even performing stock Trading while being stock traffic.

Mobile devices especially smart phones are the Most promising way to reach the

masses.The customers in mobile bahking Services are increasing'day by day due to

the security measures taken by the Banks. More and more numbers of customers

are being drawn to the mobile Banking as they have been satisfied due to the

measures taken by the banks to Secure the mobile banking transactions.

1.2 STAT THE PROBLEM

The main focus of .cur udy is to access the influence of awareness on
'.

Customer's attitude to mobile banking. l\.4obile banking is a service thatar

Provides the individu a platform to carry out financidt through a mobile, Even
; .:

ce for the customers it still has to gain Popularitythough it's a conve se rvl

among the users. There are stitl bank users who have a mobile but Not making use of

the mobile banking services. Customer awareness of mobile Banking has been

Nirmala college of arts and science, Meloor
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5.2 SUGGESTIONS

The bank should provide proper a\vareness about mobile banking

The merits and dcmerits of mobile banking should revealed 10 custorlrers

Proper securily services should be provided because tl.rat is the nrain reason
for not selecting mobile banking.

The mobile banking processing should be simplified for easy process.

a

a

a

5.3CONCLUSION

The study was intended to find out awareness of mobile banking services,

various problems while using rnobile banking services, reason for perfonning

rnobile barrking services and to consider the eflective factors of mobile

banking. Banks directly provide infonnation about mobile banking to the

customers. Its convenient adoption increases the attracting level of customers

and also the cheapest transaction cost for using rnobile banking. Mostly

customers get attracted to mobile banking because of technology adopted by

the banks. It rvill rnake sure to keep a better satisfaction with mobile banking

users.
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IMPACT OI-' SOCIAL MEDIA ON ON LINE SIIOPPINC AMONG YOUTII IN NIIiMALA COI,I ,E(IN
OF ART S AND SCIENCE MEI-C]OR

l.1INTRODUCTION
Electronic commerce has grown at a breakneck pace, leading in increased use of this

trnstrument by dealers. In addition, e-commerce rivalry has increased. As a result,

Understanding the antecedents of customer acceptance of online purchasing becomes

Increasingly vital for online businesses. Customer relationship management, which has

Been regarded as a successful business strategy for success in the electronic markel

Requires such understanding. The grow.th of e-cofilmerce was driven by rapid

Technology adoptiotr led by the increasing use of devices such as smartphones and

Tablets, and access to the intemet through broadband, 3G, 4G, etc. increased online

Consumer base. English entrepreneur Michael Aldrich invented online shopping in 1979-

Online Shopping (also known as electronic retail or e-shopping) is a form of electronic

Commerce which allows consumers to directly buy goods or services from a seller over

The Intemet using a web browser. An online store may also be called an e-web store, e-

Shop, e-store, intemet shop, web-shop, web-store, online store, online storefiont, and

Virhral store. People will engage in a decision-making process when purchasing

Something. One of the major issues with e-comme.rce websites is that they do not

Adequately support customers during this procedure. The marketer can supply better

Products and services by understanding the customers requirements and worries. In the

case of online shopping, ttre customer can purchase the desired prcduct quickly By

making a few clicks from home or at work, s3ying time and energy despite the Greater

distance resulting from the Intemets vast and limitless market. Furthermore, the Intemet

can assist consumers with limited mobility in tfieir buying.

Since the consumer is not required to Visit the trader's location and is not restricted by

Business hours an order at any time. Such items can also be purchase

That ale not ers immediate vicinity, so the range

Goods ava requested not only to the consumers o

to their emp n the intemet can be easily compared, allowing The

buyer to purchase the th the bcst tcnns (price, quality, and other Reductions)

that are Adapted to cific needs.

,.:?
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5.3 Conclusion

The purpose of this study is to analyze the impact of social media on online

shopping among youth. The study was undertaken with a specific aim of

studying and analyzing effectiveness of social media on online shopping

among youth in Kerala with special reference to NCAS Meloor.

According to the research social rnedia has a great role in influencing the

behavior of consumers in the virtual environment, palticularly on the

consumer who is about to make purchase. We could find that this major

chunk of population belonging to the age group of fr- ,22 are the. youth

buyers who purchase products such as electronics, ,pff"tagta&*rln"*,e
appljg4ge--{ J.hough online. The raost important att bute that makes a
.,4'- . t:: n, - \

,,Aqp- *tteH'qlo\,e to buy products online are reviews, convenience, p ce,
', t. /' : . rd1+.

.^1i{rality and sdon.1,As per the research consunters ofien make purchascs using
' 

social media anil'the majority of youth had purchiasg4 ploduct's 1-2 times in

the last 6 ragrilhs Majority of the consumers rely rtlbn Instagram and

Faceboo!,frfonline purchase. Even though consumers face various issues,

the major portion of youth would like to make purchases online because of

NIRMALA COLLEGE OF ARTS & SCIENCE MELOOR 55

5.2 Suggestions

o Ensure good value for money products and implen.rcnt fair and simple

refund,replacement through their sites in-order to make it a trusted

website for online purchascs and shopping.

o online shopping websitcs should provide more quality products in

a affordable price in-order to increase purclrase.

. company's should provide good customer care services and

provide consumers genuine and quality products, greats offers and

product should be value for money .
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the level of satisfaction received fronr the products purchased through social

media. Consumers do require detailed infonnation about the brands so as to

evaluate its strengths and weaknesses this sample amount of information

through social media saves their time by allowing them to make the purchase

decision quickly in this era of revolutions social media plays a vital role in

influencing people to buy various products brands relay on social rnedia very

much in-order to reach more consumers and to increase there sale social

media is widely accepted and used electronic media which plays a rnajor role

in shopping.For many brands social medias are a great platform to sell their

products and social media influence people to buy products because of the

levei of satisfaction they receive from products purchased and good deals

and wider audience the purchase from the website increase. Thus social

media has a huge impact on online shopping among youth'
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A studyon cottsumer a ttit ud c I o\^,at-ds grccrr nrirlkeliDg and cco liieDtlly l)r.oilrrr.rs

Green marketing has rose attention due to the environmental deterioration and it

becomes a global problem. Nowadays, the American Marketing Association (AMA)

divides the definition ofgrccn lrarkethg in three aspects as "the urarketing of

products that are presumed to be environmentally safe" (retailing definition) as the

development and n'nrketing of products designed to minimize negative effects on the

plrysical environment or to inrprove its quality" (social marketing definition) and

finally as "the efforls by organizations to produce, pfomote, package, and reclaim

products in a mamer that is sensitive or responsive to ecological concems"

(environments defrritio n).

The green movement has $een expanding rapidly in tire world. With regards to this

consurlers are taking responsibility and doing the right thing Consumer awareness

and motivation continue to drive change in the malketplace, notably ttu'ough the

introduction of more eco-friendly products Compared to consumers in the developed

countries, the Indian corlsunler has much less awareness of global warming issues.

Successful t!ng lu,a ys been about recognzmg m
--+

products, manner that suppor'ts buyer Today, "Gree fr.

marketing s rnoved to a u,ay of doing business and businesses that sell
, 1:.

thisLmOssage intoshoulti rccogfivo (a) the of going geen and (b) incorpora
Erc! .

green concept

tmg

the r.narketing pro cormnunicating the 1i] 1l1e 1l' col'ls Llmers."

Green is slowly and stead iiy becorning the symbolict{trr;#,$: eco.consclousness lll

India. The growing consul.ltcr awarcness about tire origin of products and the conccm

over irnpending globa I environnental crisis there are increasing the opportunities to

Nrnrrala col)ege ofalts anii -rcitnce- Meloot' 1

l.l INTRODUCTION

Green marketing is also tenlred as environnrental marketing or e cological marketing.

According to American Marketing Association 'marketing of products thal are

presumed to be envtonmentally safe is called as Creen Marketing". Thus wide range

of activities are covered under green lnarketillg, which includes rnodifying the

product, making changes in thc production process and packaging, as well as

modifying adverlising or- rcrroving any activily that impacts the envirorurent in

negative way Today. l-hc ljarth faccs n-nrc environmental issues than ever before,

hence it is imperative lor companies to make and market them as environment

friendly Creen markeling is crnerging as a popular promotional strategy owing to

increased consu rer awareness and concerns-

and
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marketers to convince consunters firms liave iucrcasingly introduccd (il)l(Grccn

Green marketing seek to go above and beyond traditional markcting by pronroting

environmental core values in the hope that, consumers will associate therc va lues with

their company or brand. Promoting their products as environmental friendly products

has a good impact over the consumers as they are more concerned about the

environment and are willing to pay extra money for those products. Recently we can

see evolution of new segnent of customers in the market who are more

environmentally concemed and considering it as their responsibility to contribute

towards the environment.

1.2 STATEMENT OF THE PROBLEM

In this research consumer attitude towards green marketing and eco friendly products

are leamed. With increasing environmental consciousness, companies need to

understand not only green consumers' behaviour but also the factors that influence

green purchases and those factors that actas barriers to green purchases. This will not

only help the marketers in Segmenting the market appropriately and developing

strategies tb meet green consumers ne6ds but also the policy makers in enforcing

sustainability in marketing of goods and scrviccs.

1.3 SIGNIFICANCE OF THE STUDY

The s to know about the attitude of the consumers

ts and the factors which influence the purchase of eco-

frie d way, in order to dentonstrate what factors used by

C ting-n.rix elements (the product, 'tlib' price, the place and the

promo ncc on green pu'chase behaviouirs i and if .sam

not dtipenarnlportant Fnrtherrnore others factors which do

corqranics bu1 rlorc of the consuner point of vicr.v u,ill be exanrined

af 1!c

A studyon consun.teral titud e towat ds greel rnrrkerrng and eco liienrily lrrrrtlrcts

,!,+

2

Product Innovations) into their Product developnrents over recent. decadcs. So. il'the

market for envtonmentally sustainable products is to become main stream, it is

important to look at what factors influence the consruner selection process. Marketing

is need of the hour in developing countries like lndia. India is a big consumer market

which attracts every coultry to make entry in it .
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. The goverrunent can givc subsidics and tax relief to grccn products.

. More cerlification and trademarks can be issued to ensure the grccnness ol. the

green products.

. Regulations against false green products should be seenntore seriously.

5.4 CONCLUSION

Though the consumers are willing to purchase green products .The availability of the

product is less in the markct therefore thc companies must identify customers'

envirorunental needs and develop products 1o address this issue, produce rnore

environmental$ responsible packages. (Recycle, biodegradable, reuse), and ensure that

products meet or exceed the qualiry expectations of customers. Green rnarketing should

not neglect the economic aspect of marketing. Marketers need to understand the

implications of green marketing. If we think customers are not concemed about

environmental issues or will not pay a premium for products that are lnore eco-

responsfole, think again. We must fmd an opportunity to cnhance our product's

performance and strengthen our custorner's loyalty and command a higher price. For

marketing of the green products to be effective we have to rnaintain tkee things; be

genuine, educate our customers and give thern opportunity to practice. Marketers need to

understand the implications of green marketing. lf we think customers are not concemed

about environrnental issues or will not pay a premixn for products that are lnore eco-

responsible, think again, We rnust f,flrd an oppolfunity to enhance the productL

perfonnance and strengthen our customer's loyalty. So, if today's successful marketing is

about appealing to personal values and delivering eonsu,rcr empowerment, and theu

surely the time is r:ight to inject sustainable development into the marketing mix to help

address sorne g itty issue s currently facing or.rr planet. Green marketing methods

produce sults. They apply atl ol the stcps you need to cut costs, l'aise

res o. te s arid inc gowth in the mosl in.rporlant n'rarkcting trlc we ar a

accoull le lbr th

':.
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1.1 INTRODUCTION

Economic development depends the efforts of people to generate goods and

services. This efforts results into entrepreneurship. Entrepreneur are important for

eccnomic development. An entrepreneur is a person who undertake risk of a new

enterprise. The word entrepreneur is derived from French word 'entreprendre' which

means 'to undertake'.

Women entrepreneurs are those women who think of business enterprise, to

initiate it, organize it, and under.take risks and uncerlainty involved in business. As

compared to men, women are less motivated to start business units due to various

problem. For women there are several handicaps to enter and manage business

ownership due to deeply embedded traditional mind set and stringent values of Indian

society. For women entrepreneur to succeed in her business, appropriate decisions

making is required in application of fund. The principle aim ofthis study is to identi!
the problem faced by women entrepreneurs.

Women constitute about 507o of the world population earlier they were confined to

household activities and they were called homemakers. Over years more and more

women are going for higher education technical and professional education and their

proposition in workforce has also been increased. With the spread of education and

awareness, women has shifted from kitchen, handicraft and traditional cottage

industries to non-traditional higher level of activities. And now women are- out of the

four walls of their houses are taking part in all areas of development. Even

govemm€nt has laid special on the need for conducting special entrepreneurial

training progra rmes for wornen to enable them to start their own ventures.

Women entrepreneurs is the method wliere women put in order all the factors o

productiorL accept risks and oflers emplo5rment oppo rtunities to other despite

distributio gender. Women entrepreneurs surely c S

contri o

Women

financial problem. T

role of a mother o

A study on t'robloms faced by rvomen cntreprengurs in lrinjalakuda municipality

development of their families as well as the

."/ o, '"
face multidimensional

the function of women are not

are social,

traditional

A women has to play multiPle

that



A study on problcms tbced by women enfepreneurs rn lrinjalakuda municipaliry

5.4 CONCLUSION

The study was on topic 'problems faced by women entrepreneurs" the main

airn of the study is to find the important problems faced by women entrepreneurs.

Women entrepreneurs must have an intention to fu!fil their dreams. They have to

make a dream transferred into an idea enterprise studies show that successful wornt:n

work hard. Many authors have tried to define these most important concepts

differently. The role of women in the society is increasing day by day.

Now women have come out of kitchen and they are playing an important role

in building the economy. There are many women's in India who is very successful.

Nowadays women have identified many new type of business opportunity where they

can sit in home and do their business. Education has helped many women to realize

their potential and work accordingly. Development of technology also made women

smarter and they also found many innovative opportunities to do and flourish their

business. There is significant change attitude of women's towards entrepreneurship,

most of them have a positive attifrrde and wants to open their own business in future.
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l.l INTRODUCTION

In the world, today mass media has become as necessaty and i1 has played a significant

role in strcngthening the society. The mass rnedia perfornt this function for the people

by bringing together buyers and sellers through advertisernent. Advcrtising is the

nonpersonal communication of the information usually paid for and persuasive in nature

about products, sefl/ices or ideas by identified sponsors through the various media. The

adveftiser intcnds to spread his idea about the products and offerings anlong the

prospects. Popularization of the products is thus, the basic aim of adveftising. The

major ity of the marketers use mass media for their marketing communications. The

choice of media is dependent upon the nature of the message and the intended target

audience. Television adverlising is the best selling and economic media ever invented.

It has a potential advertising impact unmatched by any other media. The advantage o

lelevision over the other mediums is that it is perceived as the combination of audio and

video features, it provides products with instant validity and offers the greatest

possibility for creative advertising. Television is considered as a popular and po'w,erful

rnedium of infonnation and entertainrnent to reach the audiences. Due to technical

development, oppoltunities 1o adveltise on television have increased over past years.

All the advertisements are not noticed by audiences as well as not all the advertisements

arc skipped by them, adverlisements which have solne entertaillment value are liked,

watched and.remembered by audience which is a welcome lesponse for the

advertisements makers. The basic idea of adverlising is to infomr, educate and motivate

the potential buyers. Reactions to televisiou advertisements seem to be stronger than the

leaction to print adverlisements. The adveflisers find it more effectivs to use television

rather than print media to reach consufirers, par1ly due to lour literacy rate. Televisi

advertising no1 onl ons but substantial message e lng

influence on the rYes o . Advertising is a markeling concept which aims
l-

cuslomers. Wirercas collsumer behaviour is theto influcnce the bu ing bchavio '6

process and activi lect, purchase, cvalua"te and consume the product'

ol servioe to satisfy n t L.r older tirnes, markgters used different sigls and

syrrrbols to market their' pl'o LI cts and also to create a\^rareness for tlre customers. With

the advancerlent and technclogy developmenl, norv otgattizations focus to use prirrt and

electronic nredia excessively. Use of dillerent marketiug promotional strategies ltas

A STUDY ON I.VALUATION OF TELEVISION ADVERI'lSiiMIrNl ON ('ONStJI\,tt..t{ Ili_iY tN(i
BEHAVIOUR
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been identified as an effective tool. of.creating arvalencss among thc consumer

population. Here, television advertisement is considered one of the most effective

medium to influence the purchase decision of the consumers. Television is an important

component of a [redia plan because of its pervasiveness, impacl and targeting abilities.

Television and adverlising together present a lethal combination and has become an

inlegral paft of modem society. It is the most convenient route to reach youth customers.

The impact of television is vital because of its enormous potential as an audio-visual

cottulunicator. Study critically evaiuates the factors which shape the buying bebaviour

and provides the deep insights towards the role of advertisement shaping 1he consumer

behaviour. The study is conducted to check that how television advertisements affect

the purchase of the consumers. This study aims to understand the relationship between

advertising and consumer buying behaviour.

1.2 STATEMENT OF THE PROBLEM

Advertising has been a subject over cenlurics ago. But it was then thought ofas a waste

of resource and an increase in cost of production for one to advertise on products

because the consumers were not in any way going to respond to that. The advancement

in transportation and technology, rnade the consulners to respond to i1. In this study, the

main concem is to analysc 'the effect of advertising through telcvision media on

consumer buying behaviour.

1,3 SIG]\IFICANCE OF THE STUDY

With the introduction of television in our daily life ,it has become a need for every

people to get access to television .The study aims on analysing the affect o

advertisement through television on thc purchasing bchaviour of the consumcrs .It

exarrines udreth t is successful in both gender, men and wolren. Through the study,er.

tand the rclationship between adv and consumerwe wou tng

buyin of the study u,ill be of immense ben 1

will ng ,production ol television advet'tise-n-ren't lor the prodr.rct

Essenti a significant contributions ,o ,lr" 
91l.t1,,l:g ,ljtet'ature 

on the

s larger products .The study rvill also bp"of great use toattitude of ard

tnass cor.r-u-nLrn icat ion and marketing sflldcnls u,ho intend to lake up similal studies
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5.3 CONCLUSION

Television adveftisemenl is cflbctive becaLrsc it Rcach, hclps in grorving ability Lo

differentiate, Multi-sensory appcal, crcativity ancl inrpact, Sclcctivity and llcxibilitv.

The study will help 1.l undcrstand changc in c:onsuurcr hchavior duc to 1clcvisiol

adveflisements.

Tliis study may be helpfirl fbr thc urarkctcr lbr custonrizution o1' thc tclevision

adverlisement in context ofkodakara region. Ihc resulls may rx)r be possiblc since therc

is a wide difference in consumer preference, behavior and the factors tike

socioeconomic, demographic and psychographic across regiolrs. This suggested to

carry/ out research in a large scale to find out result across regions.
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A STUDY ON JOB SATISFACTION OF PRIVATE SECTOR EMPLOYEES DURING WORK
FROM HOME WITH SPECIAL REFERENCE TO KARALAM PANCHAYATH

t

l.l INTRODUCTION

In this modern society of regular corporate restructuring and technological

changes companies should concentrate on employees who are innovative and can adapt

to new changes easily. Job satisfaction, an extremely useful weapon tbr evaluating and

adjusting the management rules in accordance u,ith employee's opinion. An

emplovee's level of satisfaction is very impoftanl factor and employee satisl-aotion is

also based on his perception ofthe future development.

Job satisfaction is an integral component for organisational climate and

management of employee relationship. Every individual enters in organisation with an

idea to satisft his needs and every organisation takes an individual with an idea of using

his services in achievirrg the goals. The factor affecting the satisfaction of the

employees are good pay, promotions, good working condition, work load and stress

level, in respect from co-workers, relationship with supervisors, financial reward. By

safeguarding these factors, the company can ensure thejob satisfaction ofthe employee.

Working from home is becoming an increasingly common practice. Work from

home defined as people working from their home or from other location oftheir choice

other than the working area by payment which is provided by the employer. Work from

home is having lot ofuse in recent years. Since the growth ofthe networking from home

indicates the employee can finish their work within their own premises. Work wiil be

done remotely. It depends on teleworking/ telecommunication arrangements where an

empl<iyee does not require staying during the business hours qvith their employer. In

today's growing world there is an urgent need for working at home. With increasing

number of employees working at home as a working destination it is clear that improved

employee retention. A person involves in working from l.rome can do his office work

lo S rk

from home ilt o e a better work balance can lead to improvements in

health and

d workers had relatively lower stress levels becauseUn

they did not

resulting in

. Elimination of commutes enables relaxed lifestyles

. Work from home means etlployees could dispense

with the need to dressrn fonna l, office attire which also helped deduce tirne otherwise

spent on preparing lor the day's work.

NIRMALA COLLEGE OF ARTS AND SCIENCE, MELOOR

as well as home required assignment simultaneously. Allowing
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5.3 CONCLUSION

The study is conducted to determine thejob satisfaction ofprivate sector employees at

work from home basis with special reference to Karalam panchayath. Job sarisfbctiorr

is an important aspect that influences the mindset ofemployees. It decides his approach

towards job. This study shows that most of the employees are not satisfi€d with their

job and they are not getting organisational support. Most of them lacks tools and

resources to do the job at home. Majority of the employees are mentally or physically

exhausted at the end of the day. The study revealed that various factors are aI'fecting

job satisfaction. Working alone at home create difficulty to keep focused on work and

family problems are also affecting the perfonnance of employees. Even though, the

employees can enjoy some benefits while working from home. They can save daily

transportation cost and time. They get time to do their personal chores and they can

spend more time with their family. So high job satisfaction effectively leads to the

improved organizational productivity, decreased employee turnover, and reduced job

stress in modern organisations. Job satisfaction leads to a positive ambience at the

workplace and is essential to ensure the higher revenues for the organization.
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A strrdy on emPloyccs attitude tou,ards de{incd contr ibutory pcnsior sclrcrnc u,rtlt sl)cc,;rl r,-.1!'r eltec io
Kuzhur grama panchayath

National pension system works on defined contdbution basis, which is known

as defined contribution pension scheme or participatory contribution plans. DC

schemes are occupational pension schemes where the employee's and the employer's

contributions are botl invested and the proceeds used to by a pension and or other

benefits at retirement. A DC scheme has a set contribution for both the employer and

employee.

There has been a gradual shift over occupational pension schemes from th. l

defined benefits @B) to defined contribution (DC). This initially occured in the private

sector but later public sector adopted the newly developed DC scheme. In a DC plan,

fxed contributions are paid into an individual account by employers and employees-

On retirement, the member's account is used to provide retirement benefrts, sometimes

through the purchase ofan annuity rvhich then provides a regular income. 
]

l

Newly developed DC scheme will have two tiers: tier I and tier II. Contribution ]

to tier I is maodatory for all government servants joining goveflrment service on or after

l/112004(except the armed forces in the first stage). A government servant will have to

,make a contribution of 10% ofhis basic pay plus DA, which will be deducted from his

salary bill every month. The governnent will also make an equal matching contribution

jnto it. In order to introduce some liquidity to the scheme, the PFRDA allows for a Tier

.II account where subscribers with pre-existing Tier I account can deposit and

withdiawn monies as and when they want. NPS Tier II is an investment account, simitaf

to a mutual fund in characteristics.

In the old pension scheme, govemment employees were getting

pension as an additional post-retirement benefit. But the new scheme provides for

:"Tt": 
or.:O 

:: 
lhe contributions from the employees u"d th"d,::::"f,1j:(,

,fund set up for the purpose
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The present analysis "A STUDY ON EMPLYEES ATTITUDE TOWARDS

DEFINED CONTRIBUTORY PENSION SCHEME WITI{ SPECIAL RI]}.'ERENCE

TO KUZHUR GRAMA PANACHAYATH", to find thc factors influcncing thc

employee behaviour towards defined contributory pension schcmc. Thc defincd

contributory pension scheme is an attempt by the Government to creatc a pcnsioncd

society in India.it is a type pension into which both employer and employec pay an

equal amount of money. As per government order, the Kerala Govcrnment adopted

National scheme and implemented for all appointments made on or after 1-l-2004.

The present study reveals that majority of the respondents werc male.

Retirement benefits is the most attracting feature ofscheme whereas the least attracted

feature is the investment proposals. There is a significant difference in the level of

satisfaction on the operational feature of CPS among employees. Almosl all the

employees contributes an equal amount of l0 percentage of the basic salary into the

scheme. Most of them are wish to withdraw their DC fund only after their retirement.

Majority ofthe respondents expresses their moderate degree risk towards the scheme.

Employees could enhance the saving capacity of employees through this schemc.

However, a few respondents are dissatisfied with the scheme because of lack of

awareness, cost ofCPS process, and high risk involved.

ffi

A study on employees attitude towards defircd r:crnlributoly pcnsion schcnrtr rvilh spcuial t c lcr r:ttt:c {o

Kuzhur grama panchayath
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A srudy on cor)sumer perception towards social media advertising

1.1 INTRODUCTION

In the current business environment, the vast influence of social nlcdia can be

observed. Tlre main objective of every firm is to be present where there customers

exist. To achieve it, social media can act as a very beneficial platform. Firms often

look to customers for their critical opinions, mostly regarding what they look for in
products and their preferences are .It was not long ago, firms were unsure about how

effective social media platforms were. No'lv most business concerns explore social

media as an Online advertising media. They have begun to realize, the added value it
brings to them. Technological advances have made social media an important

segment of business. Social media marketing has deviated from the traditional

rnarketing practices. It gives a whole new dimension to marketing as it also offers

ready interaction with ultimate customers .Nowadays, major social media platforrns

such as Facebook, instagram, twitter ,pin interest ,snap chat, etc provide various

features like Facebook ads ,promoted posts, sponsor stories ,page post ads ,etc

The successes of campaign advertisements rest entirely on the marketer's ability to

allure social network users to discuss and promote a product. Social media Online

advertising programme enables the advertisers to take advantage of the users

den-rographic information and target their ads .While there are increasing advantages

in Online advertising on social media networks, there exists the evolving conviction

that aligning the lelationships betu,een users or customers' online and generating

graphs for.these social relationships can be invaluable for predicting the response of
customers to various online marketing strategies and messages. There are a vast

number of social media sites that could be used for Online advertising; Facebook

,lnstagram, Twitter, Pin interest, Linkedln, Snap chat. Different social media sites

offer differenl. ways to adverlise brands. Facebook gives adveftisers options such as

promoted posts, sponsored stories, page post ads, Facef'fuS-obj-eslftt&4-4q", a"a

external website dard) ads. To advertise on twitter there are promotcr tweets,

trends, and unts that show up on usels newsfeeds. For Online

advertislng on YouTube are branded chatrnels, prornoted videos, an in video

E}tadvertising.

.,\ll-,,,..i1'.rt< rr-rri .r.tL,t;c, \4C]OOr\!1.-,--,.1,,



A study on co[sumer pcrception towalds social lnedia advertisil.tg

5.3 CONCLUSION

Today a major percentage of customers are connected to the social mcdia

platforms and this has created a huge impact up on the marketing strategies

implernented by the firms. lt is impossible to separate social rncdia frorn

online world. Frorn this we found that today the

major or percentage of the customer is connected to social media and they

have huge impact of it. Their purchase decision, shopping trends and brand

trust depends on the inforrnation they get from social media online advertising.

The consumer now consider social media Online advertising as more

interesting, informative, innovative, interactive when compared with traditional

Online advertising . However some consumers find such advertisement to be

annoying and iritating. The reason for such perception is repetitive

advertisement. In short, it can be concluded that social media online advertising

is an effective source for market communication which influenced the

perception of consumers to great extent.
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I.1 INTRODUCTION

work-life Balance is abroad concept including proper prioritizing betrveen work'. such

as career and ambition on the other hand and ,,Life" such as health, pleasure, leisure,

family and spiritual development. The expression "work-Life Balance,, was iirst used in
the urlited Kingdom in the latel970"s to describe the balance between an individual ..s

work and personal life. In the United State, This phrase was first used in 1986 , lt mcans

creating a balance to schedule an equal number ofhours for each of the various work and

personal activities. The right balance professional and personal life oftoday will probably

be different tomorrow. Thus the core ofeffective work life balance definitions is two key

concepts: daily achievement and enjoyment. Work-life balance is a concept that supports

the efforts of employees to split their time and energy between work and the olher

important aspects of their lives. Work-life balance is a daity effort to make time for

family, friends, community participation, spiritually, personal growth, self-care, and

other personal activities, in addition to the demands of tl,e workplace. Achievement and

enjoyment are the front and back of the coin of value in life. Person can"t have one

without the other. According to various surveys conducted on Work-Life balance near

60 percent of respondents said that they are not able to find out a balance between their

Life and Work. Achieving Work-Life Balance is easy. Work Life Balance is about

effectively managing the juggling act between paid work and other activities that are

it.nportant to us, including spending tirne with family , taking part in sports and recreation

voluntcering or undertaking further study. Organizations have started introducing various

schemes to attract, retain employees and increase lroductivity. Work-Life initiatives

imploves employee performance by reducing absenteeism, lateness, healthcare and sick-

leave and hence their related coats. To remain competitive companies have starled

in-rplementing flexible work options like: childcare, rvellness programs, financial

planning and concierge service. These rvoric/life benefit encourage loyees to o

productive and itted to the company. Man is a social animal, nee s tir.r-re for seli

family an S SA their various needs. An individual spends more than eight

hours a day n office, r g is spent in travel to and from of'ficq,.and with family and

friends little a\r lablc for attending to his/hcr personal needs or grooming.

In today hlv com environment people are giving rnore importance to their

ending more time at the office, leaming and adapting to tl.re

changing business environment to stay relevant. The quality of the time spent by people

A study on work life balance of K.S.R.T.C employees with special rel,erence ro Chalakudy Dcpo

Nimala College of Arts and Science. Meloor, Chalakudy

work, by

L



A study on rvorli lii'e balance of K.S.R.T.C employees with special rc{'crcl)cc 1o ( hulakud}, t)cp(l

CONCLUSION

Once u,ork-life balance has been defined and all its aspects analyzed. some conclusions

can be drawn. F'irst of all, work{ife balance is not a "or.rc-sizc-1i1s-all" type ol'trend;

rather it is a trend which is viewed differenlly by everyone because paopl0 ha\/e a unique

perception of their achievements and enjoyments. Also, work life balanoc is changing on

a daily basis, and there is no universal lbrmula on how to achieve a pcrl'ect balancc

between work and life. Rather, the work-life balance is focused more on hou, to aclricvc

something in order to enjoy something. Work-life balance is all aboul providing

elnployees rvith more flexibility when it comes to their working hours. Enrployecs

becamc able to manage thcir time working and ,,1iving" which eventually results in

greater productivity. There are different types of n.ranaging working hours and those are:

compressed workweek, flextirne, job-sharing, telecommuting and two-in-a-box. Even

though, there are many benefits of work-life balance, there are few challenges that both

employees and employers face. For exarnple, employees deal with a so called work-lif'e

conflict which refers to an unbalanced time spent working and time spent for personal

activities with family and friends. On the other hand, an organization or an employer has

to deal with an issue of absence of employees.

ffi
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A STUDY ON SAVINGS HABIT OF
PANCHAYATH

WOMEN \\TORKERS IN KoI)NKARA (}I{AM 

l.l INTRODUCTION

Female labour has been an impofiant segment ol India. Witlr the

changing socio-economic scenario, wornen's productive role has assurned new

dimensions. The observance of the international women's year in the last quarter

of the 201h cenlury was a historic land-mark in the calendar of women's progress.

Frankly speaking, it was in recognition of crucial importance and need that

women's pa(icipation has always been necessary for the success of social and

economic development. Over the years, the main objective of the policies of the

Govemment of India with regard to female labour has been to remove the

handicaps under which they work, to strengthen their bargaining capacity. To

improve their wages and working conditions, to augment their skills and to open

up better employment facilities for themr It is hoped that female labour in India

will well received in various academic circles"

A lot has been written about the lndia growth story; relatively little,

however, about the ongoing radical transformation in the Indian economy. This

transfomation has much to do with women rather than men; inclusion today and

growth tomon'ow. When you look back on the history of women's position in

society, no matter what class you look at, femaies have always been looked upon

as second class citizens. Women have always given stereotypical working

conditions of cooking, cleaning, childcare.

A woman fias the capability of handiin! herself along with the faniily.

At the present day women not only manage household work but also work outside

the boundaries of house. This makes rvornen as .Multitasking expefis. They eam

and spend for their necessities. No rvonder worten ale shopaholics and they spend

what they have save a part of income for future purpose. q"*--ru--{"
:.'

the income standard is almost uucerlain and leads

saving, u,hich has nov, been a central problcmto rnore c

orThe study, is' identiffing th amo

labor class

savings

tify the factors s towards
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A STUDY ON SAVINGS HABIT OF WOMEN WORKERS IN KODAKARA GRAMA
PANCHAYATI]

5.3 CONCLUSION

The savings of women workers plays ar-r impoflanl role in the

economic growth and stability of any country. This study shows that

the saving habit among women workers with special leference to

Kodakara GramaPanchayath. Workers have their own invcsting

styles. Some are risk takers by nature, willing to gamblc large

amounts of money on highly speculative investments. Other pref'er the

safety and security of cash in the bank even if it means that the actual

buying power of their morey is slowly dw-indling because of inflation

m most women fall somewhere in between these extremes, and are

willing to assume some risk, with the expectation that they'll be

rewarded with higher retums.

The salaried women workers have different expectations from

the investment as their needs different such as saving, safety and the

interest. The research identified the level of preference , and level of

satisfaction towards investments. The increase in the financial

institutions like bank, self- help groups, other local bank provide an

opporfunity to save more. The increase in awareness among the

wr5men workers for their ffrture security has made ivomen inclined to

save.

#
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A STUD)'ON CUSTOMI]R SATISFAC]TION ToWAI{DS I]EAI,TII DITINKS

1.1 INTRODUCTION
customer is always the king in rnodern market world. consunrer behavior and Attitude

helps to determine effective techniques and strategies by the marketer lbr thc Greater

competition advantage in the market. The consumer behavior pattem is continuously

changing and largely unpredictable. They are affected by the l.rends and Other various

factors in the market. 'Yesterday's luxuries are today's necessaries' for Customers. A

consumcr preference explains how a consumer ranks a collection ofGoods or scrvices

or prefers one over another. This definition assumes that consumer Rank goods or

services by the amounri of satisfaction or utility. The modem competitive world rnakes

it a necessary for people to do hard work both Mentally and physically to survive

successfully and hence, they require more energy dnd stamina. This can only be

attained through good health. Proper and sufficient Nutrients are essential for good

health. But with the busy world, people tend to look Forward for more convenient and

flexible way of getting healthy and fit. This made Way for fooC supplements and health

drinks.In current scenario, w-here the competition is tough, consumer chooses brands

According to their pleasure. The company can achieve and compete in the market Only

when they satisfy the needs and demands ofthe customer by taking into Account their

reason for brand preference. Thus, study on brand preference becomes Necessary. The

purchase decision largely depends upon taste, quality, quantity etc.This study examines

the key attitude of buying and branding perception. The Primary data is collected

through questionnaire.

1.2 STATEMENTOF THE PROBLEM

In the recent years rnanufactures producing health drinks are playing an important role

in fulfilling the needs of the customers. Many nelv companies have emerged as The

manufactures with new biands such as Horlicks, Boost, Boum vita, Complan,,Milo,

and Maltova etc. The health drink consumption has shown a Steady increase in the

chart. The consumel needs are changirrg as per the cun'ent market scenario. Goods are

Purchased for the purpose ofconsumption with satisfaction. A product's nrarketing and

sales depend on the foundation of the consumer lSt to meet And

ut

tInders talld ng a ConsumCI beha\. or S l)o Co l-ISuller Dravl s late-rt elr need{ir n

otherw ls n p b nd to b oSu lT) S )
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2. The taste and the nutritional contents are the most affeotiug iactors ol'buying

behavior. The brand corrpanies can work on those aspects to draw rnore

consumers.

3. As most ofthe respondents have an opinion that the products are not as useful

as pror,rised iir the adverlisements, brand companies can work on meeting tliis

expectation of the respondents and also come up with less exaggeratinil

advertisements.

5.3 Conclusion

The customer is ths king of the market. It is essentizil for every organization to learn

customer behar.ior in order tc increase their sales and to create a good brand image.

A good understanding ofthe market was accomplished as around 60 consumers were

spoken. According to them, quality of the product, nutritional contents and

advertisement plays an inevitable role in the sales and popularity ofthe health drinks.

Among different tlpes of advertisement media, Television plays a major role.

The survey reveaied that consumers view health drink not just as a drink, but as

something that is rich in nutritional contents. The survey is concluded by ranking the

preferences, why preferring one over other and finding the benefits attained and

improvernents needed

b
. r6!e+;::t{^-jlt

o ''orl 
C'R'

p rot. $$'l( $.\.:""f,ifu o ..*"*
n5rrmaraffiirrara"udY

Nirmala College of Arts and Science, Meloor
59

t?l



DECLERATION

I, AMAL T S , 56 Bcom cooperation sludent of Ninnala collcge of arts and Science,

lvleloor hereby declare that this project repoft entitled "A STUDY ON CONSUMER

BUYING BEHAVIOUR TO\YARDS AMUL PRODUCTS WITH SPECIAL

REFERENCE TO KODAKARA PANCHAYATH' is a bonafide record of work

done by me during 2022-2023 in partial fulfillment lor the award of degree o

BACHELOR OF COMMERCE under the supervision of Ms. VINEETHA SHIBU

Department of commerce, Nirmala College of Arts and Sciencc, Meloor, affiliated to

Calicut university.

I further declare that this report has not previously formed the basis for the award o

any degree, diploma, fellowship or other similar title of recognition.

PLACE: MELOOR

DATE: 16-o 2 -2o23

@
Ms. \rlNE SHIBT] AMAL T S

(Faculty guide) GMO14)

(

(Re

s3{

)

i
I
It
I
!

I
I
IIi,
T

N

I
T

I
I
I
I
t
II

{
1

I
*

:
;
ij
)

:
i

i\



{'r

i' i I lt('(:t

,:, .{ i.tl Examiner

)?
a

External Examiner

\II{I}'ALA COLLEGE OFARTS & SCIENCE
MI,],LOOR, CHALAKUDY

, { i :i j \ ll t) t1) t jNlvtrtistry oF CALICUT .u.o. No. 8089/2014/Admn. darcd l718/2014

GERTIFrcETE

ilrrs is to certify that this Project Report entitled 4...S"f,V@X-.gns

:;,t f.. illfuf F"..G.S rgN.e..@9114.v.g.0.\i.R.."rs.u,4.8m...4s.u.1..P.R0.0..w15...$s.r 1-Fi

.1,:ti11[1y..
€RE^K€ f@ KOOAKA&

. ...... A,nAAL . T...
PAnd€FeeYAIH{,:[AL €Etr

,:!r ritrlg the semester is in partial fulfillment of the requirement

lqr the award of the degree ot..EA.€.H.€.L@..€...0--F-...€Omm€RC

,;f t Iniversity of Calicut, Kerala.

O&*"t
HODuide

tlate .1.k.:..0 Z:..ZfrZi

,',rrrtlcd for the examination held

6\ Coa

pn ^lc

a

t

()

^r.r,

r lrirversrty HaII 
-fi cket No,.'..E F A.U.q.E,{V].E o

Ut

Kri shaakrrmar FG
Assistant Professor oi Ccnir,aice',

Post Graduate Deparim'ici i: ' rllerce,

Panampilly Memoiisl Gr:'ri' : ' I'i

Potta, 680722, Chalakud,v, 1,

V
-FJ



A STUDY ON CONSUMER BUYTNG BEHAVIOUR TOWARDS AMUL PRODUCTS WI'I'IJ
SPECIAL REF'ERENCE TO KODAK.AIL{ PAI\CHAYATH

l.lINTRODUCTION

Consumer buying behavior is the sun-r total of a consumer's afiitude, prefercnce, inlentions
and decision regarding the consumer's behavior in the martet place when purchasing a

product or services. The study of consumer behavior draws upon social science discipliles
of anthropology, psychology, sociology and economic consuner behavior is broadly

studied field. It lets the companies understand horv consumer decides about buying their
product or acquiring services. Marketing managers are always instead to know more about

consumer's behavior so they can prepare better communication and advertising campaig:rs

and messages about their products and services. consumer makes buying decision everyday

and many people don't even knowthe factors which derive them to this decision. Usuatly the

factors affecting consumer's behavior include psychological, social, culture and buying the

new home cleaning services involves consuners research for the best option available and

it might take various factors in account in it's decision making process.

The brand name Amul means "AMULYA". This word is derived from the Sanskrit word

AMULYA which means" PRICELESS". Arnul products have been on use in millions of
home since l946.Amul butter, Amul milk powder, Amul ghee, Amul spray, Amul cheese,

Amul chocolate, Amul shrikhand, Arnul ice cream, Natramul Amul milkand Amulya have

made Amul a leading food brand in lndia. Today Amul is s)imbol ofmany things like of the

high quality ploducts sold at responsible prices, of the genesis of a vast cooperative

network of'1he Trump of indigenous.teclrnology, of tlie n-rarketing sulyey of a farmer's .

organization and havea proven model for diary development. AMUL is considered as

India's best known local Brand across all categories. Arnul is biggest sourcing base for

milk products in India, people are more comfortable buying products in the Value for

Money segment and Amul is rvell present in this division. Coming to pricing strategy

Amul is the price warrior a cunently has a very wide rarrgeof products to offer for alI price

points. Amul is recognized for well established distribution and delivery netrvork for dairy

products.
,eD-.,-'--*Jut^-t..
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5.25UGGESTION

o
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o The pfice of the product is so high, so the price should be decrcased to

Increase the sale of the product.

. Provide reasonable margin to retailers as compared to other bmnds, this

motivatc the customers to promote the cornpanies Arnul product.

e Most of the respondents are not use the other rnilk product like Amul dahi, Arnul

lassi etc" suggest that improve product awareness in Customers mind by

advertising.

5.3 CONCLUSION
The research work is carried out to highlight the imporlant elements for custorners in the

household and let the service provider understand overall picfure of customer behaviour

towards the Amul company with the help of understanding the factors affecting

consumer behaviour for choosing a certain service provider. Betler understanding of

consumer behaviour would let the marketers make the service stlucture as desired and

attractive for the household customer and maintain business activities according to

customer demands. This research work would let the customer record their voice in

understanding the companies what kind of service do they want which can improve their

life quality with the tailored services by the service provider.
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1.1 Introduction

Influencer marketing can be defined as a form of marketing in which focus is
placed on specific key individuals rather than the target market as a whole.

Traditionally, when people think of influencer rnarketing, they think of a

celebrity appearance in a TV commercial or a famous person posed on a

billboard along a highway. Companies hope that by showcasing people of
interest to their target markets, consumers will be more inclined to try the

product or service that the company offers.

As media and technology have become more advanced, companies can choose

from a range ofoptions in outlets to market their products. These options have

also led to the evolution of social media influencer marketing. Now you can

find people representing companies through branded content on personal social

media accounts, such as Instagram, Snapchat, Twitter, and YouTube. More than

ever, consumers are looking to fellow consumers to inform their purclrasing

decisions.

The rise ofsocial media has opened up a new channel for brands to connect with

consumers more directly and more organically. If a brand is not using social

media influencer marketing as a strategy to better attract its target audience, now

may be the time for the company to start evaluating their advertising strategy.

Social media brand influencers are on the rise, becoming one bf the biggest

marketing and public relations trends. Influencers focus on working with

companies whose products non-celebrity individuals use in their everyday lives.

By working alongside social media influencers, public relations agencies can

capture the attention of brand consumers and promote relevant and relatable

content to clients. While influencer marketing based on haditional media has

been used in public relations for many years, the rise ofsocial media has created

the boom of social media influencer mar Social c I fluencer

marketing y changed the r.vay
,.
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THRISSUR

5.3 Conclusion

The purpose of this study is to analyze the effectivcncss ol'social nrcdia inlluencer

marketing among the youth. The study was undertaken rvith r specilic aim of
studying and analyzing the impact of social ,redia i,lluenccrs .n the purchasing

behavior among the youth in Kerala with special refcre.cc to - rrissur I\4unicipal

Corporation.

According to the research, social media influencers have a greal rolc irr influencing

the behaviour of consumers in the virtual envirorunent, particularl), on thc consumer

who is about to make purchase. Before the rise of social nreclia inlluenccrs,

advertising to consumers was one-sided. Before the days ol' social rucdia. a

consumer could only see a product through print advertisements, l.rillbonrrjs, radio

ads, and television commercials. Today, a consumer now can interacl with a product

through social media. Watching a trusted source, such as a favoured inl'luencer, use

a product allows consumers to feei as if they are making a rnore inl'onn*d decision

when making a purchase. Through research, it is evident that social rneditr influencer

marketir-rg has, in fact, changed the way companies interact with consuuters in a

positive way. The success of social media influencer marketing is cxpected to be

due to its two-way communication between the influencers and consumers.
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A S rUDY ON CIJS'I OM ER'S SAI'lsi-AC"rIOh* IOWARDS INDtAN ltAli-Wn y ()N LtN I

TICK.ET BOOK1NG SYSTEM IN KODUNCALLL]R

In today's competitive environment of the 2l't century, it has become to necessity for

the Indian railways to bring changes in offering different tourism services with the use

of advanced technologies. No doubt Indian railway is becorni,g technologically

advanced and the fact that people can book their ticket online. The people who know

how to access on computer, can easily get reservation done on the internet itself.

Indian railway online booking system of reservation in Indian sitting at home before

the computer.

Today's consumers are more focused on time saving and are more likely to

access a greater proliferation of production information, the internet appears to house

several advantages over other median as an infonnation gathering tool. Apart fronl

information search intemet users can also make booking on purchasing product and

services through this channel. As more intemets were chosen to use the web for

buying goals and services. The potential for business to conduct electronic commerce

likewise in ensures, nowadays, many business corporations use the internet not only

as a valuable marketing tool in providing low-cost medium for advertising and

promotion, but also as a channcl of comrnunication to generate additional rules.

The rapid growth in the travel industry requires sophisticated information

techrrologies for rnanaging the increasing volume and quality of tourism terrifrc. The

studies have indicated that modem travellers demand more high-quality travel,

services, products, infofination, and value of theif money. The etnergence bf new

toudsm services and products coupled with rapid increase in tourism demand, how

dliven wide scale adoption of its in general and in particular. The internet is the

electronic intermediary.

Online booking system means from the moment a customer decides they

want to book to choosing a date, picking a time and paying for the booking,

everything line, greatly reducing the workload us your staff and

rcr)to\/111 ppo for

and

doublc booking .Online booking softrvare takes all of

stra in, n-ristakes time out of arranging booking of our business .One set

aspect of youl procedure ancl allow customers too quicklyup you c lrtrol eve

and easily e..

1:l INTRODUCTION

the str-ess,
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A Sl'irDY ON ('( iS t ONlt-.R'S SAI tSFACt tON l'OWARDS lNl)lAN ltAll,\.,\\'oNLtNl.
TIt]I(E'f BOOKIN(i SYSTEM IN KODUNGALT,UR

5.2 SUGGESTIONS

. Efforts should be n'rade to minirnize the number olsteps in booking proocss.

. The problern in automatic cancellation of tickels in wail list should be

rcsolvcd-

. Efforts should be made to minimize the service char-ge.

. Proper training on how to use the online reservation system should be given to

customeIs-

5.3 CONCLUSION

In today's 21't ccntury, it has become necessity for Indian railways to brings

changes in offering tourism selvices with the use of advanced technologies no doubt

lndian railways has becoming technologically advanced and the faot that people can

book their tickets online. The people who know how to access internet itself. Indian

railways online booking has certainly changed the system of reseruation in India.

Online ordinary railway ticket booking system allows remote bookings and

Instantaneous payments. It avoids unnecessary wasting of time by standing at the

ticket issuing windows. If we able 1o get ordinary railway ticket online for all the

stations than we can preserve efficient timing of the traveller. ln addition, reducing

requirement of printing of paper tickets which in tum save paper. In this paper, we

have highlighted a few challenges and issues related to online ordinary railway ticket

booking
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A Study on the Problems faced by Women Entrepreneurs in Tluissur district

I.I INTRODUCTION OF THE STUDY

Women Entrqrreneurship is busiless or organization started by a woman or group of
women. There as becn a change in role of women due to growth in educatiou,

urbanization, industrialization and awareness of dernocratic values, daughters and

wives of wealthy brrsinessman.

Kerala is a state withlOO7o declared literacy, a state have creditable achievements in

huuran developrneuts index. Kerala has been different from the rest of the country in

terms of the indicators of women's development. According to the 201 1 census

Kerala's female literacy is 920% while corresponding figure at the national level is

only 65%.

Women participation in business has considered as a major indicator of gender

development. It only gives them an independent income bul also provided self-

reliance and social status. Promolion of self-employment of educated women has

additicnal advantage ofcreating more joi:s for aspiring educaled -wcmen. self-

employed women enterprises are creatiog employment particularly for women in rural

area and uplift economic and social status of women. So, Governmental and non-

govemmental agencies strive to provide maximum incentives for motivating

entepreneurial spirit among women.

The Government of India has defined r,!,omen sntrepreneurs as "an enterprise owned

and controlled by women having a minimum financial interest of 51 per cent of the

capital and giving at least 5l per cent ofthe empl'oyment generated in the ente4rrise to

women. Women Entrepreneur is a person who accepts challenging role to meet her

personal needs and become €conomically independent."

According to Pantlit Jawaharlal Nehru, "when women moves folward the family

rnoves, the village moves, and the nation moves."

Today women entrepreneurs represent a group of women who have broken away from

the beaten track new avenues of economic ation. Among the

reasons for flrn enterprise are &eir skill
,?

talents,

sornething positive. It is high

,ity and a compelling desire of warring to do

countries should rise to the challenge and

,
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A Study on 1he Problems faced by Women Entrepreneurs in Thrissur- d.istrict

CONCLUSION

Women enkepreneurship is certainly a study road to be travclled by w<xren where

they have to prove themselves. Ifour country wants to be seen on global rnap as

economy ofrapid growth, blooming buds of women entrepreneuru needs to be

fostered first, India is a depended on male members. The absolute dependance secms

to be diluted among the high- and middle-class women as they are becoming morc

aware ofpersonal needs demanding gleater equality. Women entrepreneurs faced

problem in aspects of financial, marketing, healtb, family, and other problems" But the

study shows fhat the present conditions of women entrepreneurs are changed because

they get support fiom the family and goven:ment for improving their

entrepreneurship.

To number of women entrepreneurs who faced the problem is low. But some of lhe

entrepreneurs have the problems like finance shortage, marketing problems, self -

confidence, lack o f information etc. Enkepreneurship among women is a recent

phenomenon. In a developing country like India, a favorable socio- economic

envfuonment could help in exploiting the latent entrepreneurial talents among womerr.

Women entrepreneurs are the women or a group of women who initiate, organize and

operate a business enterprise. The emergence ofwomen e trepreneurs and their

contribution to the lational company is quite visible, Entrepreneurship developrnent

among rural women helps to enhance their persoflal capabilities and increase decision

making statr.rs in the family and society as a whole. They were engaged in starting

intlivitlual or collective income gineration programmer with tlie help of self-help

group. Women are not only able to handle the critical decision involve in family such

as education, health, financial matters etc., they have pufficient business acumer to

adopt with lead any changing business landscape. Women entrepreneurs make

simificant contribution to economic growth and to povsrty reduction around the

world.
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STUDY ON COMPARATIVE ANALYSIS OF TRADITIONAL MARKETING AND ONt-INIl
MARKNTING WITH SPECIAL REFERENCE TO CHALAKUDY MLTNCIPALITY

-!:_y \=
NIRMAIA COLLEGE OF ARTS AND SCIENCE. MELOOR

\

v

1.1INTRODUCTION

A rnarket is place where two parties can gather to facilitate exchange ofgoods and services.

The parties involved in the exchange process are buyers and sellers. Parties can gather

physically at a physical place or at the platform which rnay be online i.e. sites, apps etc.

Marketing is the way to increase the speed of buying and selling at the market place. The

main purpose behind thc markcting is to make goods and services available to customers as

pcr thcir needs and wanls. Marketing has been happening conventionally since long period

of time but with the changing times, improvements in information techntrlogies and

spreading of broad band internet, marketing is shifting fiom conventional to non-

corrventional methods of marketing. Organization's which are adopting new technologies of

marketing can easily communicate with their customers while providing goods and services

to them.

Online marketing is the art and science of selling products and

services over the iotemet. The art involves finding rrarketing strategies that appeal to target

market and translate into sales, while the science is the research and analysis necessary to

lneasure the success of those strategies. Alternate name are, digital marketing, intemet

marketing. Online marketing uses a variety of digital. online, and electronic means to push a

tnessage to cufient and potential customers, The message might be crafted as an image, a

piece oftext, or a video, and distributed in any number ofplaces. It could be as simple as a

social media feed or it could be as complex as a wide-ranging and comprehensive stmtegy

that encompasses multiple modes including sociai rnedia. email newsletters, websites, and

other channcls.

Tmditional rnarteting is the conventional t'node of marketing that have

been used since the beginning of marketing

irarketing vvhich is not online this means print' broadcast, di l, ph e nd outdoor

adverrising like billboards. This rreth

deals with comparative s

od of marketing helps to reach target au Tlre

present study tudy betrveen Traditional and Digital Marketing. This

Bm,q"fi,urruomerpeestudy rvill also focus orl the factol's which impacl the br-rying b
Principal

traditional and digital n-rarketlrg. hgc of Arts & Sci
'' itirnala Col

and adverlisetlents. Traditional marketing refers

.1



S fUDY ON COMPARATIVE ANALYSIS OI I'RADIIIONAL MARKII'IN(J ANt) ()NLINI:
MARKETING WIT}I SPECIAL REFERENCL TO CHALAKUDY MUNCIPAI-II'Y

This study is conducred to comparatively analysis the traditional marketing and online
marketing for this purpose. I have collected data fiom various resources especially
through questionnaire. The study reveals that most of consumers are prefemed

traditional marketing.

The consumers have the opinion that traditional marketing is safest to use, more

reliable and majority of people preferred traditional marketing. Even though some of
them satisfied with online marketing' because of reasonable price, and more

informative.

l
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A study ofcustonrel attitude towards merging ofSBT into SBI with speoial refarcucc l() Kor.r11\,

1.I INTRODUCTION

A Bank is an institution offering certain financial services, such as the

safekeeping of money, conversion of domestic into and from foreign curencies,

lending of money at interest and acceptance of bill of exchange. Merging of banks

means a situation in which two banks pool their assets and liabilities to become one

bank. Because this can have significant impact on the financial industry, the Federal

Reserrre subject's mergers involving bank holding companies to more intensive

regulation. On 15th Feb 2017, the union cabinet approved a proposal to merge SBT

and four other associated banks with SBI. It was merged with its parent bank on

March 31st 20!i .The banks merge together because inergers seek to improve income

from services but the increase is affected by higher staff costs, retum on equity

improves because of a decrease in capital. Acquisition aim to restructure the loan

portfolio of the acquired bank; improved lending policies results in higher profits.

Mergers is nothing but amalgamation of two groups into single entity.

Merger is a process of combining into business entries under the common

ownership. Usually, merger occurs when an independent bank loss its charter and

become a part of an exist'ing bank with.

'fhis study is conducled lbr knorving the customers attilude torvards merging

ol'SBl- into SBI.

1.2 STATEMENT OF THE PROBLEM

The problem is stated as 'A Study on customer attitude towards merging of

SBT into SBI". There should be a need to analyses the customer's attitude after

merging. This study was undertaken to understand the merging of banks in the daily

life.

1.3 SIGNIFICANCE OF THE STUDY

The of SBI with its five associate banks in April l, 207'7 was

consi or economic reforms that would entirely change the phase

of dia . By doing so, SBI will Become one of the top 50 banks

fg1 ofin tenn size. But on the other e. impact 1S e step on
I

Ninnala ca!:c" ofArts and Science, Meldor 1

's banking



A study on customcr attitude towards merging of SBT in1o SBI with spocialrcltlcnce r() K()r.arry

5.3 CONCLUSION

The study provides necessary input to the bank manageralent

to increase customers satisfaction through improving merging process and

services quality. The SBI bank must update and differentiate their services

and lacilities provided by the customers, to ensure continues satisfaction

and retention of customer and optimizing their limited resources. The

observation in survey depicts that after merging of SBT into SBI it
intluences the services to customers. There should be made aware of the

fbcilities like convenience fee, registration of mobile number, online

shopping, website etc. so the customers can make better use of merging

accounts
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A strrdy on cusromcr satisfaction o1-KFC

l.l INTRODUCTION

In today's world, fast food is something that almost everyone, right from kid's to the

oldies talks about the name KFC. The quality of the services provided by each KFC
branch is one of the main factors for K-FC to increase their customer satisfaction: KFC
is known as one of the most popular fast food chains around the world. The duties of
the KFC custolrer serice Team include taking orders, greeting customers and

cornpleting customer purchase in cash. To maintain satisfactory customer services of
KFC.

KFC Provide some beneficial training and development for their workers (pulika &
kakade, 2018).The workers of KFC only take 10-15 minutes to serye and take orders

from each customer who is Going to dine-in. take away or by drive-their system. KFC

is an American fast-food chain that Operates all over the world. The operation and

management of KFC rnay bc affected by the Policy of the government to manage the

fast-food industry. This is because public health is extremely important to the

government.

The econornic factor, such as consumption behavi

influencing the customers satisfaction with the

or, also p

pflcrng of KF,C oroducts. The
r i : ,i

econornic factor, such as consurnption

influencing the customel's satisfaction wi

The study analyses the Issue of how th

behavior also play
:'

KFC

san Impprtant role in

th the duitsgofrlcln pro

C ale satisfied with their

service and food. The rescarch airns to i r:.rplen-rent for bettcr

consumer satisfaction. Lr this research I

products services of KFC and thelr compe

ers

e

0+ ;e

(.).

at

crs health perceptions.

Ni:rrala Colle-sc cf Arls antl Science .\4sllrr:

Thus, food and health legislation are the main political factors that majority affect

KFC and witlr a vision of providing high quality products. K-FC will always make

sure and maintain a good relationship with the government to avoid any trouble.

Additionally, health-conscious individuals and campaigns targeting many fast-food

chains and restaurants have gradually crnerged-to promote obesity and unhealthy

lifestyle. Furthermore KFC is negating to produce sustainable profits due to most of

the food's unhealthy diet which is fi'ied chicken.



5.4 CONCLUSION

customer satisfaction is addressed as a strategic business development tool. customer

satisfaction does have a positive effect on an organization's profitabiliry, satisfled

customers form the foundation of any successful business as customer satisfaction

leads to repeat purchase, brand loyalty, and positive word of mouth. Satisfied

customers are most likely to share their experiences with other people to the order of
perhaps five or six people. Equally wcll, dissatisfied customers are liiorc likely to tell

another ten people of their unfortunate experience. The objective is to study the

customer satisfaction regarding KFC. For this purpose research work has been can'ied

out The data was collected through questionnaire, discussion and documenl studies.

The data collected were analyzed based on the dstennined objectives. The analysis

helps the researcher to comc out with findings and suggestions. If suggestions are

implemented in future by KFC it would certainly satisfy the customers to the large

extent and it will also help KFC to float in the fast food industry The researcher would

conclude that there is a strong customer satisfaction towards the food provided by

KI'C Some recommendations are provided in order to image them age the leaders in

the market.
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A STUDY ON C]ONSUN4ER PRI1JITRENCE TOWARDS CADBIJITY I]AIRY IVlII-K

l.l INTRODUCTION
"Satislled cllstomer is thc best source of advedisement ". All nrarketing stans \\,ith the

consumer. So, consumer is a very important person to a marketer. consumer decides what

to purchase, for whom to purchase, u,hy to purchase, from wherc to purchase, and how

much to purchase. ln order to become a successful marketer, he must kno*, the liking or

disliking of a consumer. He must also knorv the time and the quantity of goods and

scrviccs. a consumer rnay purchaso, so that he may store the goods or provide the

services according to the likings of the consumer. Gone are the days when the concept of
nlarket was lct the buycr's beware. Now the whole concept of consumer's sovcleignty

prcvails. 'l-he manulacturers produce based on customers taste and prcfcrenccs. In this

sonsc, "consumcr is the suprcme in the martet".

When a brand has loyal customers, it gains positive word-of-mouth marketing, which is

both free and highly effective. Therefore, it is essential for businesses to effectively

manage consumer satisfaction.

"In researching satisfaction, firms generally ask customers whether their products or

serrrices has met or exceeded expectations. Thus, expectations are a key factor behind

satisfaction. When consumers have high expectations and the reality falls short, they will

be disappointed and will likely rate their experience as less satisfying artd vice versa. The

pure taste of Cadbury dairy milk is the taste most Indians crave for when they think of
chocolates, which is what gives a consumer an exciting reason to keep coming back into

the fun filled world of Cadbury.

Cidbury is the world's largest confectionary company and have a strong regional presence

in beverages in the America and Australia. The story of Cadbury dairy milk started way

back in 1905 at Boumeville, UK., but the journey with chocolate lovers in India starled in

1948. Cadbury dairy milk has been the market leader in the chocolate category for years,

and has participated and been a part of every Indian's moments of happiness, joy

,celebration. Today, Cadbury dairy milk alone holds .30Yo valte share of the Indian

chocolate market. Since 1965, Cadbury has also pioneered the development of cocoa

cultivation in India. Today, C s' in its leap to and

dy ,snacking ,gifting. It's a parl of
1

onary company. '
a :l r_::'"
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5.3 CONCLUSION

Cadbury dairy milk chocolate should take necessary promotional activities to increase their

demand by introducing new flavor in small quantities of pack. As cost was not a matter

of fact, the producers can withstand the chocolate market. Again, variety of
advertisement through Tclevision will increase the marketability of dairy rnitk chocolate.

Consumer preference towards Cadbury dairy milk chocolate was affected by flavor,

quality, packaging, brand and source of awareness of consumer pref'erencc factors. Its

concluded that consumer level ofsatisfaction are good, and will attract more consumers

and increases the market level share ifthese changes are made.

A STUDY ON CONSUMER PREFERENCE TOWARDS CADBURY DAIRY MII-K
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drating

I.T INTRODUCTION

Green (or environmentally conscious) coosumers are making consumption

choices among an ever-growing selection of green products, Producers, seeing a

new market, are meeting the demand for green products by devoting resources to

the development of greener technologies and green product lines. This green

evolution is happening all in the spirit of capitalism. However, a truly green

consumer would necessarily consume less, which is a direct contradiction to the

role of consumers established by the previously mentioned capitalist spirit. We

will, ultimately, propose to reconsider the green consumer as a social provisional

and reframe the economic system to be an inclusive and sustainable institution.

Green consumerism is the situation in which consumers want to buy things

that have been produced in a way that protects the natural environment; it refers to

recycling, purchasing and using eco-friendly products that minimize damage to the

environment. Green consumerism creates a balance between the expectation of

consumer behaviour and businesses profit motives within the orbit of

environmental protection.

Consumer's preference to buy goods from polluting firms is well known, and

often revealed through increased willingness to pay for goods viewed as "green",

that is those produced with the help of environmentally friendly technologies or

with u'se less polluting cultural and'economic factors of society hre assumed to set

the framework for green consumerism. Each country has its own traditions. This

sets limits to designing and planning of a social marketing. Campaign especially

when a same concept is replicated in different countries.

If we think about green consumption and purchase si

are put ln trade sltuarions make nment and their own

needs wants and desrre

moral and puritanical sumption

without" In en tS

lates desire and. on the other hand.

operates as an engin ess number of new desires.
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consumer culture,
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A study on consumer attitudc tolvards green consumerism based on Edavilungu I,{uchfl}.at

5.3 CONCLUSION

Consumers have to get awareness about many dimensions like health,

environment, where to buy, brands avail in the market and certifications available

for those green products, etc. and they should have emphasis on locality. They are

getting awareness regarding the available brands in the market, through their

influence over thc family, education status of the buyer, consumption pattem of
society is all influencing tou,ards having awareness regarding green products and

brands avail in the market. Green products awareness is more important than

showcasing the products in the name of Green Marketing; because green marketing

creates opportunity to the organizations to promote their products and make sales;

but it is very essential that consumers should not get confuse between availability

ofgreen products and marketing done by the firm.

Most of the people are well aware about green consumerism

and its importance. The personal factor such as income has significant influence in

the attitude towards green products and the personal factors such as age, education

ill not basic sigrrifrcant influence in the attitude towards green products. It is seen

happy to know that most of the people arc ready to switch to green products often

the price of green products and non-green products are same. Lack of availability

of green product is a ban'ier for the sales. People recommend green products to

their friends and families. They also take part in recycling the products, There is

no .apprehension regarding the quality of green products. Advertisements are also

helps to boost the sales of green products. By using green products, it helps to

reduce the pollution and wastage. Green consumers are satisfled by using the green

products.
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A study on the effeotiveness ofadvertisement o, co,sun)er brand pref'erencc of durabre go.ds

L

1.T INTRODUCTION

Advertising denotes a specific attempt to popularize a specific producl or service at a
certain cost. It is a method of publicity. It is a comnron rorrn of non-personal
communication about an organization and or its product idea service. which is

transmitted to a target audience through a mass medium. Advertising shows us ready

forms of behavior in a ceftain situation. It detennines what is good and wlrat is bad.

consumers will buy what people say or "advise". I chose this topic because it is very

relevant today and it is interesting by its cornptexity and psychological essence.

The aim of marketing is to reveal the needs of consumers and satisfii them. The first
thing which needs to be done for realizing this goal is to analyze the behavior of the

consumer So the issue is to find an answer to this question "why and fronr where

goods or services are purchased and how they are used and explored,,. Neither

determination of the requests and needs of customers nor identification of variables

which motivate. them is possible without understanding the consumers and their
behavior.

peop 11 lt SO c 1y Th ar nun.lber of brandS AVa1 l4bte in th rSBsI .Jn
'th

ose

brands, Some brand S very famo US l.lot on1v n i t1dia but also globa v For thES

brands, differenl advertisetnents are available in different media. Measuring the

I-I1l u n of Ad ert m nt n ConSumer B rand Pre feren ls !YeJ)i :9ssential.:for e

tTl arketer If dn oES not crea anv poS t chans
l';itr ,ll

c ln consumefs bra
.:. .:,::

nd

preferen c h a S m o l)ey t tTl e and effortS SPanl;en adverti€grnen t

u,ill go in 4l rs use Advenisement as a tool to attract substantially
4

tlew cus existing customers.

Nirnrala College of Arts and Science. Mcloor.

In today's ra,orld, there are a myriad ol'media outlets-print, radio, and television are

competing for consumers' attention. There are number of creative and attractive

adveftisements we can see and hear ir-r television. Radio, newspapers and in magazines.

Within these media, television adveftisements are more attractive and interestingly

watched by mass audience. It has often been said that television is the ideal adverlising

mcdium where the consumer spends the rnost "attentive" time. However, the main thing

here is, the marketer wants to identify the influence ofadvertising in consumers brand

preference. Nowadays collsumer durables (Television, Refrigerator, washing machine,

Mixer grinder and lnduction Cooker) have become essential part in lifestyle of the
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5.3 CONCLUSION

Today market is very competitive. There is cutthroat competition in the

Consumer Durables industry. Companies are striving very hard fbr their rnarket

share. Therefore, it becomes very hard for the companies to retain their

customers. It is also evident that companies spend a huge arrount on

Advertisements. Therefore, Advertisements are the backbone for this lndustry,

they act as a glue to retain their consumers and target the prospectus. Also, the

corlsumer's pref'erences and the attitudes change with the passage ofthe time and

age Mediums of Advertisements also play an important role in promoting the

products among the mass€s.

r{
J

/q

+33 r.il lrr':''-. i l":l"l'l' f
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Advertisements play a pivotal role in changing the consumers

preference Television is an important and effective medium used for

communication with the consumers, and Intemet has emerged one of the

strongest medium that youngsters use to gather the information. Sometimes the

consumers will change their brand preference because ofthe celebrity endorsing

it. Price and quality are the factors that encourages brand loyalty among

consurrrers. This research can be concluded by saying that there is a direct

relation between advertisements and the consumer preference on durable goods

which has been proved by the tests also.

4
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l.l INTRODUCTION

Influencer marketing can be defined as a form of marketing in which focus is

placed on specific key individuals rather than the target market as a whole.

Traditionally, when people think of influencer marketing, they think of a

celebrity appearance in a TV commercial or a farnous person posed on a

billboard along a highway. Companies lrope tl.rat by s}rowcasing people of
interest to their target markets, consumers will be more inclined to try the

product or service that the company offers.

As media and technology have become more advanced, companies can choose

from arrange of options in outlets to market their products. These options have

also led to the evolution of social media influencer marketing. Now you can find

people representing companies through branded content on personal social

media accounts, such as Instagram, Snapchat, Twitter, and YouTube. More than

ever, consumers are looking to fellow consumers to inform their purchasing

decisions.

The rise ofsocial media has opened up a nerv channel for brands to connect with

consumers more directly and more organically. If a brand is not using social

media influencer marketing as a strategy to better attract its target audience, now

may be the time for the company to start evaluating their advertising strategy.

Social media brand influencers are on the rise , becoming one of the biggest

marketing and public ds. -Influencers focus on working with

conrpanies lr4rose no individuals use in their everyday lives.

By u,orking alongside social -rn fluencers, public relations agencies can

capture the attention of brand and promote relevant and relatable

content to clients. While marketing based on traditional media has

been used in public relations for many years, the rise ofsocial media has created

the boom of social media influencer rnarketing. Social rnedia influencer

marketing has successfully changed the way that brands interact with consumers.

lnfluonC rnarketing on socta l1'1edia opens up

onn ct with consumers 1110 d1rect v, organ Icallv

lVeS Soc ial med ta lnfluencers promot brands

making them relatab e to the vefage

"A study on eflectivcness of social media influencer marketing in thrissur',
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and at

consumer. Influencers truly



5.3 SUGGESTIONS

1. Companies collaborating with social media influcnccrs would bc

a great way to increase the media coverage for a product.

2. Choosing the right influencer is significant in ordcr to crcatc an

attachment or relation with a particular group of pcoplc to

influence their purchase behavior.

3. Collaborating with big time celcbrilics to pronrotc producls

would be far more expensive than regular, nan<l or nticro

influencers with whom the regular non celebrity pcople could

relate with.

marketing hasr in fact, changed the way companies act with consumers in

a positive way.T success of social media influencer xp ted
;:-.

betwe6rf ithe;ldnfluto be-:ldue,:to itd' -way communication encers a

&rrrnalaCOnSUmerS, i

ii

nd
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5.4 CONCLUSION

The purposc of this study is to analyze the effectiveness of social media

influencer marketing among the youth. The study was undertaken with a

specific aim of studying and analyzing the impact of social media influencers

on the purchasing behavior among the youth in Kerala with special reference

to Thrissur Municipal Corporation.

According to the research, social media influencers have a great role in

influencing thc bchaviour of consumers in the virtual environment,

.particularly on thc consumer who is about to make purchase. Before the rise

of social mcdia influcnccrs, advcrtising to consumers was one-sided. Before

the days of social media, a consumer could only see a product tkough print

advertisements, billboards. radio ads, and television commercials. Today, a

consumer now can interact with a product through social media. Watchhg a

trusted source, such as a favoured influencer, use a product allows consumers

to feel as if they are making a more informed decision when making a

purchase. Through research, it is evident that social media influencer



DECLARATION

I, ACHUTHANANDAN K S , 36 Bcom finance student of Nirmala College of Arrs

and Science, Meloor hereby declare that this project report entitlcd "A STUDY ON

WORKING CAPITAL MANAGEMENT OF HERO MOTOCORP LTD" is a bonafide

record of work done by me during 2022-2023 in partial fulfihnent for the award of
degree of BACIIELOR OF COMMERCE under the supervision of Ms. MINI M J,

Departrnent of Corunerce, Nirmala College of Arts and Science, Meloor, affiliated to

Calicut University.

I fur1her declare that this report has not previously fonned the bias for the award of any

degree, diploma, fellorvship or other similar title of recognition.

PLACE: MELOOR
DATE: l6 'oL'zoz-b

\Id$-'
vs. Mffv v:
(Faculty guide)

ACI]UTHANANDAN K S

(Reg No: EFAUBCM025)

,:1\

it.
' ; '. . t,.: ..,.

l.,...-i^,.

i,. a lail a. i-i.i.i.,..1:.i r



i

I

:

[ 'r Ole

i,r1.rrr;rrl Examiner External Examiner

NIRMALA COLLEGE OF'ARTS & SCIENCE

AE-BTXFIG&TE

. r. Af .rreJ-...h{,aN.a& EMEA{:r.. eE. u.E_Kc.. Jy?CIr.ac.o.R.r.....L.TD

done by..... -4. €.ttaTHANA N Aa N.... K :.

during the semester.....-V1................is in partial fulfillment of the requirement

for the award of the degree of..,BAe H.trLCIR....O.E...C.CS]I4ERCE

of University of Calicut, Kerala.

sp
it Guide

@d.
HOD Principal

i rrrtr-, .1'i.:.9.?..=-Lg2..9

l,.rversityHalllcketNo,.'..8f-t.A.WL4.A.&.{..

l,rilrrrrlted for the examination held on :.lg.l.Q.[L

.-l

iiitri:.1r': .1.1 ,

, ii;it i:,dt!,':

\
,iji),*--

I ti II
a
I
t

It
i:
tt

I

+

d

)

$)

1s

(,
r.u)

7o
rrt

vu,iur

MELOOR, CIIALAKUDY
Al'ljlLtAIED TO LNIVERSITY OF CALICUT .U.O. No. ti089/20t 4/Admn. datcd t7/B/2o14

This is to certiff that this Project Report entifleOlA.SruDy. 0^,..\N0R.K/.,V6,

\-1 i" r^--ll.l.t..r-.a _.,._

l,

ri

' N.'"/.

b*"tr



I.1 INTRODUCTION

working capital management is a company's managerial accounting strategy designed
to monitor and utilize the two components of working capital, current assets and

current liabilities to ensure the most financially efficient operation of the economy.
The prirnary purpose of working capilal rnanagemenl is to make surc the company

always maintains sufficient cash flow to meet its short-term operating costs and short-

term debt obligations.

working capital management is concemed with the problems that arise in atternpting

to manage the current assets, the current liabilities and the interrelationship that exists

between them.The telm current assets refer to those assets which in the ordinary

course of business can be, or will be, converted in to cash within one year without

undergoing a diminution in valuc and without disrupting the operation of the firm.

The goal of working capital management is to ensure that a firm is able to continue its

operations and that it has sufficient ability to satisfy both maturing short-term debt

and upcoming operational expenses. The management of working capital involves

managing inventories, accounts receivable and payable and cash. The excess of
'current assets' of a business organizations over its 'current liabilities 'is termed as the

'u'orking capital' of thal organizalion.

ln the business the working capital is comparable to the blood of the human body.

Proper management of working capital is an important area of f,rnancial management.

Tlierefore, the study of working capital is of major irirportance to the intemal hnd

external analysis because of its close relationship with the current day to day

operations ofa busincss. The inadequacy or rlismanagement of working capital is the

leading cause of business failures.

To meet the cuffent requirements of a business enterprise such as the purchase of
setwices, raw materials etc. Working capital is essential. It is also pointed out thal

rvorking capi t one segmcnt of the capital structure of a business. The

cash and c is corlpalable to the bl in the hu body like

finance's'l b n cial managcrnent is calle upo s
i..

the right c ow of hurcl is nraintained at a desirable isp,e,ed-,not

allowing slow dO\YD enterpfise can have a balance
. lllrn:l
bctwce

profitability. l-hclefore, the rranagemenl of r.r,orking capital is essenlial in each and

CV activi

..A STUDY ON WORKING CAPITAL MANAGEMENT OF HERO MOTO('ORP LTD"
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*A STUDY ON WORKING CAP{TAL MANAGEMENT OF HERO MOToCORP t-I'D''

The cash position of the company is satisfactory. Investment in form of inventory

should be reduced and appropriate methods should be adopted to make it better.

The performance and overall efficiency of the company is satisfactory. Company has

to adopt a good working capital management policy to improve the performance and

to avoid fluctuating ffends.

5.4 CONCLUSION

The study Conducted on Working capital management of "Hero MotoCorp Ltd". Give

a view of assessing the performance of working capital management of the company

by analysing the financial data with the help of ratio analysis.

During the period of study, there were a few up and downs in the working capital and

ratio analysis it will affect the operations ofthe company but it is observed that the

overall financial position is good. The resource utilization of Hero Motocorp Ltd is

not satisfa,3tory. The company has to fake necessary steps to utili2e current asset for

improve profltability. It is anticipated that the profitability will improve in the coming

years.
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A stuciy on co!tsuuters pleti:rence towards tladitional rnarkcling and c-utarkcting

1.1 Introduction

Marketing goods is a basic phenomenon ofevery society. The objective

of marketing is to rrake product available to consumers as per the cuntnt

demand. Marketing is no more a simple exercise. It has gone changes to

reach consumers. Marketing has been done physically since long. The

currcnt recognizes the differences in consumer opinions by availing

distinguished services of traditioDal marketing as well as E- marketing.

Malketing is one of the oldest professions in the world. Marketing is that

part of econornics which deals with the creation of time, place and

profession utilities.Marketing is both consumer oriented and competitors

oriented. It starts with consumerand ends at consumer by satisfying their

needs. Marketing is the most important function of management. The

long-term objective of marketing is profiting maximization through

customer satisfaction. Marketing is an integrated process whichis based

on strategies and models. Marketing must deliver goods and services in

exchange of money. Traditional rnarketing is a common marketing

method it emphasizes mainly on the principle, which refers to the

four factors that rnarketermust consider before a Launching a product or

offering a service. It comprises of product, price, prornotion and place.

Traditional marketing required a substantial time and budget to get the

desired result. In traditional marketing method will usually use its

producl or service unique point to differentiate itself from its

competitors. hr traditional rnarketing the promotion activities of a

product and services are done through TV channels, telephone, broadcast

etc. E-marketing Means the rnarketing of service or Products using

digital teclmolo et. E-rnar keting al

social

ncludes display

advertising. M tl

ln econolnlc try. E-rnarketiug means of Informing

ublic to buy a product or setr,ices. E-as rvell as infln P

and revers'e -image ofnrarketing present nrriC rger opportunity

lraditional narketing. E-rnartetingplays an imporlant rote in 4lp'nA$;9f.
rnar-keting. Tirey are doing their promotion activities tirl otrg)r the

Ninrirla ( i,i):ge rri ,\rls anti Science. Mtlo",



A study on corlsuners prefr:rencc lou,ards tladitional markcting antl c-nrarkcling

5.3 CONCLUSION

Frorn this research, I conclude that most of thc people they prefcr E- rtrarkcting

than traditional market. The reasons are lack of technology knowledge, fear ness

about the product whether it is quality or not, fraud, e1c., and one rnore thing is
customers are always expecting seruice along with the product. Comparing both

types of marketing, Intemet Marketing is more economical andfaster way to
reach out to buyer directly, and is the ideal ways for business to advertise locally or

intemationally. As the result in case of comparison; both types of marketing can heip

traders and marketers to do business. Each has advantages and disadvantages. In

traditional marketing consumers can see and louch the rea'l goodsor service but the

domain of effect is low, on the other hand using of E-marketing will exceed the

boundaries and introduce goods and seryices to the demographic of intemet users.

Also using the internet would be more chipper, faster and convenient for rnarketing.

Approximatel.y the advantages of E-rnarketing are quitc greater than advantages of

traditional marketing. When digital marketing is done right, your organization will

develop a systematicmarketing. It would seem that with our lives turning digital it's

a natural transition for our marketing to be digital too. iraditional marketing still has

a role to play in adverlising, but it will eventually be replaced by a digital world.

However, if you don't want to abandon your traditional marketing methods just yet,

uie it for when you want td reach people locally, but'start investing more time in

youl digital mar*eting.
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1.1 INTRODUCTION

Clooks and watches are devices used to measure or indicate the passage

oftime. Aclock, which is largerthan a watch, is usuallyintended to be kept in one place:

a watch is carried or worn. Both tlpes of timepieces require sources.of power and a

means oftransmitting and controlling it, as well as indicators to registerthe lapse oftirne

units.

Wristwatches were once a need, but now it has become a demand. Different

brands with different technology, design and innovations have entered into the marke! ln

the modem age, the purpose ofwearing a watch is no longerjust about being ablo to tell

the time. These days, as well as basic two-hand watches, watches have evolved to feature

various sophisticated technologies, which make life more convenient. As well as

improvements in technology, watches are often considered a vital fashion accessory and

are available.just like clothes, in all colours and styles to suit your taste. mood and

environment. Watches have become so common place in modem days lifesfyles: it is not

uncommon forthe people to own several watches, just as they do with clothing outfits.

Brands such as D&G DKNX and Calvin Klein produce some ofthe most fashionable

watches in the world. Bulng watches can be an exciting experience. However, it is diffcult

to choose only one watch from the huge range ofwatches available on the market. You

may have preference to a particular brand, or maybe you need a specific feature for a

sport. We hope this site provides sufficient information on our watches to help you make

an informed decision.

A watch is a srnall timepiece intended to be carried or worn by a person. It is

desigred to keep working despite the motions caused bythe person's activities. Awristwatch

is designed to onawnst, attached by a watchstrap or other type ofbracelet to be

worn on s a watchstrap or other type ofbracelet. A pocket watch is

in a pocket.
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A Study on Assessment ofProduct and Service Quality ofFastrack Watches

5.3 CONCLUSION

On the growing influence ofglobalization on the Indian watch industry a number of

global rnanufacturers are coming into the lndian watch industry. In such a environment

Fastrack should be more quality conscious since the products offered are almost similar

by all the watch manufacturers in the industry. Fastrack needs to take serious efforts to

make itself competitive and stable in the dynamic market situation by focusing on the

service quality aspects. Gaining and maintaining consumer preference is a battle tltat is

never really won. Continued ard consistent branding initiatives that reinforce the consumer's

purchase decision will, overtime, land the product in consumer preference sets. Attaining

and sustaining preference is an important step on the road to gaining brand loyalty.
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]\ STUI)Y ON CUSTOMER SAIISPACTION OF ONLINts SI{OPPIN(J

1-

I.l INTRODUCTION

online shopping or e-shopping is a form of electronic comrnerce which allows consulrers

to directly buy goods or services frorn a seller over the intemet using a web browser. The

consumers can rnake a direct connection to the retailer through the process of online

shopping and by visiting the company's website and the other altemative apps.

Consumers buy a varicty of iterrs from online stores. In fact, people can purchase just

about anything from companies that provide their products online. Books, clothing,

household appliances, toys, hardware, software, and health insurance arejust some of the

hundreds of products consumers can buy from an online store. Many people choose to

conduct shopping online because of the convenience. Online shopping allows you to

browse through cndless possibilities, and even offers merchandise that's unavailable in

stores. Shopping via the intemet eliminates the need to shift through a store's products

with potential buys like pants, shirts, belts and shoes all slung over one ann. Online

shopping also eliminates the catchy, yet irritating music, as well as the hundreds, if not

thousands, ol'other like-minded individuals who seem to have decided to shop on the

same day.

The central concept o1'the application is to allow the customer to shop virtually using the

Internet and allow custolners to buy the items and articles of their desire fi'om the store.

The infonnation perlaining to the products are stores on the server side (store). The

Sen er process thc custorners and the items are shipped to the address submitted by them.

The application was designed into two modules first is for the cuslonlers who wish to buy

the articles. Second is for the storekeepers who maintains and updates the information

pertaining to the articles and those of the customers. The end user of this product is

departmental stol'e wliere the application is hosted on the web and the adminisfiator

maintains the database. The application which is deployed at tlle customer database, the

details of the items are from the database for the customer vieu' based on

the sclcction through thc met-r atabasc of all t[.rc products arc updaled at the cnd

of each transaction. Data entry t+i application can screells

ce thc authorizcd pct'sonuel fecd thc relevant data

generated as per thc secrtritv

designed for var-ious lev.elst'ii f.

into the systern. ."r"i'Ufr C be
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A STUDY ON CUSTOMER SATISFACTION OF ONLINE SHOPPING

CONCLUSION

Online shopping becomes a daily part of our lives as it is urore corvenient,

customers are looking for tirnely services, good quality of producl, customer

scrviccs and also security and privacy in paynent method. Thc current

technological development with respects to the internet has given rise to a new

marketing system. The study brought to the fact that most of the students who:

have a positive perception towards online shopping. Ensure adequate safety

measures in delivery ofproducts are a challenging task in front of online seller to

increase their sales. Online sellers have to resolve these problems and also

introduce wide range of products witll additional discounts. This will create more

denrand lrorr custorners. On the basis ofthe present study concludes that 77"/o of

respondents are satisfied with the online shopping experience provided by the

companies.

In this competition era all the online marketers should

have to focus on the customer's satisfaction to retain the existing customers and

have to offer new attractive schemes day by day to attract new customers. Online

shoppirrg is a vast growing technology. If it is properly utilized with assured

safety and security for the transactions, it will thrive into a highly competitive

and dynarnic environmcnt
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l.l TNTRODUCTION

Customer satisfaction is a term frequentiy used in marketing. It is a measure of how

products and services supplied by a company meet or surpass customer expectations.

It is defined as the number of customers, or percentage of total customers ,whose

reported experience with a firm ,its products, or its services exceeds specified

satisfaction goals". In a competitive marketplace where businesses compete for

customers, customer satisfaction is seen as a key differentiator and increasingly has

become a key element ofbusiness strategy.

The purpose of this study is to understand the factors influencing

customer satisfaction in consuming lays. More specifically, the focus is on examining

the grouped irnpact of the factors on customer satisfaction. first, this research draws

on existing research on the factors influencing customer satisfaction.

1.2 RESEARCH PROBLEM

The statement is to find customer satisfaction towards lays chips in kodakara

grama panchayat, ward 6 and to {ind the satisfaction level of customers towards

lays chips. And also this study helps to find out what percentage ofpopulation

like to eat lays.

1.3 SIGNIFICANCE OF TIIE STUDY

It is an attempt to know the customq satisfaction towards the lays with special

reference to kodakara grama panchayath, ward 6 and to know the quality and

quantity of the product, price quality and its fluctuations and also to flnd out

prospective customers.

I.4 SCOPE OF THE STUDY

This study hclps to hnd customer satisfaction and value and it is hclpful to find

which flavour oflays is most prefemed. This survey helps the company to find its

loophole in overall s ch is provided by them.
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5.2 SUGGESTIONS

l) Make good flavour lays chips consumers likes most-

2) Give more quantity chips in every packs.

3) Make good quality chips.

4) Make more size of pack.

5) Give more adverlisement for lays.

6) Make chips in good healthy way.

7) Lays should be inffoduce more flavours.

This are the main suggestions from my study.

5.3 CONCLUSION

Customer satisfaction is the main factor for customo not only for them but also

for the company or firm. Therefor if the customers are satisfied with the product or

services, then the company to grow and achieve more, will produce many quantity,

with good quality.

In this research titled "A STUDY ON CUSTOMER SATISFACTION

TOWARDS LAYS CHIPS IN KODAKARA GRAMA PANCHAYATH, WARD 6"

was objected to find the satisfaction level of customers towards the lays chips. From

the study, it was found that the customers are moderate towards the satisfaction on

lays chips. Also it is recommended to increase the quantity, types of flavor and

availability, in order to attract more customers for the product.
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A Study On Role Of ll' In Banking With Special Refere nce To Chalakudy Municipalir;,

1

l.l INTRODUCTION

The banking industry in India is in the midst of an information technology revolution.

A combination of regulatory and competitive reasons has led to increasing importance

of total banking automation on this industry. Information technology has basically

been used under different avenues in banking. one is communication and connectivity
and another one is business process reengineering. Information technology enables

difficult product development. Better market infrastructure, implementation of
re'liable techniques for control of risk and helps the financial intermediaries to reach

geographically distant and diversified markets.

Now a days IT helped the banking industry to deal with the challenges the new

economy poses. More than most other industries, financial institutions rely on

gathering, processing, analysing, and providing, information in order to meet the

needs of customers. Given the importance in banking, it is not surprising that banks

were among the earliest adopters of automated information processing technology.

Technology opened new markets, new products, new services and efficient delivery

clrannels for the banking industry. Online electronics banking, mobile banking and

internet banking are just a few examples. The electronics revolution has n-rade it
possible to provide ease and flexibility in banking operation to the benefit of the

customer. The e-banking has made the customer say goctd-bye to huge account

registers and large Paper hank accounts. The e-bankers, which may 'call as easy bank

offers the following services to its customers like credit cards/debit cards, ATM, E-

cheque, E,FT (electronic fund transfer), DEMAT accounts, mobile banking, telephone

banking, internet banking, EDI (electronic data interchange). Progress of technology

and the development of world-wide networks have significantly reduced the cost of
global fund transfer. It is information technology which enables banks in meeting

such high expectations of the customers who are more demanding and are also more

techno-savvy compared to their counterparts ofthe yesteryears. They demand instant.

an helc brnking facilities. lt has providing solulions to banks to

o unting and back-office requ

.-i;
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5.3 CONCLUSION

The study focus on the role of information technology in banking sector. Majority of
respondents are now using e-banking services. Technology is one among the foren-rost

factor of human beings. Customers are started using e-banking made their banking

transactions easy. Respondents rated e banking as good after computerization.

Customers feeling safety about their transactions. Bank also changed their approach

fiom conventional banking to convenient banking. There is also need to maintain e-

banking services easy as possible. IT enabled better market infrastructure,

irnplernentation of reliable technique for control of risk and help the financial

intermediaries to reach geographically distant and diversified markets. But IT can be

fully useful only if they enable to meet the challenges in the present environment.

There is also need to maintain privacy and confidentiality of data's. Another

important responsibility is to ensure that the data is only used for the purpose

intended. For this there is a need to implenlent IT and other cyber laws properly. This

will ensure the developmental role of lT in banking industry.
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l.l INTRODUCTION

The United Nations General Assembly has declared 2012 as the International year of
cooperatives (lYC) highlighting the contribution of cooperatives to social-economic

development, particularly their impact on poverty reduction, employment generation

and social integration. The United Nation and relevant stakeholders took advantage of

IYC to promote cooperative, raise awareness of their contribution to social and

economic development, and promote the information and groMh of cooperatives.

Cooperatives empower their members and strenglhen communities. They promote food

security and enhance opportunities for small agricultural producers. They are better

tuned to local needs and better positioned to serve as engines of local growth. By

pooling resources, they improve access to information, finance and technology.

Moreover, their underlying values of self-help, equality and solidarity offer as comfort

in challenging economic times.Cooperatives are also critical in supporting indigenous

communities, and in offering productive employment opportunities for women, youth,

persons with disabilities, old persons and others who face discrimination and

narginalization. The global financial and economic crisis !4! also demonstrated the

resilience of altemative financial institutions such as cooperative banks and credil

union

The British East India Company exploited India by absorbing all her resources during

pre- independence period. After independence, earnest.steps were taken to make India

healthy in every respects. Respect were made by the Planning commission to develop

the cooperative movement as a self- reliant one by augmenting the resources through

nrobilization of savings in rural and urban areas, promoting integrated rural

development by strengthening the links between Credit, supply of inputs, processing,

rnarketing and distribution ofessential commodities and d rng weaker sections of

tlre community. Kerala can claim to have an elaborate and e c

administered through 'primary cooperative central cooperative banks and apex
.,,.i,

cooperative banks | .. .', ,, i;'t';; . i't,,

The cooperative.credit struiture in Kerala comprises two parts:

(l)Sho(term and friedium -term credit structure.

(2)Long-term credit structure.
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5.2 SUGGESTIONS

Following suggestions made from the above study

. The females preferenc€ to the bank shows that the book mainly lor the activities

of kudumbashree

o Although most of the people say, they are satisfied about the speed of
transaction still there are a percentage ofpeople who hold a different opinion.

The bank should try to improve their opinion too.

a Promote financial literacy through customer education

a Provide customers with self-service opportunities

5.3 CONCLUSION

cooperative ect try to cover important points such as the opinion ofthe

custom ern charged, customer satisfaciion-on the.seryices provided

for the anks, r the bank other than p rivateSanks etc.

peoql.gs are salisfied with bank
r!;i,:lrir -

charp.ed tiv .the bank..for' loan. is" '-',:-' - . '

atlracted more deposits'butq' the

From the found that most of the

servtc9s. say thal the interest rate

high. The 9rest rate lbr senior citizen has

participation of young and middte aged are comparatively low.

customer satisfaction on the services provided by Thazhekad service co-operative society bank
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Bank in rural areas has a greater influence among the peoples in rural areas. These

banks remain as a better source of frurd to meet the credit requiranents ofthe peoples.

Earlier the cut threat moneylenders performed this role of banks. After the

nationalization of the bank, the objective was to relive the peoples with the entry of
private banks more importance was given for the customers, without whom no

institution can exist.

The project aim to find out the customer satisfaction on Thazhekkad service
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I.II\ I'RoDUCTION

.,\nrong all occupations, teaching is one of the rnost favored. Teachers have a

'r;'r:rlir.irfl1 role in our society, notjust because oftheir vast numbers but also because they

r';!..i:,rrrc tlrc cducation of future generations, especially in emcrging nations like India. A
I r. ir! r lils tlrc unique opportunity to alter people, fan-rilies, cornmunities, and society at

] ,, t' lrv lrclping pupils realize their firll potential inside the formal educational system. The

,1ii,ri:11 .l'cducation is significantly influenced by the teacher's competence. The criteria

!l,.rt il('tcrnline a teacher's professional progress are numerous-

t lrrt ol lhe rnost important aspects influencing a teacher's eff,rciency is his quality of life.

I lrr .k:(rce or standard of living that a person maintains is intimately related to the quality

.rt tlrtir life. The existence or lack of certain tangible objects, such as a home, a car, o,:

1.'u.:lcr, is frequently associated with a person's standard of living. "The capacity to invest

iri,nrv ()n leisure, health, education, variety in life, art, music, and travel also contributes

r'. rlrlr's slandard of living. Large, expensive, or fancy objects are regarded as proof of a

hre,h st4ndard of life" (Lawrence J Gutman, 1981). Thus, personal finance management,

rrr' lrriling income, consumption, saving, and investing, has a significant impact on standard

,!l lr'!-ur$. As a result, teachers' atlitudes toward consumption, savings, and inveshnent will
rr'ikr:t thcir economic behavior, which will influence their quality of life and, in turn, their

1,r.lcs\ion and the education system. In the topic of educational reform, research on this

' r utill stakeholder in the e(ucation system is significanl.

I lr"r c u1c a few research papers that have looked into this issue, although flrey are primarily

. ,,rr. r'yrlunl, descriptive, and theoretical in character. Moreover, the majority of study

t.rjn rs l)ublished in popular mcdia are based on anecdotal evidence rather than thorough

. rrilrfr( nl rcsearch with diagnostic evaluation. This analysis indicates that the area ofthe

li,r, lrirrg community's saves and investment behavior is uhdcrstudied, necessitating a

:l',,r,Jug,h. reliable, and well-integrated empirical investigaticin' 
'of tlt r.at-tiru4ts and

i,. lr;rvirrrs ol-teachers about their savings and investment activities- ln light of this, ihe

. ,r 
' 
r,'ur rcscarch project, titled "Investment Behavior of College Teachers with Special

:

ii lt rt rrr'c lo the Th.rissur District," is being conducted.

It ;;..,;. : I :

,,.ri., t,rllcst' oia 1!t science. N,[eloor

Jr t'

: ,,r, r)\(.srnrcnt behavior ofcollegc tcachels will] special rcltrcncc lo lhrissur dislrict

L*



A sfudy on invcstment bcllav i()ur- ol'collcgc teachcrs witlr special rcfcrcncc to'flrrissut dislricl

CONCLUSION

Based on tbe ar.ralyzed dala, it can be inferred that ll.re top priority tbr savings is lrcaltltcarc,

tbliowed by retirement, education for children, buying a horne, nran'iasc:,:urd othcrs. Saltty

of the invested capital is the most important frc:lor corrsidorctl b5, thc invcstors. l'ollor,r,ed

by high returns, low risk, and maturity pcriod -l-hc main purposc o['invcslnrcnt is Lo cnvcr

fufure cxpenses. followed by carning rclunrs. tir\ s;rr. ings- ;rrrri rvealth ( ru:ltlon. ( llt.r,rsing

the right investment avenue is a challenging task tirr investors. l"hc lenn "investnretrt"

refers tq any method used to generate future incomc, which may include purchasing bonds,

stocks, leal estate, and others- The data was collected fiom a sanrple ofrandonlly selected

investors to understand their investment preferences and tastes.
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A study on student satisfaclion towards online class

l.l INTRODUCTION

Higher education (HE) today deserves particuiar attention from governments and from

society as a whole, since it is increasingly being seen as a key driver ofcountries, social

and economic development. Within the framework of social equality and education

equality policies, institutions today are receiving groups of highly diverse students

(frorn different backgrounds and with different leaming profiles) compared to student

profiles in the later decades of the last century. In addition, and in response to labour

market needs, many occupations are now focusing on increasing the percentage of
citizens who have a higher education qualification, whether through initial training or

through the updating of professional competencies. This new environment poses major

challenges for educational institutions and teachers alike within the framework of HE.

In order to deal with these challenges, new ways of organising and struchrring training

within the teaching-leaming process are required. These challenges are ciearly set out

in the "ICT Competency Framework for Teachers" put forward by UNESCO

(UNESCO,2019).

This study focuses on two ofthese challenges. The first stems from the progressive shift

from a pedagogical model of teaching-leaming grounded on the acquisition of
information and knowledge to a different model where the focus falls on student

de'velopment of skills. A sedond challenge is linked t6 the ever-increasing and

intentional use of virtual leaming environments, backed by the constant progress in

information and communication technoiogies. Said nments are particularly

important at the present time where there is a to remote or online

education- This choice has been brought on by the confinement measures imposed

worldwide as a result of the health crisis triggered by the COVID 19 virus. This study

specifies these well as the possible wa ln which they may be

successfull tutional and teaching t alm

is to achieve this new educational sccnario.ty

-d 'i l
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A study on student satisfaclion towards online class

5.4 CONCLUSION

Majority of students face difficulties in online classes. Students are like either satisfied

or not satisfied. Most of students are saying that the online learning is not good now.

Students are mainly considering the offline classes. lf online classes are conducting,

changes must be done. Our world is in an bad situation, pandemics may come. So before

that everlthing shall be prepared well, because all students needed education.
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"A study on the eff'ectiveness oI adverl isenrent on consunrer buying LrchavioLrl rvillt rclL'r'crrcc to lltc stu(lcnts i11

thl issul district"

1.1 INTRODUCTION

In a cornpetitive market, it is important for advertising managers to grab consumers'

attention through advertisements and sales promotion. A sizable marketing budget is spent

on advertising. The trend of using digital media platforms for advertisements is growing.

Advertising is a way of communication to encourage an audience for making purchase

decision about a product or service and conveying inforrnation to viewers. It is considered

as a vital and essential element for the economic growth of the marketers and businesses.

The major aim of advertising is to impact on buying behavior; however, this impact about

brand is changed or strengthened frequently through people's memories.

Advertising, sales promotion and public relations are mass-communication tools available

to marketers. Advertising through all mediums inf'luence audiences, but television and

onlinc is considered as one of the strongest medium of advertising due to its mass reach; it

can influence not only the individual's attitude, behavior, life style, exposrre in the long

run" but also the culture ofthe countrv-

The major aim of television and online advertising is to impact on buying behavior;

however, this impact about brand is changed or strengthened frequently in people memories.

Merrories about the brand consist of those association that are related to brand name in

consunrer mind. These brand cognition influence consideration, evaluation and finally

purchases.

Information reaches people in a split second and become aware of every company's goods

and services and the activities that are being rendered by them in order to promote or sale

products or selices. It is here that companies decided of adopting and sometimes

introducing effective rnarketing strategies in order to sell its goods or services, and those too

must be able to attract the consurner to the product. Advertisement has been defined

variously by a

cornmunicating in

nuntber of people. 'lelevision has of

. It is the leading source of communicating to the people

about everything. Adverti
f

t only is a major so*"e oi taming but also it plays a

vital role in penetrating the di t societal segments.

Nirmala college of arts and science. Meloor



"A study on the effectiveness ofadvertisement on consumer behaviour with lelerence to the stuclents in
thrissur district"

5.3 CONCLUSION

This study was conducted to analyze how online and television advertisement influence the

buying behavior of students in Thrissur district. The study shows that consurners are highly

influenced by advertisements. Online adveftisement is more influential than other media o

advertisement. Consumers make purchase decision depending on online advertisement, they

also consider other rnedium of advertisement like advertisement in television, magazines, etc.

majority of students are satisfied after purchasing advertised products.
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A STUDY ON CUSTOMER SATISFACTION TOWARDS ROYAT, ENIiIELD I]IKES
KODTn IGALLUR AREA

I.l INTRODUCTION

Customer Satisfaction is defined as a measurement that determines how happy 
]

customers are with a companyrs products, services and capabilities. An organizations

main focus must be to satisry its customers and increase its sales, for this it is

important to understand the voice of the customer which provides detailed insights as

to what their customers want and better tailor their services or products and in turn

help the business improve or change its products and services. Marketins is the 
]

process of performing market research, selling products and services to customers and 
]

promoting them via advertising to further enhance sales. Marketinc as a subject ofl

study is now attracting increasing attention from firms, companies, institutions and 
]

even countries. Customers are the important concept in marketing. lt is being hard to 
J

please the present day customers. They checkout the competitors with similar or al 
J

times, even better offers. Custourers are the king and without satis&ing their needs 
]

none can exist in the corporate competitive world. 
I

Royal Enfield is the makers of the famous bullet brand in India established in 1955. In

1901 lst bike prcduced. They are one of the oldest and most famous for their power

stability and rugged looks. Royal Enfield has been updating their bikes from their first

model in order to provide the customers total strat€gies from their bikes and keep up

with the market tlends. So this study is mainli' fccused on analyzing the Customer

Satisfaction ofRcyal Enfield with special reference to Kodungallur area

1.2 STATEMENT OF' PROBLEM

As the two wheeler rnarket in India is constantly increasing and changing day by day,

it poses new challenges to Royal Enfield to keep up with the

Enfield is a company that started its business in 1948 with it

trends. I

s product such as

bullet which has kept a prestigious position in the market till date. In order to do so

they have to products provides to their customers' sufficient strategies

and if not es in order 1o acbieve it. Hence tlris srudy
l i il. ' .-

is rnainly

mers in Kodungallur area.

e.
A,

focused on Roy

: .r'

t -l'J
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5.4 CONCLUSION

Customers are the king and without satisrying their needs none can

exist in the corporate competitive world. Customer perception is a

markel.ing concept that encompasses a customer's impression,

awareness and/or consciousness about a company on its offerings.

Customer perception is tlpically affected by advertising, reviews,

public relation, social media, personal experience and other channels.

If not what are main reasons for dissatisfaction of customer towards

the dealer and what are the ways of improving the satisfaction level of

customer towards dealer.

We can conclude younger generation and middle age are more

interested in Royal Enfield bikes, the buying behavior is governed

predominantly by the need for Power and respect for the iconic Brand

and users are mostly Professional Males, 20-35 years of age, including

some students. Most of the customers are easily affording the price

of Royal Enfield bikes and customers are very loyal towards the brand

Royal Enfield .Royal Enfield bikes should concentrate on its
advertising campaign to reach the customers, mileage of the Royal

Enfield bikes is very economical and most of them prefer to buy their

bike brand new from showroom with the spare parts available in

market easily.

value and field bikes owner are passionate Royal

Royal Enfreld bikes has an Highly Satisfied satisfaction level within

the customer for its power, pick up, comfort, safety and with after sales

service. It is clear that Royal Enfield bikes checks at the comptaints- 
-

registered by thek customers on regular basis to maintain its br6nd

Enfield

A STUDY ON CUSTOMER SATISFACTION TOW.ARDS ROYAL ENFIELD BIKI]S KODUNGAT-LUR
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\ Sludy On Change ln Trend Tolvards Electric Scootcrs In Ernakulam District

I.1 INTRODUCTION

Today, lndia is one of the top ten automotive markets in the world and have given its

burgeoning middle class population with buying potential and the steady economic

growth, accelerating automotive sales is expected to continue. In last couple of years,

there has been a lot ofdiscussion around the price of fuel-apart from the deregulation

of petrol prices. Moreover the threat of disruption of supplies from Middle-East has

heightened the debate on energy security and brought the focus on to altemative

drivetrain technologies.

The potential for altemative technologies in automobiles such as electric vehicle in

India, as in the case of many other comparable markets, depends on improved battery

technologies, driving ranges, govemment incentive, regulations, lower prices and

better charging infrastructure.

There seems to be a lot of interest on the part of Intemal Combustion Engine (ICE)

based manufacturers to adapt technologies, not just supplemented to the ICE, but as a

standalone offering. While many of the factors influence the electric scootels are

understood intellectually, we carried out a consumer survey to study the perceptions

and expectations of potential for alternative technologies in automobiles such as

electric scooters.

1.2 STATEMENT OF PROBLEM.

The Custonrcr view towards electric scooters are not at the top as cotnpared as to

nonnal scooters. The dealers of e-scooters are facing many problems regarding the

view point of customers towards the e-scooters- So we are going to study about the

perceptions and expectations of customers towards e-scooters in Emakulum district

1.3 SIG E OF THE STI.IDY

India the 's biggest market for scooters. The sale of e-scooter is

expected t n a yeat by 2030 R e po n s rr$itd b tfd?rpb'.f Iq qo tuo r@erp.

in fi scal p. p.x,tgm.o,"ate,stl Stt$i$
g ro w i n g'r, i J ry',!*tj,$i tc$PritilJ $[o v i d e s

Vehicleof Electric S EV) reveals that

scooters doub ket for e-scooter is

vital information about the changing trend towards e-s_cooter

Nirnrala Collele Ol Arts And Scicnce. l'Ieloor
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A S{udy On Changc In Trcnd Tolards Electric Scootcrs In Ernakultnr Distr.icl

Nirrnol:r Colleoe Of Arfs And Sciencc. i\Ieloor

5.3 CONCLUSION

advanced e-Scooters with elegant desigrr and cool features. Eco- friendly mode

transportation is the main reason for government backup and support. The marn

factors that make consumers attract towards e-scooters is the economic efficiency and

the easiness to use. Zero pollution, changing trend and other factors also promotes the

sale of e-scooters. The dealers are introducing many cash offers and EMI facilities to

attract the customers by helping cover the issue or limitations of e-scooters. Better

battery capacity rneans more mileage per charge, more economic efflciency means

less electric consumption are also some of the attracting features. E-scooters industry

receives various government support and help such as subsidies, tax concession, etc.

There is a very favourable response from both dealers as well as from public relating

to e-scooters industry. By the end of this report we can predict an increasing trend

lowards e-scooters in the upcoming years.
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Analysing the data and interpretation fi'om responses ofpublic, agents and dealers we

can conclude that there is a positive upcoming trend in the e-scooter industry in

Kerala. India bcing potcntially large consumer market there is always a scope for

growth in e-scootcr industry which have to be properly utilised by inlroducing
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CUS'IOMER SATISIIACTION TOWARDS LINIT LINKED INSURANCE PLANS

l.l INTRODUCTION

A unit linked insurance plan (ULIP) is a product offered by insurarce conrpanies that

unlike a pure insurance policy gives investors the bcnefits ofboth insurancc and investment

under a single integrated plan. A unit linked insurancc plan is a combination of life
insurance and mutual fund. A Unit Linked Insurance Plan is an insurance product that

combines life cover aswell as investment. Human lifc is subject to risks of death and

disability due to natural and accidental causes.an individual can protect hinr or her against

such contingencies through lifc insurance. Life insurance is insurance on liurnan beings.

Though Human life cannot be valued,a monetary sum could be detennined which is based

on loss of income in future years. Hence, in life insurance, the sum assured (or the amount

guaranteed to be paid in the event ofa loss)is by way ofbenefit in the case of life insurance.

Life insurance products provide a definite amount of money to the dependents of the

insured in case the life insured dies during his active income eaming period or becomes

disabled on account ofan accident causing reduction /con-rplete loss in his incorne earnings.

A ULIP is a life insurance policy which provides a combination ol'risk cover

and investment. The dl.namics of the capital market have a direct bearing on tire

performance of the ULIPs. In a ULIP, the investment risk is generally bome by the

investor. The investment in ULIPs is denoted as unit and is represented by the value called

Net Asset Value (NAV). In a ULIP, the amount of prernium to be invested aftcr deducting

for all charges and premiutn for risk cover ar6 pooled together to form of unit at that time.

Parl of the premiutn paid goes toward allocation, adrninistration and morlality charges, as

in rcgular insurance policies, while the rest of the prgrnium is invested by the insurance

company. The allocation of funds tourard investrnent units can be personalized according

to the needs of the policyholder and at valyinglevels of risk. A ULIP can be utilized for

various benefits payouts irrcluding life insurance, retirement, edu ion and more. A ULIP

is ol'fcrs varyin ions to thc irtveslor as benefits. A ULIP an

lnvestor se vemge for beneficiaries. It is paid into by the owner in the

lbnn of ntion of the plau's u,orth to be pqjd out at a specified time1<
frame for

i..
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5.3 CONCLUSION

ULIPs as a hybrid product have evolved over a period of time since they werc rnrr()duecd

in the early 2000s to where they have reached today. The ULIPs are now smart, invcstor-

friendly, more transparent, cost and tax-efficient; thereby have become a value packed

proposition for the customers. With new guidelines such as increasing disclosures,

minimum lock-in period increased to 5 years and commissions capped, the new age ULIPs

have become a better financial product. ULIPs are multifaceted invesfinent products.

Investors need to hav€ a protracted time horizon for ULIPs. As discussed earlier the

proceeds in the first few years are low due to the ULIP charges. Investors should evidently

comprehend the charges ofthe ULIP by carefully understanding the product brochure, and

estimate the impact ofthe charges on their investrnent. Investors should consult with their

financial advisers, if ULIPs are suitable for their investment objectives.
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A STUDY ON CUSTOMER SATISFACTION TOWARDS ONLINE SHOPPINCINC WITH SPECIAI-
REFERENCE TO CHALAKUDY MUNCIPALITY

J
\i1

1.I INTRODUCTION

Online shopping is the process whereby consumers directly buy goods, services etc.

from a seller interactively in real-time without an intermediary service over thc

internet. Online shopping is the process ofbuying goods and services from

merchants who sell on the Internet. Since the emergcnce of the World Wide Web,

merchants have sought to sell their products to people who swf the Internet. Shoppers

can visit web stores from the comfort of their homes and shop as they sit in front ol
the computer. Consumers buy a variety of items fiom online stores.

In fact, people can purchase just about anything lrom companies that provide therr

products online. Books, clothing, household appliances, toys, hardware, software, and

health insurance are just some ofthe hundreds ofproducts consumers can buy from an

online store.

Many people choose to conduct shopping online because of the convenience. Online

shopping allows you to browse through endless possibilities, and even offers

merchandise that's unavailable in stores. Shopping via the internet eliminates the need

to shift through a store's products with potential buys like pants, shirts, belts and shoes

all slung over one arm. Online shopping also eliminates the catchy, yet irritating

music, as well as the hundreds, ifnot thousands, ofother like-minded individuals who

seem to have decided to shop on the same day.

The central concept ofthe application is to allow the customer to shop virtually using

the Internet and allow customers to buy the items and articles ofthet desire from the

store. The information pertaining to the products are stores on the server side (store).

The Server process the customers and the items are shipped to the address submitted

by them. The application was designed into two modules fust is for the customers

who wish to buy the articles. Second is for the storekeepers who maintains and

updates the information pertaining to the articles and those ofthe customers.

The end user of this product is deparlmental store where the application is hosted on

the web and the administrator maintains the database. The application which is

deployed at the customer database, the details ofthe items are brought forward from

the database for the cus bascd on the sclection through the rnenu and thc

database of all the p each n. a entry lnto

usscreens designed for various levels of

Prol. l,lutr-'ii+"' laLril C' !I'
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users.Once the authorized personncl feed the relevant data into the system, several

reports could be generated as per the security.

I.2 STATEMENTCF' TTIE PROBLEM

Online marketing has gained a lot of importance in present marketing conditions. But

along with its vital growth the number ofscamps, fraudulent practices and cheating

also increased.

Such cheating activities had created fear in the minds ofcustomers and also an

adverse impact in the attitude ofconsumers towards online purchase.

The problem area of this study is consumer's satisfaction and attitudes towards online

shopping will determine the factors that influence customers to shop online and those

factors will help the marketers to formulate their strategies towards online marketing.

1.3 SIGNIFICANCE OF TITE STUDY

The main purpose of this resealch is to hnd out customer

sct isfact ion lowards online shopping

1.4 SCOPE OF THE STUDY

The study is conducted to find out customer satisfaction towards online shopping

Scope of the study is limited to 50 members in Chalakudy.

1.5 OBJECTIVES OF TIIE STUDY

r To find out the satisfaction level ofthe customer towards online shopping.

r To identitr the attitude ofcustomers towards online shopping.

. To know the problems faced by customers while shopping.

1.6 RESEARCH METHODOLOGY

Research methodolo

,select, process,
J

model, a questio

questionnaile were
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5.3 CONCLUSION
The various literature review of the research study reveals difl'erent

dimensions of customer satisfaction ttu'ough various different sources of

secondary information. The literature review must emphasis the different

conccpt and diffcrcnt opinion upon the customer attitudes, awareness,

Perception, and Experience and consumer satisfaction. It helps to find the

research gap in the research of customer satisfaction. The overview of this

study explains the merits and demerits of intemet and offline shopping,

Comparative studies between internet-based shopping and offline shopping and

methods adopted by intemet shopping websites .It seems to be very useflil to

the customers .The various research questions and various hypothesis were

framed defined were reconsidered ,summarized and the research studies

porfayed that are rejected or accepted. This empirical study the findings have

helped to highlight the important aspects of online shopping that is considered

as important by online customers as their level ofsatisfaction.

The important finding in this study revealed is that the satisfaction of

the customers depends upon the factors of attitude and awareness. The

awareness level of the consumer increases, the satisfaction level also

increases and the online shopping trend will also be increased. The

attitude of the customers fully depends upon the awareness that is the

merchant's reputation and in true and fair dealings will improve in

online business.

Advanced technology will always require and helpful with the changing needs

of the consumers so that the business frms must also change their strategy.

This strategy steps in order to satisry target customers as well as online

customers in online business. The online market competition has become more

g1obal and morc intense, business firms and intemet based companics havc

realized that they cannot compete only on price and product variety rather they

satisfactio hc success frnust focus on thcir

companies and

this, the recent

be understanda
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organizations recognize thg needs of intemal' as well as the 'external'

customer are considered.

The different ways to give better Customer Service, that it was exceeding

Custorter Attitude, Awareness,Perception, marketing experience and

customer satisfaction, about thc intomet companies and organizations should

cmphasize the bettel relationship with the customers that means they should

improve the process through which service is delivered to the customer.

The various fudings and suggestions of the research study will definitely help

the customers and it will be also fruitful for the online merchants to

understand about the various expectations of the customers from intemet

shopping and they will apply insight in the aspect of customer satisfaction that

is most important lor online business.
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l.l INTRODUCTION

Customer producl reviews play a signifrcant role in today's e-colnlnerce world, greatly

assisting in online shopping activities. According to a survey conducted in 2O16,91o/o

of online shoppers read product reviews while searching for goods and services, and

84% ofthem believe that the reviews are equally tnrstworthy as recommendations from

their fiiends. Online reviews do not only enhance the customer purchasing experience

through valuable feedback provision, but also facilitate future product development

activities by better understanding the customer needs.

A new generation of online tools, applications and approaches, such as blogs, social

networking sites, online communities and customer review sites, commonly referred to

as Web 2.0 have transformed the intemet from a "broadcasting" medium to an

interactive" one allowing the wide technology-rnediated social participation. The

internet has become a platform facilitating the "social" customer eleckonic word of

mouth(eWOM) and a major source of customer information ard empowennent.

Through CGC individuals share opinions and experiences on companies, brands,

products or services and create large-scale word of mouth networks. This way

consumers can make their personal opinions easily accessible to global communities or

individual peen who use the information as an exha factor supporting their purchasing

decisions. Free and easy access to such information has weakened the power of

marketing commr-rnication; Information provided by online peer's influences qustomer

perceptions, preferences and decisions much more than information provided by

companies.

Online consuner feviews are subjeclive opinions and summarize experiences, attitudes,

and opinions, expressed by consumers. Personal opinions and experiences for products

and services in the fonn of online reviews have become one of the most valuable

sources ol jnformation assisting users rvhen making pur-qhasing decis.ions. So. this study" -' \':
is 1o urdelstand re irnpact of online product reviews on'coridtimir buying decisions.
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5.2 SUGGESTIONS

1 . Companies need to identifu their existing e-commerce and presence of
reviews on online review platforms.

2. Development of managerial strategies that allow companies to effectively

benefit from consumer reviews, like efficient monitoring.

3. Many consumers currently look for reviews online prior an oflline purchase.

When shopping offline and finding a product they would like to purchase do

not purchase it because they would like to check reviews in advance.

4. Offline stores can therefore invest in displaying reviews in stores and work

on developing ideas and prototypes to give the consumer the secureness to

purchase at their store.

5.3 CONCLUSION

The study confirms that reviews are highly popular among consumers considering a

purchase. Online reviews influence consulner purchasing decisions only whon

consumers' reliance on online reviews is sufficiently high when they make purchase

decisions. Consumers reliance on reviews was dependent on and influenced by the

format characteristics of the review and the online review system design. To increase

consumers' reliance on reviews, the objectives of the different platforms should be to

build trust for the consumer, promote website and serwice qrrality, facilitate member

matching and offer consurners sufficient information as well as a user friendly desigrr.

Hence, online review platform design moderate reviews and the consumer's reliance

and purchasing decisions.

Two categories of review format characteristics could be established: usability and

credibility characteristics. Consumer's motives to search for reviews were identified

in the literature as personal and social motives, more precisely as Informational

uaiity seeking and social b . The 1 choices

thereby di platfonn's review fi-rnctio-n,. characteristics. The
Prc i. l',iirr,.'. .. . :1..lru
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1.1 Introduction

Now a days the whole world is facing a big problem covid-l9,which is an

infectious disease caused by a newly discovered coronavirus pandernic. The

coronavirus is a family ofvirus that can cause a range ofillness in human including

cornmon cold and fever which are life threatening. During this situation,pcople are

going through a period of lockdown which the people of India have never seen

belbre. ln such a situation in the era of this technology and the interner , anyone

likes to spend their free time in front of the digital screen, where they have many

optlons to see.

Covid-I9 resulted in a down of a new era where both release mode

theatrical and OTTwill probably find away to survive.covid- 19 pandemic brought

with closed order for film business and live enterlainment to come to an end due

to lockdown policies and social distancing laws implemented by the government.

ln India government extended lockdown for more than 3 months resulted in huge

financial crisis in film industries due to the inability to release movies within

theatre and cir.rema halls, this pandemic situation creates a new way of cinema

release in OTT platforms and resulting prominent involvement of OTT platforms

in trovies release even after the removal of lockdown policies.14 the may 2020

INOX would to express extreme displease and disappointed on a announcement

made by the'production house, to relea'se them movie directly ori arr OTT

platforms by skipping the theatrical window run.

OTT ( over the top) means of providing television and film content

over the internet at the request and to buy the rights of movies for release

of streaming. That is the OTT platforms for a particular films makes a deal.

There are currently about 40 providers of OTT rnedia services in India,

rryhich distribute streaming media over the i et. The top 5 most

subscribed OTT platforms in India are Disney+ H

, Netflix and Voot
r ,l
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A study on viewers perccption lo\riirds ot1 lilln release in lllc sitlrirli!)r ol co\ id- I'J \ecrlrr io witll
special refer€nce to l0 th warci o l' kadukulty grama panchayltlr

OTT video platfornrs are considerably becoming part ol'r,ieucrs" enlertainlrent titne
and they are givirlg tough conrpetition to traditional nrlrclcs. f ime and place
convenience, availability ol'elllcient and cheap data connccrivit\. atld e\/cn liee acccss
to OTT video platlornrs. slrccr breadth of content to choosc lirnr ancl qualitl,olbonlent
are some of thc nra.jor factors affecling viewers to slrili tori'rrrds thc O1'1- Video
Platforms. llor.r'cvcr. traditional television channels will no1 bc crrtircll' rcplaced by
O1"I Video platfbrnrs, at least in the near {uture and they u,ill cocxist-
Traditional Telcvision channels still . have a chink of viewers lo5'al t() il. r itlr sonle
rnodiflcation in the quality ofcontent and strategies they can still attracl corlsrrmers and

survive in the compclitive era. Current generation doesn't havc the paticnoc to wait fbr
a show or movic to air on a linear platform like television.'l'his viewcr wantshcr content

.just like Maggi noodles - Masaledaar, instant and on-demand. That is u4ratour study
reveals that due to some such reasons the growlh of OTT will only increascin India.
All the reporls and articles tl.rat we have read and go through, the only thing undcrstood
is that in India, the OTT video streaming service will continue to spread its I'eet and it
is going to have a huge impact on our traditional medium like telcvisionand Cincma
Hall. The strong attachment of OTT to the audience in the lock-down period has further
confirmed this fact. Smarlphone penetration, International collaborations belween

media moguls and digital quality 01'the mediuln. Cost effectiveness and access liberty
(anyrvhere at any time) is also one of the reasons behind growth of streaming nredia irl

India.
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A STUDY ON POPULARITY OF DIFF'ERENT UTII-ITII]S OF ATM CAITDS

o t cor,

l.l INTRODUCTION

ATM card is a document. That enables an individual to withdraw cash at speoified

branches through debit to their saving or curent accounts by use of Automatic Tellcr

Machines. As these cards are operated through "Automatic Teller Machine", they are

known as ATM cards. Some banks are offering ATM cards, free ofcost to their saving

and current account holders.

In general sense, ATM is known as ANY TIME MONEY, since this facility is

available for 24 hours a day and also on holidays and non-banking hours. They are

located not only at specified bank branches but also at other busy places such as shopping

complexes, restaurants, hospitals, Petrol bunks etc. Having to withdraw from our own

assets, therc is no fear of overspending like credit card.

In the case ofbank, cash withdrawals have to be done at the same branch where

the customers deposit cash. But the ATM card can be carried anywhere and can be used

in any part of the country and over sometimes any part ofthe world when the issuer of

the card has the faciliry of intemational acceptant

The introduction of the ATM cards brought up dramatic changes in withdrawing

money. The nationalized banks, private sector banks and foreign banks are playing an

important role drawing a number of people to become ATM cardholders through

different facilities, and so the number ofATM cardholders is increasing and is expected

to increase much more.

The State Bank of India (SBI) is the largest nationalized bank in India and also one of

the biggest corporations in t}le world. State Bank of India is one the largest employers

and the rnost trusted bank in India. At present, SBI has 159 computerized banks and

112743 listcd branches. There are 58,500 above ATMs SBI had.

You can use your card at any Multi-link banking outlet onwt de t is.

simple to usc wlth clear rns tructio11S pro id d by th ATM. The card s Sccufe as

Ifit i your account funds and information remain confidential and

pro In tio sy and safe access to your cash, youi'ATM card allorvs you
u,-
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unlimited access to your account information at any time convenient to you. you can

also check your balance before all withdrawal transactions.

1.2 STATEMENT OF PROBLEM

In this project "Popularity of diffbrent utilities ofATM cards" aims that how rhc ATM
card become very popular in these days.

In this new world, ATM card is very popular in youngsters for di{ferent uses. Because it
is entirely different from older version ofbanking system. Using ATM cards, the people

can handle their money without carrying. . They feel very safe and secure because tley
can deal their own money without any help of other third party. So this project belongs

to how the people use ATM cards in their daily life for different purpose and how they

utilized its benefits.

1.3 SIGNIFICANCE OF STUDY

With ATM Cards, the sole function you can perform is withdraw cash from the ATM.

ATM Cards use a 4-digit PIN or unique Personal Identifrcation Number and is linked to

your bank account. So, your bank account balance is reduced in real time ifyou withdraw

any cash, at given time.

While ATM Cards do not charge any interest, the most inhibiting factor about them is

that you cdnnot use them everywhere. They have a very limited utility. By this, we mean

that they are not accepted at all major retail and payrnent outlets.

1.4 SCOPE OF STUDY

Us can access their bank deposit or crcqt,accountsr.in'ofderttu

varl o ial transactions, rnost notably

as ferring credit to and from mo

a foreign country.used to

q

A STUDY ON POPULARITY OF DIFFERENT UTILITIES OF ATM CAII,I]S
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5.2 SU(;(;t,ts'r'rO1\S

l. -l'hc awarcness about ATM cards has to be given to all type ofpcople.

2. Thc services have to be available to the rural areas.

3. Withdrawal facility has to be done with more securiSr.

4. Service charge has to be reduced. 5. The minimum amount that have to be

withdrawal need to be increased.

5.3 CONCLUSION

ATMs are convenient, allowing consumors to perform quick self-service transactions

such as deposits, cash vvithdrawals, bill payments, and transfers between accounts, Fees

ar"e comrnonly charged for cash withdrawals by the bank where the account is located,

by the operator of the ATM, or by both. Some or all of these fees can be avoided by

using an ATM operated directly by the bank that holds the account.

The services like: 1 . Open or withdraw a fixed dcposit

oB

ese

2.

3.

4.

5.

6.

7.

8.

9.

Th

Recharge your mobile

Pay income tax

Deposit cash

Pay insurance premium

Apply for personal loan

Transfer cash

Pay your bills

co
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interest in using ATM cards.
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RL,I-ERENCE 1'O TI{RISSUR DIS'f RICT"
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I.1 INTRODUCTION

Entrepreneurship is the symbol of business strength and achievernent cntrepl.eneur.s

sense ofopportunity, their drive to innovate and their capacity for accornplishment have

become the standard by which free enterprise is measured. Entrepreneurs are people

who are willir-rg and able to undertake risk and unceftainty. These people are not more

drearners. They are doers as well. Hence they occupy and unique place urder the s,m
they are the critical contribution 10 the economic growth. Entrepreneurship is regarded

as closely associated with economic history of India. An economy is efforl for

entrepreneurship is the cause. Different people view entrepreneurship in deferent ways.

To all these people entrepreneurship stands as vehicle to improve the quality of life for

individual life for individuals, families, and communities and to sustain a health

economic and environment Kerala is industrially backward. There are many reasons for

this condition on of the important reason is lack of an entrepreneurial class. In fact,

Kerala has no traditional entrepreneurial class

People took no interest in the entrepreneurial activities. The trade and commerce of the

state were originally in the hands ofoutsiders To kerala for business purposes later on

Christians and Muslims entered the field of business. A number of business unit are

new in the hand of Muslims. Traditionally they are willing to invest capital and assume

risk involved in the business. However, it is to be noted that they have not developed

themselves fully into an entrepreneurial class. Majority of the people of Kerala show

no interest in trade and commerce. Everybody wants to a white collar job. They are not

willing to undertake entrepreneurial activities.

1.2 STATEMENT OF THE PROBLEM

The importance of making a better understanding of the attitudes and perceptions

torvards entrepreneurship within students wiil enable the role players to evaluate,

inforce and to change the strategy in order to enhance entrepreneurial behaviour in the

country contributing to economic development, weal d the

alternation of poverty. This study is conducted for knowing the problems of

entreprenurshi

countries.

p l1 c prosperity and social stabiftt9ttif,itanj' devbl<iped'
I
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CONCLUSION

Et.rtlepreneurship is a mind-set" an attitude; it is taking a particular approach to cloing
things. The motivations fbl becoming an entrepreneur are diverse and can inclucle the
pole'tial for financial reward, the pursuit ofpersonal valucs ancl intercsts. and rhe
interest in social change.
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A STUDY ON CUSTOMER SATISFACTION OF ROYAL ENFIELD WITH SPECIAL REFI]RANCE TO
THzuSSUR DISTRICT

1.1 INTRODUCTION

It is being hard to please the present-day customers. The market conscious society tumed

snarter and more priced conscious and in tum more demanding and less forgiving, they

checkout the competitors with similar or at times even better offbrs, so the chatting is not to

produce for customers any firm could do it. Tbe real challenge to produce delighted

customers and more importantly loyal customers.

Customers are the king and without satisfuing their needs none can exist in

the corporate competitive world. Customer perception is a marketing concept that

encompasses a customer's impression awareness and or consciousness about a company on

its offering customer perception is typically affected by advertising, reviews, public relation,

social media, personal experience and other channels.

By way of analysing customer perception, we can clearly understand how

much a firm treats its customers, what is the quality of their products, is it capable to serve

the dynamic needs of customers. What will be their fuhrre in what way they need to make

changes etc...

Royal Enfield ltd is the largest exporter of two wheelers with Eicher motors

at Redditch industries; royal Erfield manufactures staie of the art range of two wheelers the

biand, classic 350 cc is confinually dominating the Indlan motorcycle in the premium

segment. lts thunderbird also a successful bike on Indian roads.

I.2 STATEMENT OF THE PROBLEM

Royal Enfield is one of the popular motor cycles in the recent period. In

ve market Royal Enfield leads a monop e oththe technical and innovati

motorcycle with having a

on the usage ofRoyal Enfield and to know the consumcr perception-of Royal Enfield. The
ii . ..1.:..r. l

problem to be reviewed under this study is "A STUDY ON'CUSfQMER iiini l':ir':iji

feature. The shrdy focuses- on th€'-cgstomer satisfaction

SATISFACTION OF RO ENFIELD WITH SPECIAL REFERANCE TO

THRISSUR DISTRICT".
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A STUDY ON CUSTOMER SATISITAL'T ION oF ROYAL ENFITJLD WII-II SPIT('IAL R I]IiI]I{ANC'I', TO
THRISSUR DISTRICT

13. The study found that the majority of respondents stick on with classic rnodel bikes.

14. The study found that the majority of respondents havc very good opinion abour Royal

Enfield

15. The snrdy reveals that most of the despondence u,ere using Royal Enfietcl bike for long

ride and to make a better status.

5.3 SUGGESTIONS

1. Focus more on mileage bikes as the style and performance are playing the major role.

2. Majority of respondents provide disc brake on standard bullet.

3. It is better to service more service centres.

4. Try to build bikes to compete against Harley Davidson (1000 cc bikes).

5. Make avail in product rural areas.

5.4 CONCLUSION

By the Study entitled 'A STUDY ON CUSTOMER SATISFACTION OF ROYAL

ENFIELD WITH SPECIAL REFERENCE TO THRISSUR DISTRICT was

undertaken with.the objective of finding out customer's perception lewl on Royal Enfield

bikes? Here adopted suitable methodology for data collection and analysis. It is clear from

the study that the most customers of Royal Enfield are highly satisfied in almost all areas

offered by Royal Enfield. And most majorities among the satisfied customers are

delighted customers. This study reveals that by way of reducing the lead+ime, irllploving

fuel efficiency, service and promotion by making road "trips" and by introducing new

models capable to compete with the fresher's in the market, Royal Enfield can easily make

the whole custorners into highly delighted customers. lt ls and more d ement is

given the op more attractlve.

4.
l

ri

NIRMALA COI-LEGE OF ARTS AND SCIENCE

16. The study shows that most of the respondents were satisfied with the availability of
service centres provided by the company.

il
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1.1. INTRODUCTION

Digital payment methods are often easy to make more convenient and

provide customers with flexibility to make payments fiom anywhere and at

any time. Digital payments have evolved at breakneck speeds and these are

good alternatives to traditional methods of payment and it also speeded up

transaction cycles. The digital payment system has grown increasingly over

the last decades due to the growing spread of internet- based banking and

shopping. The evolution didn't stop here, e-payments evolved into e-wallets

where you could load money into your prepaid wallets where you can pay

easily to anyone with a tap, or by just scanning their QR codes. Post

democratization, people in India slowly started embracing digital payments

and even small time merchants and shop owners started accepting payments

through the digital mode- The digital payments are an evolutionary step

towards the "business at the speed of thought", as the world advances more

with the technology development; we can see the rise of digital payment

system and payrnent processing devices. As with IT developments and the

ii.rtroduction of the world of intemet peopie, electronic payments became the

neu, face of payments. People started using e-payments more and more and

with its progress you could send money to someone on the other side of the

world with a click, thus making outsourcing a common term. As these

irnprorre, it provides ever more secure online payment transactions and the

percentage of check and cash transaction will decrease. Digital payment also

enables a variety of possible uses, considerinffil;Lll1r\,$Sgt{-yin8

architecture le and suppolts payments to other peers,

r-nerchanls ces.

e of Arts & Scien loor 1Nirmala Colleg
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5.3 CONCLUSION

The sfudy gives an overall idea about the customer preference and awareness

on digital payment system with reference to Kodungallur municipality. Most

of the respondents trust the digital transactions and they also satisfied with

facilities offered by the digital payment system. Even though respondents

still depend on the cash transactions but there is an increasing use of digitai

payment system. The respondents agree that they easily understand and

adapt to the growing changes happening in digital world. The respondents

agree that they have to be highly alert while using the digital payment

system and they have taken various measures like Antivirus software to

protect their digital transactions. From this sfudy we can conclude that

digital payment system has shown great significant in the day to day activity

of respondents in Kodungallur municipality.
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A study on ernployees satisfaction in PDDP col.npany

T.l INTRODUCTION

Hurnan resource is considered to be valuable assct in auy organization. It is thc sum

total of inherent abilities, acquired knowledge and skills represented by the talents

and aptitudes of the employed persons who comprise cxecutives, supervisors and the

rank and file employees. It may be noted here that human resource should utilized to

maximum possible extent, in order to achieve individual and organizational goals. It
thus the employee's performance, which ultimately decides, ar.ld attainment of goals.

PDDP is an ISO 22O00:2005 certified Dairy society company engaged into

manufacturing and sales of dairy products including cow milk, toned milk, curd, Ice

cream, butter, paneer, ghee, and cattle feed under the brand name of 'PDDP' in the

state of Kerala. The society has installed capacity I Lakh liters per day. So, in PDDP

there are working lot of Employees in different departments. Employee satisfaction,

while generally a positive in organization, can also be a downel if mediocre

employees stay because they are satisfied with work.

1.2 STATEMENT OF THE PROBLEM

It is said that satisfied en'rployee is a productive employee, any kind of grievance

relating to organization or personal to a $eater extend influence on the job. So, evety

organization is giving higher priority to keep their ernployees with the satisfaction of
pro;viding several facilities ;which improves satisfact-ion and which reduces .the

dissatisfaction. If an employee is not satisfied witir the job there is chances for

absenteeism, job tumover, lower productivity, committing of mistake, diversity

cnergy fol diflererrt types of con[licls keeping thing in view all ot'ganization ale trying

to identify the areas u,herc satisfaction to improved to get out of the above dangcr.

1.3 SIG HE STT]DY

1'hc comp rh el of en.rployec satislaclion in theit orgat.rizatiort. ]'hev- an

corllpany can i,mplove the g the employee's conditions, envit'onment and otlrer

policies to satisfu. The y can irnplement by valuable sirg-gestion to overconle

niany problems faced 6y organization. This study is underlaken$f,r.Pr:ovide suggesl ion.

Nir:nalil Colltge oi:\r1s a:rr! Scier-.'ce. Meloor



.A study orr eurployees satisfactior h tll)t)l) comp.lny

5.3 CONCLUSION

From thc analysis on Employees Job satisfaction in PDDP, it is seen that the job provided

anrplc opp<lr1unitics to the employees to exercise their skill at work place and they are

satislicd wilh the existing facilities, wages and work environment.

And linally. lhc cmployees of PDDP are satisfied.

.

-i

Nrrlr,rii, ( 'rl!;ltr-. ol.\rts orl Science, Meloor

People's Dairy Development Project (PDDP) is a Charitable Society under the

Travancore Cochin Literary Scientific and Charitable Societies l{egistrations Act o1'

1955. The Society was registered in 1983. It is an ISO 22000:2005 Certilied Dairy. It

began with orre village with 60 Iitters of milk per day, nothing but a trickle compared to

them good it has become today. Today PDDP collects, processes and distributes over

60,000 litters of rlilk and milk products per day on behalf of more than 200 societies

owncd by around 30 thousand member farmers. Thus, it acts as a livelilrood for rnany

fanncrs as rvell as the cmployees.

%,'*--.*t*.q"
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A Study on Impact of Online Shopping \yith Reference to Kaiparambu Granrapanchayat

I.1 TNTRODUCTION

All of the businesses today as we see are done over the internet and anything which is

not thcre is meant to be wiped off. E commerce evolved as businesses started to
shift from real time market to digital market. The online shopping system being a

prominent part of E commerce has brought down political and physical barriers.

Online shopping has become new type ofretail shopping. It has become a substitute

for the real market placc. It has now been adopted all over the world including

India. The knowledge ofonline shopping in India is now beginning to increase rapidly.

Today the demand of the Indian e-commerce market is increasing very significantly.

The main noticeable factor in the Indian ecommerce market is the behavior of the

lndian online shoppers. The demands of the Indian shoppers are quite different from

other countries of the world. In India, a person is always looking for a cheaper rate

and that is why almost one third of the total sale is made during the sales season in

India. The discount offered by the vendors affects not only offline market it also

affects the e - commerce sector.

Online shopping is a form of electronic commerce which allows consumers to directly

buy goods or services from a seller over the Intemet using a web browser or a mobile

app. The online shopping experience is the way your customers encounter and engage

with your brand and products. It includes your shoppers' end-to-end eCommerce

journey, across touchpoints, from the moment they search for products, to the

continuous interactions they receive before, during, and after purchase.

1.2 STATEMENT OF THE PROBLEM

online shopping is a current occurrence that has develof,6| qq.eat l+q&.fi&tce ilq the

modem business environment. The evolution of online shopping has opened the door

to exploit and provide a competitive advantage over firms in this era.

the coronav lrus had an 1mpact on the social, ec:nolnic ,g?S:

Frfu-the pandemic period,

,r'ffif,fl6*mffsffii
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5.3CONCLUSION

The project was based on the topic "Effectiveness of online shopping". The major

area focused rvas on the factor influencing online shopping and customer satisfaction

The research concludes that most of the respondents are satisfied with the overall

experience of online shopping and some of the respondents believe that online

shopping is more secure than traditional shopping but still few respondents disagree

with this statement. Price of the product plays a more important role than any other

features provided in online shopping. It is found that the biggest challenges faced on

online shopping is lack ofnecessary products and also there are more challenges like

convenience arid time saving, proper internet facilities and breach of personal

information.
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l.l INTRODUCTION
'l'he banking sector has undergone significant changes in the last year. Banks are now

required to cope with stiff competition in business and also the complex regulatory norms

regarding capital adequacy and provisionirrg banks are forced to adopt various marketing

techniques and approaches. Thus marketing has become imperative for all banks including

those in the public sector. the increasing legislative deregulation of the banking market and

the decreasing the state intervention in banking affairs; the above have led to the creation of a

new market which is characterized by a slight increase in primary demands and less

legislative restrictions. The preservation and mainly the increase of market shares constitute

the primary objective of all banking institutions and many strategies have been implemented

in order to maintain their clients. In this effort, bank managers have been creating new

products and services. Yet as such innovations involve significant expenses and banking

costs, it has been supported that a better approach would be to focus on client trust, by

offering better quality of services and aiming at satisffing clients to the maximum extent.

Cheese et al(l988) indicated the importance of effective bank communications strategies.

1.2 STATEMENT OF THE PROBLEM

gr importance to the marketing activities to ate awareness regarding

t}leir servlces customers have more choices in choosing their bank. With

stiff com and ad chnology, the services provided bg,1!e bank have become

moreeASv and convenien fferences in the services provide by the ba$s different,.. ,:...,
each

other The c ers ha choices in choosing their bank lhe differences lead to llave

In the current banking scenario it is obvious that banks gain competitive advantage by

rendering efficient service and thereby enhancing customer. relationship. More emphasis on

creating loyal customers is the need of the hour. It is pivotal for all players in the financial

service industry to understand the needs of the customer and customize services based on

their needs. This in turns will pave way for achieving customer satisfaction to a larger extent .

The measurement of the same is an important factor in banking sector. In this ICT

(Information, Communication and Technology) era, th6 mode of direct pay, onlirie frnancial

services has gained value. Now a day customer need flexible hours of operation,

customization and transparency. Due to increased market competition, customer's defection

rates are higher. Thus, research on service quality and satisfaction of customers in banking

sector is considered important.

Banks are now



"A study on customer sattslacUon oI DanKtng servicc wrLrr )pELrar

5.3 CONCLUSLON

Customers for financial services are changing in the terms of their wants, needs, desires and

expectations financial service providers have to understand who their customers are, what

they prefer, why they buy, who makes the decision and how the customer uses the products

and services.

In conformity with these changes, there should be changes in the bank's services, training,

attitudes and images, marketing strategies and patterns of organization and control. New

technology driven products blended with the traditional ones and personalized service will
enable banks to extend a variety offinancial service under one roof.
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I U}Y ON I!{EMBERS SAIISFACTION TOW'ARDS CO.CPERATIVE &4ILK SOCIETY IN KODAKARA BLOCK
\ r'.{ CHAYATH

!.IINTRODUCTION

! lrc general theme of the studie-s is to derronstrato how membership comnritment and

:.etisfhction are important to cocp€rative de-,,elopmect and grortth. 1'he strength of a
erxrperative depends, in part, upon its ability to mobilize its resources and nrembers

irrrt ,,rnly in gaining rnarket share and achieve economic grolrth, bu1 also in
r;raintaining mernber commitment, satisfaction and retaining thern. Satistied, highiy

r'i)rrrniited rriembers are more likeiy lo suppcrt their cocperati.,.e b.v par-ticipating in ail

crxrperative acfivities. The abiliq, of a cooperative tc meet its members expectations

dclrcnds on whether management effectively evaluates membership needs. Members

lttitude towards thei r coopratives har.e a significant irnpact on their cooperative

participation behaviour alintensions. The attitudes people hold towards an

organization could, and do influence their behaviour torvards that organization. The

nrilk prices can be so lorv that many farmers struggle to sustain their business. Smali

f irr nrers car-rflot pt eserv'e sui"plus niiik and it may res.tlt in ioss- When a farmer

l,ccomes a member of a cooperative milk producers society, there is no botheration

sllrut the surplus milk with free transport facilities the milk is collected by societies

urrd send to milk unions. Miik in excess of domestic consumption is converted ifl the

lorm of dairy products like ghee, cheese, milk-powder etc. This wll be possible in

large scale only by coop€ratives.The market scenario is changing fast. A rise in

huusehold incorr,es has led toa metamorphosis of rural and smaller markets. With

r:lobaliz-ation in<i entry of big players irl the organised sector, the'chaiienges before

thr ,ndian dairy industry is to manage the growth in production, processing and

rrurrkcting without harming harbinger of this growth of the small who is the most

iri)rnpctitive milk producer in the world. In rural patts of our country, dairy is the

:"ecor)d important occupation in the rvorld. Two key elements of marketing strategy

:iru li)cused on satisfaction and milk products milk expansion to include UHT milk,

r ircr,sc. lce creams. Milk is accepted as an essentiai part of balanced diet. It is an

,lrrrr!l!!c anri protective lbod. A-ny person trom children ,+f'O ,.:.:.fl19"-[9,
l lnsunic rnilk safely. Milk is produced by small farmers livrnf{yal areas. They

,'accd a nunrber of problprps which can be solved by co-operalii,es efforts in the

! s St1-}a t-arm erS en ma rE ' caclr., 5r)

ol' nritrk IS cairl d o a al 1 tiscal aval Ins co-oper oans l,Vl th

ir lolr i haye one or two milk

i:trxltit:liort

lrrrrri.rl,r college of arts and science,meioot.
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BLOCK PANCIIAYATI.I

CONCLUSION

The study concluded that the lnembers in co-operative milk society should concentrate on

members gdevance- oriented activity. The findings and analysis of the study lead the

following conclusions can be drawn. The important factors considered by the producers

before supplying milk are measurement, coffect testing, market price, paynent, distance,

cattle feed and loan facilities. Further it is intended to identified that majority of the producers

are satisfied with the co-operative milk society because of its measurement, correct testing,

market price, payment and bonus. Some producers are not satisfied with the society milk,

because of its timing, high charges for cattle feed, lack of training facilities, and lack of loan

facilities and high cost of fodder feed. some of the factors that the society has to change in

order to provide more facilities and training to the producers.
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1.1 INTRODUCTION
In today's computational technological environment employ's or tvorkcr arc work

in online media. The mobile workforce or telecommuting or renrotc workcr ls a
relatively 

"r.idely 
famous concept in India. yesl! Teleconrmuting makes the

workforce more efficient, cuts costs. They are helping lbr protcding lhc

environment. Many organizations are developing telecommuting progranrrlers as a

way to draw new employees to work and use such Virtual environntcnl, ln today's

day there is tight labour market, companies that offer flexibility. [Jrnployers,

employee & end user require workplace flexibility. With this advancement of
communications and information technology concepts has ability to log on the

company's network from any location by using hardwarc devices likc notebook,

computers, smart mobile phones and handheld devices has given rise 10 a tre d of
mobile computing and telecommuting.

Employees work at online media they are teleconrrnuting or teleworker or

teleworking. Work related travel can be replaced by usc of information technology,

telecommunications. The employees work at homc oI at a rclalcd tclework conter

using communication tools, such as phonc, fax, modem, Intemet teleconferencing,

e-mail or I M. Ernployees can perform his or hcr work duties from a remote location.

Business success depends on Job satisfaction ofcmployccs. It is essential key part

of organization. There is necd to undcrstand of job satisfaction and need of

employee for better output. It will help in increasing busineis activities. Now a

day's, most employees work at online media. Knowing his or her job satisfaction

of such ernployees, it will get most important source of information for improving

companies overall growth, increasing product and services level. This paper is

focusing on " Job Satisfaction of IT enrployees through online media in Thrissur

district. "To Knows Job Satisfaction of Ernployees will helps to all.

A study on job satisfaction of IT employees through ontine media in Thrissur Distri(1.

Nirmala College Mcloor.
Pagc l-1 -



A study on job satisfaction of IT employees thr-ough onlinc mcdia in Thrissrrl Dislrict.

5,4 CONCLUSION

The study thus verifies the significant relalionship l)ctwcen structural and

relational factors ofjob satisfaction of lT crnployccs througl) orrlinc n.rcdia. lt also

verifies a strong positive correlation betwecn tllcsc firclors arld (pnlily ofexperience

u,ith work through online media, thus shou,iug higher e llrnccs of irrcrt'nsed

employee productivity.
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I.1 INDRODUCTION TO THE STI'DY

E-learning is defined as the leaming system that we can obtain through the intemet

using an electronic device. we also call it online learrring or online education. The ..E',

in e-learning stands for 'electronic'. Hence the original term electronic leaming. A
Ieaming activi4r has interaction between a leaurer and an environment, leading to a
planned outcorne. It is the planned outcome which makes leaming a purposeful activity.

Leaming is defined as a change in behavior through experience Leaming is rneasurable

and relatively permanent change in behavior through experience, instructions or study.

Whereas individual learning is selective, group learning is essentially political. There

are many types of leaming methods and theories but e-learning is developing very fast.

E-learning is well accepted due to many reasons and same areas are explored in this

research study. Leaming is a product of interaction. The rapid technological and social

change put forwards need for lifelong leaming. Conventional classroom leaming is not

able to satisf, much need. E-learning is an increasingly preferable alternative to

conventiorral classroom leaming. Web based leaming has become an irnportant part of
the routine landscape of education. It has been recognized that web-based leaming can

enable more leamers to have access to the leaming material and provide students with

unprecedented flexibility and convenience.

Wide spread of internet has encouraged e-leaming among students. In an e-leaming

environment, leamers learn own convenience of schedule and willingness. Ease of

access to the learning material, time independence, leamitrg and mobility are critical

factors which derives the utilization of e-leaming system. In general, e-learrring can be

considered as the process of learning to develop leaming formed by communication

with delivered digitally with electronic service and suppofl. E-learning is a modem

concept of leaming rr-rostly used by sfudents for academic and non-academic purpose.

The conventional way of learniug has changed. Through the world wide rveb education

SS

n o CS the u phones, cornputer and internet. Thc rapid development atrd

\VId Sp e o et result effective cducation envit-onment. Adequate

ti wth fo educa th"f*id"
llll.tgofcontribu n ogy gro r tro l1 S e

cll l'o ltn-l advancentent in technology atid::comnlunication Ally

the worlcl rvill alrvays leave it's inryact olr edtlcaliotl. Andfreak accident

A Study On Perccption Of Students Towards E-Leaming Dr.rdng Covid paudcuric

Ninnala College Of Ads and Science, Meloor

has becomc ubiquitous service delivcred ar.rytir-ne anywhere.
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so, the epidemic of covid-l9 has its footpdnts on education. The outbreak of his

1,2 STATEMENT OF THE PROBLEM

Today, the use ofweb to teach and learn is inevitable for both teachcrs and students.

Online learning is becoming more and more necessary for education to and for

knowledge spread. Thus, students should consider this trend in education and get

prepared to get enough skills that will help them effectively benefit from the

advantage e-learning is providing. This study will help to identi$, the reasons that

influence student's attitude towards e-learning. Online leaming is the best solution

during the pandenric situation. Teachers can use virtual classroom to teach from house

rvith all necessary tools which makes the online sessions as effectively as traditional

ones. Pandemic often compel the learners to stay at home for long period of time and

obstruct teaching-leaming process.

1.3 OBJECTIVES OF THE STUDY

To of students torvards E-leaming at the period

co

2.7 t iDfluence the altitud tsduring locl<
..or-l c

do

3. l'o ide enges fuced by the respond

A Study On Perception Ofstudents Towards E-Lcaming During Covid Pandenric

Ninnala Coliege Cf Ads and Science, Meloor

et

dangerous virus across the global has forced educational instilutions to shut down to

control the spread of this vinrs. This happening made the teaching prolessionals think
of alternative methods of teaching during lockdown. And thus, it paves the way towards

web-based leaming or e-learning or online learning. In today's scenario learning has

stepped into the digital world. In which teaching professionals and students are virtually
connected. E-learning is quite simple to understand and implement. The use of a

desktop, laptop, or smartphones and the internet forms a major component of this

leaming methodology. EJeaming provides rapid growth and proved to bc the best in

all sectors, especially in education during this lockdown. Covid-l9, as a global

pandemic, has called for social distancing. It has made people mandatory to sit indoor

and sitting idle indoor may lead to mental stress, online leaming can play important

role. This study emphasizes on how online leaming is benehcial during times of crises

and the effectiveness various online learning platform are also discussed.

2



A Study On Perception Of Students Towards E-Leaming During Covid I,ancle rnic.

5.4 CONCLUSION

In this survey study, evaluated perception ofstudents eJearning during thc COVID l9
pandemic. Ease of access to educalional materials and the abilify to choose the time

and place to study were shown as the strongest advantages of online learning among

respondents in our survey. The study has been conducted among a sample of 100

students. From the feedback it is understood that some of the studenls have a negative

attitude towards e-leaming at the time of COVID 19 pandemic. Most of the students

without any gender wise classification have positive and negative attitude touards c-

leaming because from the above statements it is clear that e-learning helps them to

manage their time and cost in education and improve their self and it built confidents

among the students. Beside that there are some challenges faced by the students at the

time of the entering into e-leaming. The main problem for respondents in our survey,

especially intemet connection. E-learning requires a reliable intemet connection and

the necessary hardware and software. Poor interaction between leamers and

facilitators, and they feel mental stress and health issues while they attending online

learning. Lack of clarity of the purpose and goals of the leaming can impede the

learning piocess and respondent are tensed about education through online method. It

was perceived that some ofthe students had not essential resources to join online;

I'rere it appeared like pushing the digital divide further. So, the difficulties with online

teaching were both technical and ideological. Most of the challenges were related to

the students and their responses to the needs of online teaching, which include

uninterrupted electricity connection, intermittenl signal issues and lack of scope for

meaningful interaction.
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"A study on influence ofsales promotion strategics ofe-courmerce on custorrcr sstrslhctiol'-

1.I INTRODUCTION

Sales promotion and discounts arc not new concepts in thc world olcconrmerce.
Seasonal promotions are special sales strategies used by organisations l'or a short period

around popular holidays. For most people discounts, coupons and othe.offers provide

an enjoyable shopping experience. It is seen that 2/3'd of cuslomers end up purchasing

even if they weren't planning to if they get an offer. Srnart markcters know the

importance of computing the lifetime value of a customer, rather than fbcusing on tlie

one-time cost /benefit ratio ofa single transaction. It's even possible to build a business

by giving something away. Here's a classic example: In 1888, Coca-Cola began issuing

paper coupons that entitled the bearer to one free glass of "Genuine Coca-Cola". Over

the next 25 years, 8.5 million consumers took Coke up on that offer, and the legend we

know today was born.

The principle that you can build a business by giving something away has never

been truer than in the Intemet Age. Online shoppers are educated, discount-conscious,

and extremely capable of comparing product offers across ecolnmerce and iocal stores.

Receut researches show that the number of consumers who search for discount codes

before making a purchase is rapidly on the rise. These promotions and offers increase

customer satisfaction and enhance customer loyalty. With the Covid-19 pandemic,

there was enormous growth in ecofiunerce. USD 4.27 trillion was spent on ecommerce

woridwide in 2020. T}rat number is forecast to reach USD 5.4 trillion in 2022 " Wilh

added growth, comes added competition. The major ecornmerce cornpanies in India are

Amazon, Flipkart, Myntra, Snapdeal, FirstCry, Nykaa, BookMyShow etc.

To ovelcome this high colllpetition ecolnlnerce cotnpanies should come up with

innovative and a greater number of promotional strategies. Some of the most effective

ecommerce website sale and promotion icleas are: free shipping, percentage-based

sales, buy-one-get-one, qr-rantity discounts, contests and gi ays, flas 8ne-

day sales, free gift with purchase etc. Evely online shopper wants to feel like the prtce

they paid u,as fair. Nobgtiy relishes being takeri advantage_-of..Consunrers should be

given a reasonable reason for, the special prices. Otherwise, thbj"ll assul'ne it's because

you arc char-ging too rurrch irr the fir.sl p)ace o[ quality o1' thd'lter:Lt. rvill be questionahlc.

So cxtr':r care shoul,.l be given whilc int|oducil)g l)ron)olional slratcgies ol: discouttts. or

\ir:r-.alir C'ollege of Afis antl Sr:icnce. iVlcloor

else 1he plans cor-rld backfire.



"A stuc{y on influence of sales promotioD stategies ot e-comrnerce on cuslol11cr sattsl-llctioll

This research is conducted to study the effectirreness of different seasonal promotions
and discounting strategies followed in ecornmerce on customers buying behaviour and
their satisfaction. For this special focus on Amazon's prcmotional activities ar-e rel.en"ed

and arralysed.

1.2 STATEMENT OF PROBLEM

Availability of wide range of discount and promotional strategies confuse the

customers and companies deeply. customers are confused on choosing the best

ecommerce site and effectiveness of strategies followed by them. Companies are

confused about choosing the best promotional sffategy that would increase their sales

through customer satisfaction and loyalty. So, this study is conducted to study this

problem of confusion and the impact of various discount and sales promotion sh'ategies

on custol'ners buying behaviour. And how companies can effectively use them to attract

customers.

1.3 SIGNIFICANCE OF TIIE STUDY

Tlrere are over 26 million eCommerce sites across the entire globe, with rnore and

more being created every single day. With the enorrnous growth and scope in

ecomrterce, comes fierce colnpetition among conrpanies in this field. So, the survival

of companies will depend on the discount and promotional strategies followed by them.

EcornmeLce also ha's significant imporlance in ihe economy. In2021, retail eCommerce

sales atnounted to approximately 4.9 trillion U.S. dollars worldwide. This figure is

forecast to grow by 50%o over the next four years, reaching about 7.4 triilion dollars by

2025. So, there is a need for detailed study on this field to study various prornotional

activities these sites c lement to increase their sales with bettet' custolDer

satisfaction and I
.,., ..
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"A sfudy on influencc ol s.l!:s pl1)oloti()n sltalrgiL'ri o l- c-coll tllttTc( oll L Ustr)n)cl salisfaction"

5.4 CONCLUSION

This study reveals that sales promotion indeed play a vcry inrporlanl rolc in the

marketing strategy of ecommerce sites. It is beneficial fot both cust(rmers and

companies. Offers like price discounts, buy 1 get I free, coupons, combo ollers etc do

have a role in inducing earlier purchase, increasing purchase quantity, trying a r.rew

product or brand and many more. other than these offers customer purchase decision

is influenced by the quality of product, availability of wide range of iter:.rs, deliver

system etc. Even though there are many merits for online shopping, people still mainly

use retail stores for most purchases and spend mininrum amount on online purchases.

Security, availability, quality may be the reasons for this.
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i .I INTRODUCTION

shultz, et al. (1998) says that sales promotion generaly works.. a dircct behaviourar
basis rather than affecting awareness or attitude. one of rhe purposes of a sales
promotion is to elicit a direct impact on the purchase behaviour of the iir.n's consumers.
It is most commonly said that most types of sales promotions affect the decision-making

and purchasing stages of the buying process directly that is affective in the long run

since it leads to increased sales and profit. The purpose ofa sales promotion is to altract
new customerc, maintain existing customers who are conternplating switching brands

and give incentives to customers who are about to use competing products. Sales

promotions vary depending on the situation and need, and they have an immediate

effect on product purchases.

The basics of promotional stuategy involve delivering the communicational message

from the producer to the consumer. The object of the message is to persuade the

audience to purchase the product or service. Therefore, the consumer needs to be

receptive to the message and to be able to interpret it in such a way the intent to purchase

is established. The purpose of a sales promotion is to attract new customers, maintain

existing customers who are contemplating switching brands and give incentives to

customers who are about to use competing products. Sales promotions vary depending

on the situation and need, and they have an immediate effect on producl purchases.

These incentives and methods mav be in the form of

r Discounts and couponS

. Buy one, get one offer

. Flash sales and combo offers

o Gifl coupons and cash back coupon.

Thus, the sales promotional measures influences the pre-purchase evaluation and the

purchasing decision of the consumers to pulchase the producl. It provides benefit or

incentives to consumels, rvholcsalers, retailers, or olher qyniz-atiW@sJShfgrs to

sl irr u Ielc irrr nrcdiate salcs.

lrr lhc past lew clccacles. orrlirrc shoppirrg lras gone frorn bcirrg iron-existenl ro.Qeco.nrilB

a n-rultibillion-dollar industry. I3uf ing things online has bdoonre- a comnlon , practice

among rrilliohs of people around the world Recentll, the numblrilbf,ffi,,o! !iine

Inlluence ofSales Promotion on the orline Buying Behaviour ofsluden(s ol Nir|lrala Instituti0ns

1Nirmala Coilege of Arts and Science, Meloor

i
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Influenceof Salcs l)ronroliotr on lhcOnlinc []u.],ina ll(lr'r\iorrlrI .,irrrIlirtr 1,! \ir nrrrl,r Inslitutions

5.3 CONCLUSION

The study reveals that Sales promotions play an impo(anl r()lc irr lhc nt!r.!'kcl illg

programs of marketers and retailers. For a large percentage ol'luflrk*tctt' $ilk:s lllc

n-rade on pronlotions. Sales promotions are not only effective in attaining shrlt't tcr)l

sales as they al'e also more cost-effective compared to other integratcd tnarkc:ting

communications tools such as advertising. In conclusion, the consurncrs' attitudc

towards different promotional tools on buying behaviour is favourable. It shou,s that

sales prcmotion tools are supplementary or complementaly to existing business as

an additional marketing strategy. This research demonstrated that promotional tools

such as price discounts, coupons, "buy-one-get-one-free", motivated consumers'

buying behaviour. In addition, the framework provides new insights into the

understanding of how this particular group ofrespondents are influenced by various

promotional tools offered by marketers and the impacls on their buying behaviour,

which can be taken as a small sample study by marketers in order to utilize accurate

marketing strategies to promote products.
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A Study on Custonrer Satisfaction AmongEbu r's at Chalakud

In the era of globalization, electronic marketing is a great revolution. Over the last

decade, maximum business organizations are running with lechrologioal changes.

Online shopping or marketing is the use for better marketing perfonnance and relailers

are devising strategies to meet the demand ofe-buyers. Intemel has transcended us frorn 
]

the traditional shopping era into a new a new and more elficient era of online shopping. 
]

Globally, customers are gaining tremendous benefils I'rom purchasine Soods and 
l

services from cyberspace. The internet pelmits the 24x7 and 365 <1ays availability of 
I

goods with little or no extra cos1.

Surplus seeking consumers and retailers are always searching for markets that are more

economically efficient hencc, online purchasing. Although there are abundant research

works undertaken relating to factors that influence customer satisfaction and purchase

intention in the context of online shopping (e-commerce), factors that are found to

influence the level of customer satisfaction actually vary from time-to-time & location-

to- location.

The importance of lhis study is to examine lhe customer satisfaction among e-buyers in

Trissur district and also investigating the major reasons and factors which influence a

custorner decision for purchasing online and the level of satisfaction achieved by him

or her by making online purchases. In this research project, the findings of the

questionnaire-based survey conducted in various places of Trissur district are alalyzed

with the purpose of drawing out conclusions as to what all factors affec1 the level of
I

I custonrer satislaclion among e-buyer

I

I I.2 STATEMENT OF PROBLEM

Online malketing has gained a lot irrpo ance in the present marketing conditions.

But along n ith vital grou,th the number of scamps, fi'audulent practices and

chealing also increased. Such cheating activities had created l-ear in the minds of

customers and also adverse irnpact in 1he attitude of coltsunters towards onlinc

purchases. The pro

attitudes towards o

bt his survey is consumer's satis

ll detelrnine the fluenceopp ll'I

tliosecustomers to shop e. allt{
{Ed\ 

s r.r,i ll help the markelers to formulate

their stralegies to al
,j

-,1
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-l ltc rtldeavour of this study is to identily tlrc motivating ibctors tqrvlr.rls gulilc
slt.ppittg as well as inhibitions ofonline shopping. Tlrerefore, from the linelings it rvas

lirund that consumers purchasing decisions were dependc.nt on various lactors. All thcsc

ruotive:s motivate consllmers to purchase products thr,ough online. According to
crlttsutners" opinions, ,,time saving" is the most important nl(,tivating factor lor online

slroppirrg. Again ,,information availability", ,,open 24/7", ,,tnge runge of products/

trnrnds", ,,reasonable prices", ,,various offers for online products"" lreasy ordering

sylitem". and ,,shopping fun" are otlter motivating factors for oulinc shopping

rcspeetivcly. In conlrast, when respondents rvere asked about the inhibirions o[ online

shopping, it was found from the findings that, ,,online payment system", ,.personal

privacy or security issues ,delaying of dclivcry", ,,products mixing up at delivery

titttc'" and ,,products retum policies", and lacks ofpersonal customer service" are thc

main inhibitiorrs of online shopping 1o the respondents. Il was also observed thal

onlinc shopping is not trustworthy and reliable to some consumers due to only online

pflyn]cnt system and personal privacy. In addition, online securily is a major concem

lbr lhe consumer particularly in terms of fraud, privacy and hacking. The concerns for

onlinc consumcrs" as well as online organisations, relating to online security as

,,hackers, vandals and viruses" penetrate both vulnerable personal and corporate

security system. The main drawback of any contraventions in security or privacy is

thc loss oftrusl and reputation, which may affect customer confidence, which can be

very damaging for web based vendors.
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A study on customer satisfaction with Respect ro The Green Marketing And Green producrs rn
Thrissur

l.l INTRODUCTION

corporate environmentalism or green management emerged in the 1990s and became

popular internationally in the 2000s.Corporate social responsibiliry and green

management are becoming major tcpics of discussion in this century. During the last

four decades, satisfaction has been considered as one ofthe most important theoretical

as well as practical issues for most marketers and consumer researchers. Satislaction

referred to a consumers' judgement that a product or service feature or the product or

service itself, was providing a pleasurable level of consumption related fulfilment,

including levels of under or over fulfilment. In order to keep up with the changing

business environment and consumer needs, many organisations around the globe have

been forced to adopt green marketing practices for social responsibility issues.

Preserving the environment has become the necessity ofany competitive organisation

in the global market. Green marketing is the company's effort to design, promote, price

and distribute products in a manner which prornotes environmental protection. It

includes all the activities designed to generate and facilitate any exchanges intended to

satisfy human needs or wants, such that the satislaction ofthese needs and wants occurs,

with minimal detrimental impact on the natural environment

Errvironmental pollution increased rapidly throughout the industrialization period

leading to a great reaction which was born against products hazardous to the

environment. When the hazardous contents of a product became one of the factors

influencing the purchase decisions of consumers, businesses started to manufacture

environmentally friendly or in other words green product policies.

1.2 STATEMENT OF PROBLEM

The purpose of the study is to find out the level of satisfaction towards the

environmental concern products. The main aim is to find out how the consumer behaves

ey

hq

looking for

to

thwhen they are about to purchase eco-friendly product. Are th

r.l'hich are creating any problern to the environment? And a

satisfaction of consumers towards green nrarketing.

pro ucts

level of
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A Study On Customer Satisfaction With Respect I o
Thrissur

And Green Products ln

Green Markeling is rising

research area. Green Marketing

developed countries for decades but

developing nations in the recent past. Therefote,

tool now used by many companies to increase their

advantage as people is presently very concemed about environmental

issues. In the time apply in green marketing; the companies have to

comply with the consumers' needs and wants. Consumers want to

recognize themselves with companies that are green complaint and are

willing to pay more for a greener life style. For this reason' green

marketing is not only an environmental protection tool but also a

marketing strategy. This is to give them knowledge on how to promote

the green product the green product effectively by clearly presenting the

main message to the consumers.

o

a

t'
;.i

Nirmala College of Arts and science, Meloor 42

c0NCt-Ust()N

/



DECLARATION

t. ADARSH M.R, 56 BCOM Fl student of Nirmala College of Arts and Science

Mcloor hereby declare that this project report entitled "A STUDY ON IMPACT

oF- socrAl MEDrA oN CONSUMER BEHAVIOUR'$'' BP€ql^L IEFER. (€ ?o

ANNAMANADA PANCHAYATH ' is a bonafide record of work done by me

dtrring202l- 2022 rn partial fulfillment for the award of degree of BACHELOR of

COMMERCE under the superuision of Mrs Jessy Raphel, Department of
('ommerce, Nirmala College of Arts and Science, Meloor, Chalakudy , affiliated to

('alicut University.

I lurther declare that this report has not previously formed the basis for the award of

any degree , diploma , fellowship or other similaritle of recognition.

{ liaculty Guide)

ADARSHM R

(REGNO EFAUBCMO56)

I,LACE:MELOOR

DATE: lblozlzozs

4w
lr4rs. JESSY RAPHEL'

t r'ir,,

.::



,.!i,rir' by A0ff.8s!{. f3.(

bt ()
Z
$
L)\

t*roisct Guide ri'

tQlat I "tp.z:

\II{MAI,A COLLEGE OFARTS & SCIENCE

GERTNFNG&TE

i hrs is to certify that this Project Report entifledARemLT aF. Soc&Rr-. .

I :I"':1*. p.r$..car:,Jr,.t-rE8$Eh6ytr opf*\^{IE$5s€.q$aLf€Ff&€{,{s€.T0.6!-$.NAtM$$.e{q6.P$NrrifrvATffi"

,iirnnr; the semester.. FT................is in partial fulfillment of the requirement

r,ir !lre award of the degree of..6.Ea,!tE.LO,&...OF.Cqh.m€.Re

':t i.lnrversity of Calicut, Kerala.

HOD Principal

l,:

vUs

,,, llt,ri f or the examination held on .

rj

\
o

{
orr
,tt

,ii,''ir'{irtyHallTicketruo:..6-8ft.-U-6.-A-.m,..4--6.q....

I a I II
E
l
I

*E
EN

t r lo+ lZaz Y

External Examiner

I
I
t
I
iI
II

l
I:
3
.

l

i
:

.

, r rl-r I Examiner

MI],LOOR, CHALAKUDY
.:,,r;.\rltll()t,Nt\r[tlSlTYOFCALICUT.U.O.No,8089/2014lAdnrn.daredtT/B|ZOt4

*.

d$

r),,,'-.___A^.1,-J[u *

Prof. Muruttan Babu C,

*'*''h?lffi;r.,",



lmpact ofsocial media on consumer bchaviour, l,ith special refercnce to annaruanada
llanchayath

1.I INTRODUCTION

New technological inventions can have a great impact in organization through its

contributions to change the social environment while expediting sharing of
knowledge and the development of new ideas. (Kling et a1,2005). Social media will
come in handyas a good example of technological innovation that is making a great

impact in the organizations of today. In time past, the social media inspired

technologies were a chapter. But time has proven that wrong. We have seen the

world being transformed daily by these new collective technologies, which is giving

a new hope organizations with impacts which were never considered to exist

initially.

Today, most organization are mainly interested in incorporating social media into the

business structures of their organization, but do not have a proper know-how of what

social media is all about. They also don't have a tangible channel to ascertain the

gain that these technologies hold for them. In a survey carried out in 2009 by

Mckinsey andcompany, it was discovered that with the appropriate use of the social

n-redia lot of organizations were able to benefit from each other in ways such as

sharing of ideas, communication becoming better and the workplace environment

becoming enhanced. The value that social media adds in organizations is huge as an

' increasing number of orgfanizations are already endbrsing and exploiting the various

oppofiunities in social media technological innovation. This is to enable them find

supporl lor their various organizational and business practices

(Starmark,2o08;).Social media hold a lot of interesting opportunities to understand

hou, to utilize it with its accompanying impact in an organizational context beside

rvhere it is applicable in real-life projects. The present-day organizations should ask

questions like hoe can employees use socialnlediatechnologies to

what impact these have on employees. These shouldbe pivotal qu

day organizations. These questions can help organizations to understand how social

r-nedia technologies work effectively at workplace. Thus, it 
'ii'6..65' :1tr1i16:1ff!l i:li

i-',':r: - : i

opporlunity to review and understand how to utilize what it offersj$,:1th itq irnp.qg! op., ,,

how people interact and work among then-r as earlier discussed.
,, " - -:r,,;iili

do their work and



.5.2 SUGGESTIONS

. Incrcase the shopping into so that it is availablc in every social nredia.

. Reviews should be made mandatory so that everyone reliable on product.

. Make sure that the original product is displayed so that there could not be any

disappointments while buying.

. Detailed infbnnation sl-rould be given for each product.

. Give as many discounts as possible through social media so that people buying

unplanned. . Proper awareness must be provided to online customers through the

socialmedia.

5.3 CONCLUSIONS

The results overall show that the classical model of decision-making is valid in

describing the decision process of consumers in this social media age. Stage

characteristics positively associated wirh higher consurner satisfaction are easiness,

enjoyment, trust, and confidence. High trust and confidence led to greater

satistaction with the stages and the purchase.

Social media users found decision-making to be easier and enjoyed the process

more, when compared to those who used other information sources. They also had

greater cohfidence and satisfaction ?uring the process. Thos€ who perceived the

information on social media to be of higher quality and greater quantity than

expectations were moresatisfied overall. This suggests that information overload did

not reduce consumer satisfaction with social media.

ot ' .,. .:;rl
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A Study on customer satisfaction of I{imalaya Herbal Products

I.I INTRODT]CTION

A decision is the selection ofan action from two or rnore alternativc choices.

constantly consumers make decision rcgarding the choice. purchase, usc of products

and services. They face a lot of dilemmas at the time oltaking a purchase decision.

lhus. it is a process by rvhich the consurrers identify their needs, collect inforrnation-

evaluate alternalives and make purchase dccision. These decisions are useful 1o both

marketers and policy makers. This study throws light on thc pcrception of women

consumers towards the purchase decision ofI{imalaya Herbal Products.

In modern world women ale beauty conscious and they use variety of beauty

products that have herb to look charm and young. The growth ofcosmetic and beauty

products markets has surged significantly as consumers are increasingly becoming

aware about appearance, beauty grooming and choic.e of personal care products.

Indian herbs and its significance are popular worldwide. Herbal cosmetics have

growing demand in the nature. There are wide range of women around the world. The

Indian cosmetics market is defined as skin care, hair care, color cosmetics, fragrances

arrd oral care segments. There are vadety of products available in the market.

Consumer prefer variety of products for high quality, low price and attractive

wrappers. Most of the consumer are satisfied with high quality products. To meet

consumer needs, manufacturers are likely to be aggressive across all categories in

cosmetics.

1.2 STATEMENT OF THE PROBLEM

In the modem world women are beauty conscious and there are variety of

products .available in the market. Consumer prefer the variety of products for high

quality, low price and aflractive wrappers. Mos( of consumer are satisfied with high

quality products and some of consumer prefer other factors. Each product differs

from one another in terms of price, quality, offers, advertisement etc. "The main

intension behind this project is to aralyze the consumer preference and satisfaction

towards Himalaya products.

-"f o
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5.2 SUGGESTIONS

1. Before the launch an aggressive advertisement must be carried out in or.dcr tcr

inform the customers about the product.

2. Social Media can be adopted for advertising as it is widely accepted.

3. The cornpany may directly contact the customer. It will help the company to

increase the sales volume.

4. The company may reduce the price of the products to attract more customers

of low-income group.

5. The quantity inside the pack should be matched with the inside of the content.

6. They should more concentrate more on offering free gifts to attract the

customers.

5.3 CONCLUSION

Majority consumers of Himalaya products are women. Most of consumers are using

the product for face and body care. Consumers are mainly considering the quality of

the product. There are no side effects using Himalaya products. Customers have good

experience using Himalaya products. Price ofproducts are reasonable to its quality:

and the price of products is affordable Himalaya has better qualitative advantage as

compared to other brands.

a- . f'.
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A STUDY ON PURCHASING BEHAVIOUR OT MOBII-E PHONt.]S AMON(; \\0MIlN

I.1 INTRODUCTION

Among the progress and growth of developed and developing econorniqs in lhe

world, India has become one of the fastest growing economies throughout the world. Indian

economy has placed in dre fornttr position by the year 2050 arcording to Goldman Sachs BRICS.

The telecom sector and its services have been recognized is an important tool for socio economic

development for a nation. The growth telecom sector in the pre-liberalization has been

phenomenal.

The mobile phone market is one of the vast areas to study the technological

revolutiou in the mobile sector escort booming market for the mobile phones. Mobile
phone was developed in 1979. In India, it was introduced in 1994.but it becomes

familiar only in the beginning of the year 2000. Now mobile phone uses are spread over

the world. One -fifth Indians are using cellphones. It is a very fast point to point

communication. The effective and efficient usage of mobile phone largely depends

upon the attifude of mobile phone users and growth of this communication sector

depends on mobile phone service providers.

The behavior ofhuman being during the purchase is being termed as "purchasing Behaviout''.

Although during the past ten years mobile phones have become a firndamental part ofpersonal

communication across the globe. Consr.uner research has devoted little specific attention to

motives and choice underlying the rnobile phone buying decision process. Among these

developments mobile phone devices have had one of the fastest household adoption rates ofany

technology in the world's modem history.

Norv a days, mobile phones have become an integral parl of hunan daily life

and personai conmunication across the globe. ln prer.ious market segmentatiorL segment their

rnarket based on mcrely the frequency of usage of each qlpe application ( messaging, browsing,

commurication etc. . .) .However, these measures may not adequately gauge the extent of

people's intemction witlr their mobile phones given that using mobiles phone is becoming varied

and that some people are cogritively pre-occupied with their phone when not ud$g.rdqV" "*
see that curent nobile phone development lus changed th"rnur&nvifi'3bffiwith .r,.to,ners.

ln technology driven businesses, undemlanding the voice of customem and thet buying pattems

has ernergcd a tough challenge for n-robile companies. The reason for thc growth ofthis sector is

oustolncr involvenrent as hulan spelds mosl of his time in interactug.yllth-o1b,eis India being a

developing market and beilg a nation of diveme cultures and traditions, it b9-comes manfa-toE

Jbr n'robile phone cornpanies to have a deep undelstanding of briy;,1g behavior grdabuf$ng

NIR\4AI-A C()LLECE oI- AR'fS AND S(']E\CE- MELOOR.
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5.3 ('()N('t.trsl()N

Mo[)rlc l]lr1]nes arc an cssential element of daily lif'e today. We accepl nrobile

phoncs as a ptrrt ol'our everyday lives and an impoftar.rt rneans of getting in touch with

thc rvorkl arr'ru.d us despite our busy schedules. The purchase of a mobile phone is an

impo(ant dccision with a variery of mobile phone brands available to choose from.

Witlt thc strong presence of different brands, many the brand wars among leading

mobilc brands lras providcd the Indian market with better mobile sets and variety of
features-

As the time has moved on, the number of users of n-robile phones has increased

tremendously. The use of mobile phone for making calls has changed with the

introduction of smart phones and wireless technology. User preference has shifted from

using mobile phone merely as a means of communication to using it as a storage device,

getting connect to social media and conducting business through mobile phones and

rnaking a lot of money. The female brand attribute preferences are different, even age

group differences shapes the way they prefer one brand over others in the market. The

study shows that, based on certain factors like convenience headset, cost control, value

added services etc.., women are moderately satisfied with their mobile phones.
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1.1 lntroduction

Nowadays information technologr plays a vital role in banking sector. Day by

day increasing change in technology world, it leads to improve E-Banking services of
various banks. In banking industry in the past, large queues could be observed for
payment utility bills or for cash withdrawals/deposits. The banks are succeeded to
reduce this queue through uses oflatest technology, but still busy comrnon people are

demanding less time methods for banking transactions. In this regard, banks are going
utilize intemet facility for customer's transactions. This method will reduce paper

work, and will give quick response to customer uihile they remain in their office or at

home. It provides various advantages to customers ofvarious banks. Nowadays

people are educated more than older days, today human lives becomes machine

oriented and they don t have enough time to visit bank branch than even before.

E-Banking rneans providing banking products and services through electronic

delivery channels like ATNI, intemet banking, telephone banking and other electronic

delivery channels. Intemet banking highly useful to the customer one who have

computer with intemet connection, they need not visit bank branch for their business

transactions. Simply they can transact anywherg anytime if they have intemet

connection.by dialing the telebanking number customer can get various facilities like

cheque book request, balance enquiry etc. E-Banking includes the system that enables

the financial institution customers, individual or business, to access accounts, transact

business, or obtain information on financial products and services through a public or

private network, including the intemet. Customers access E-Banking services using an

intelligent electronic device, such as personal computer (PC), automated teller

machine (ATM), kiosk or mobile phone. Electronic banking is a high-order construct,

which consists of several distribution channels. It should be noted that electronic

banking is a bigger platform than just banking via the intemet. The t electroni

banking can be described in many ways. In a very simple form, lt can mean the

provision of info o by a bank to its customers, via a computer,

television, telep (Daniel, 1999)- Electronic banking has

different types o deli ephone, PC, mobile and the intemet.

Moreover, Personal Computer al er to use all E-Banking facil.iq, at home ':

without go to bank. It gives a variety of services 
1o 
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between accounts, pay bills, check balances, and buy and sell mutual funds, securilies

and also submit electronic loan applications through PC Banking. A mobile banking

service is the newest service in electronic banking customers can check their balance

and make adjustments between accounts, account transactions, payments etc_

Intemet is the interconnection of computer communication networks wtrich

enable the customer to perform all the banking activities over the intemet.it is the

latest wave in the information technolory.

The NET is changing everything, from the way of conduct commerce and the

way distribution of information.

Several benefits of strong electronic service have also been identified as

including satisfied and retained customers, attraction of new customers, development

of customer relationships, increased sales and market shares, enhanced corporate

image, reduced costs and increased profit margins and business perforrnance.

The main advantage regarding E-Banking is that is availability 24 hours a day

and 7 days a week. Customer s perception and life style plays important role in

growth of E- " Banking system.

The fact is that the customers are even not using all of E-Banking products and

services offered by the bank. So there arise the necessity for the study of customer s "
awareness and perception towards E-Banking services.

1.2 Stafement of problem

With the changing environment, banks implemented various E-Banking

facilities to the consumer's one after the other. It includes internet banking, mobile

banking, SMS banking and telebanking etc. According to consumer's interest and

convenience they can use the - Banking transactions through onlin.e 24 hour services

without hassle. Due to rapid change in technology and the delivery channels have

been introduced. Despite these possibilities, there are various psychologi d

behavioral issues such as reluctance to change trust in one's concems,

preferen oI h man and like mpede the gowth of E-B ankirg In fiiice u

regard a study has been underthken on the

services with special reference to

toplc consumer perceptlon
ill'r;.',1
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5.3 CONCLUSION

E-banking has become a necessary survival weapon. Today, the click of the

mouse offers customers banking services at a much lower cost and also empowers

them with unprecedented fteedom in choosing vendors for their financial service

needs. Banks have to upgrade and constantly think ofnew innovative customized

packages and services to remain competitive. Banks have come to realize that survival

in the new E-Economy depends on delivering some or all oftheir banking services on

the intemet while continuing to support to support their banking traditional

infiastructure. The rise of E-banking is redefining businessrelationships and the most

successful banks will be those that can truly strengthentheir relationship with their

customers. Without any doubt, the international scope of E-banking provides new

growth perspectives and intemet business is a catalyst for new business processes.

Most of the customers are aware about E-banking services but they hesitate to

use it and some customers are unaware about all E-banking services provided by the

bank. So the bank should take some measures for removing such hesitation of
customers and for increasing awareness among public about the E-banking products

and services.
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1.1 INTRODUCTION

Khadi is an Indian fabric. Khadi is also known by another name khaddar. It
is made by spinning the threads on an instmment known as Charkha. Duririg pre-

independence era the movement of khadi manufacturing gaincd momentum under the

guidance of father of nation Mahatma Gandhiji. This movement of khadi

manufacturing and wearing started as to discourage the Indians from rvearing of
foreign clothes. Khadi before independence was considered as the fabric for the

political leaders and the rural people. But now it has found its way into the rvardrobe

of fashion conscious people. The current situation is that the demand is morc than the

supply. Earlier the type of khadi available was khadi cotton which had very coarse

texture and feel. However many varieties of khadi like khadi silk, khadi wool and

khadi cotton are available now, which makes it a fashionable fabric and likeable by

the masses. Its concept was developed by Mahatma Gandhi. It was a symbol for

political agendas during the fight for independence in India against the British rule. It

was primarily a means to provide employment to the un€mployed rural population of
India at that time. The Indian flag has to be also made from khadi material. Thus it

holds national importance, we could even call it the national fabric oflndia.

Khadi has the unique property of keeping the wearer warm in winter as well as cool in

sr.uruner season. This fabric on washing is more enhanced thus .the more you wash it,

better the look. Khadi is not easily worn out for years together, at least for 4-5 years.

Very attractive and designer apparel is made by doing handwork on garments rnade

from it. Khadi spinning is generally done by girls and women and weaving mostly by

men. During spinning of khadi the threads are interwoven.in such a manner that it

provides passage of air circulation in the fabric.

1.2 STATEMENT OF THE PROBLEM

In tl, e changing business environment customer satisfaction has become

the top priority for success of any business organization.This research is aiming to

find out the consumer satisfaction towards the khadi Products. The research on

consumer satisfaction helps to identify the consumers and to know the consumers

preferen te and other quality parameters by conducting a through

anal questi with statistical methods.

t'{ ira I

I
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5.3 CONCLUSION

Khadi over the decades has moved from the freedom fighters identily fabric to a

fashion garments. Today the range of Khadi products is unlimited lrom garments to

household linen to fumishings etc. Similarly to attract more customers, designs and

technology up gradation centers must be set up. All these will equip Khadi sector to

face the competition from the power loom. It is an admitted fact that the technological

development has done a good deal of work in this sector. This sector can improve it's

productivity and quality by adopting new iunovation
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T.l INTRODUCTION

The Goods and Service Tax (GST), the biggest refon.n in India,s

indirect tax structure since the economy began to be opened up 25 years ago, at last

looks set to become reality. The Constitution (l22nd) Amendment Bill finally got the

nod of Rajya Sabha. Govemment successfully stitching together a political consensus

on the GST Bill, to pave the way for much awaited roll out of the landmark tax

reform that will create a common market of 1.25 billion people. GST will be a garne

changing reform for Indian economy by developing a common Indian market and

reducing the cascading effect on tax on the cost of goods and services. It will impact

the tax structure, tax incidence, tax computation, tax payment, compliance, credit

utilization and reporting leading to a complete overall of the current indirect tax

system. Law provide for compensation of 100% to States for any loss of revenues

arising on account ofGST, for a period which may extend to five years, based on the

recommendations of the GST Council. Here, every tax payer will be issued a 15-digit

common identification number which will be called as "Goods & Service Tax

ldentification Number" (GSTIN) a PAN based number.

In India, a direct tax practice was prevailed across various

industries. From July lst, 2017, GST came into being which is a comprehensive tax

regime levied on manufacturing, sales and consumption of products and services.

Introduction of GST has merged both centre and state tax into a unified tax system

across nation. This new tax regime which has cascading effects on the economy

which seems to be testing time for India for ease of business in the supply chain

systems. GST has become buzzword across the nation, which has created a sense of

transformation of businesses yet to get ciarity in various sectors. In retail industry,

business has undergone dramatic changes both in organized and unorganized retailing

in Tier-I cities and Tier-II cities of India. As it is highly fragmented in nature, the

"o'ry@lqSperiment with Goods an

wtfcnr;fas. gqigeli,s\gffects on the economy.

d Services Tax with new tax reglme

'are facingcontex

challenges in terms of handling merchandise across categories which in tum has

effect on bottom lin of busin S S A ordlng to a ous: sources of inar

re defini tioll ho G taxds AS fo o S ST IS defined as a new reglme

A study of impact of implemenation of CST among retailcrs u,ith special refercrlce lo Ma(athur
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A sttldy of it'tlpact of inrPlctrenation ofCsl ilnrong retailefs \\,ith sltrciltl |c1i|crrcc l() \.litllitllll
panchayath.

I.2 STA'TIIMENT OF TT]B PROI}I,IiM

'The introduction of Coods and Scrvicc 'l-a\ ((;Sl) \\or!ld bc a vcrv

signilicant step in [he lield ol'indirect tax relornrs in Inc]ia. l]-r'anralqanralirrg a lulsc

number o1'Central and Statc taxes irrto a sirrgle tax. it u,oulcl r)ritigate cascadinll or

doLrble taxation in a traicrr rva.,\' arttl pave tl.te war, 1bl a conlnor) national nrarkct.

Frorn tlre consunter point ol vierv. tlrc biggest advantaqc rvould lll: in tet'ins o,'zl

rcdLtction irr the ovcrall tar. bulden on goods. rvhiclt is ctrlrcrrtll, estintatcd to be

around 25%o-301/o. lntroduction of CSI- u,ould also nlake.lrrdian ploducts collpetitive

in the clor,restic and internatitlral malliet. Ilctail lcltrs t() tltc activit), ot'r'csclling. .A

retailcr is any persoll ol olganization is a rescllel u,lro -se ll:; qood irr sr:r'rriccs dircctlv

to consullcfs or end-rrscls. Sonrc retailers rlay scll to brrsitrcss custonrers. errrcl sttclt

salcs are termed norl-retail activitl,. lrr sonre.iurisdiction or regions. legal delinitions

o1'relail specilj, tllat at leasl [i 070 ol'sales activil-\, r]'r,,rst l'rc r.o r.:rrd-trscrs. Ilcttce tlrc

prescnt study is lbcLrsed in tlrc areas o{' lrNlCCi. '[ertilcs. llolel. \,1ct]ica{ :;hop.

Jerr,ellcry etc. And also locused on knor.r,ledge of' lctailers atroLrt (iS I. irtrpact ol-

inr p lcnrenlation ol (lS'l' uunor.lg rctailers. opinion ()1' rctailers aboul the (iS'l-

inr p le rrentatiorr.

1.3. SIGNIFICANCII Ol'T'l{E STUDY

GS'l' lras irtllLrenccd the letailels in trrtrtty rva.vs. -l'his sttl{ly was

conducted to irndersland tlrc knorvlcdge about the CS'I' and ltou' thc CSI- has

in llucrrcr:d l lrc retailels.

t.4 scoPE (.}F"t'I{E s]-Ul)Y

I llc illrrl\ errritl.,i {
anrong retirilcls rlilh spccial rclercncc

P(o: [1 'rrt't
t

srudy on irnnact gt,/trgp/EilPUlalll ol -(js'l:

ro M atrarl I u r pa uch a1, at l,Mqlcft f 
"'kllfr 
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2.1 Introduction

Scholarly arlicles for introduction ol'rcvic\\, ol'litcr:(urc slrcs\ ntiln:1gcn1cn[ ;rn(1ng

employees in banking sector

2.2 Review of literature

The review ofrelated literature is an intcgral part ol-rcscarch process. 'l-hereview

of earlier studies is essential and useful to give right direction lcl any study. lt

explore the development in the subject of the study and help the lesearcher in

lormulating the methodology comprising establishing hypothesis, selecting the

factors to be studied and seeks to explore research gaps. The resent human life

and the areas of work associated to hhn/her are full oftensions and stress which

lead to occupational stress whereby one needs to have a balance between what is

required to be donein terms of mental and physical abilities and the prevalence of
capabilitiesto cope up with the demands of the job. Here, an attempt is made to

review the literature regrading occupational stress.

Mrs. Caral Lopes, Ms. DharaKachalia (2020), they have conducted a study "a,

Impact ofjob slress on entployee perfornrance in banking sector, in private and

public banks." They have shown that the technological growth has revolutionized

the way banking sector works and the competition is globalised now r.vay days

because ofthe economic condition. The level ofstress faced by the employees in

banking sector is also growing rapidly..The study found that there is.a significant

relationship between type of the banks, age, gender and education, job, role,

interpersonal relationship and Impact of occupational stress. So the banking

sector employee should adopt new coping strategies for maintaining good

physical and mental condition to improve productivity.

B. Kishori and B. Vinotnini (2019). irr their study"*rtn-,r-l*Sfi*;rry
bank entployees performance in Slate Bank of India with rekrence to

Thintchit'apalli" stated that productivity of the rvork force is decisive fr"1?1..,fr,1-',,--

the success of an organization is concerned. In an age of highly dyoarlic and

competitive world, an ernployee is exposed to all kinds of stressor',nu, ool,1-{.Y,,,, 
,,

tlrem on all realrns ol' lifu. The research intended to study the inipact

occupational stress on nalionalized bank ernployees.3

Nirmala College of Arts & Science, Meloor
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Conclusion

The study analyzed the stress management among employees in banking sector.

The study revealed that the banking sector had undergone rapid and striking

changes like policy changes due to globalization and liberalization, increased

competition in banking sector, introduction ofnew technologies. Due to change,

the employees in the banking sector ar€experiencing a high level of stress. The

banking sector employees consider attitude of employers, work environment,

nature of job, career prospects and reward as the main factors influence the

banking sector employees. The occupational stress reduce the growth of
organization andalso creates a lot of health problems. By reducing the workload

and by considering the working condition of employees in banking sector. If
both these factors are eliminated, the stress of employees can be reduced, which

increase the satisfaction level ofemployees.

L,'ull,1 --", r;1:r.,,,* -t.,,''r-,"{'
& 5cis;,,-.;
dy.*
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A study on the quality ofwork life ofthe employees at the Tllrissur Municipal Corporation

1.1 INTRODUCTION

Qualily of work life describes a person's broader employmerrt related experience.

Various authors and researchers have proposed models of quality of working life -
which include a wide range of factors, sometimes classified as "motivator factors"

which if present can make the job experience a positive one, and "hygiene factors"

rr,'hich if lacking are more associated with dissatisfaction. A number of rating scale

have been developed aiming to measure overall quality of working life or certain

aspects thereof. Some publications have drawn attention to the importance of QWL

for both employees and employers, and also for national economic performance.

The aim of the study is to find out whether the employees are satisfied with the

quality of work life and to provide suggestions and recommendations to improve

QWL. This study helps to understand the existing system of QWL in the organisation

towards the employees. It also helps to understand

workingcondition.

blems df-tho-8*.p1oy"".

.,-^
Qualiry of work life IQWL) rcfers to tt:e favorableriess or un favourabieness' of a job

environment for the people working in an organisation:''The periqd' 'of,'r,gqientihc

managcment which lbcuscd solely on specialhtion and efficiency. t u.'ina..gon" u

revolulionary change. The traditional management (like scientific management) gave

The present em is an era of knowledge workers and the society in which we are living

has come, to be known as knowledge society. The intellectual pursuits have taken

precedence over the physical efforts. Some knowledge workers work for more than 60

hours a week. As a result of this, their personal hobbies and interests clash with their

work. Life is a bundle that contains all the strands together and hence the need to

balance work life with other related issues.' One must have both love and work in

one's life to make it healthy. Gone are the days when the priority of employees used

to be for physical and material needs. With the increasing shift of the economy

towards knowledge economy, the meaning and quality of work life has undergone a

drastic change.



A study or rllc qu.rlrr\ i,r r..irri' lrti rrl llrc crnployees at the Thrissur Municipal Curporation

CONCI,I]SION

From revic,"r, ol'thc litcrature and from above analysis, it can be seen that work

life programs arc delinitely a key component of irn organization's strategy for

ensuringemployec satisfaction and providing them a value creating engagement

with the company Ilowever companies should do the necessary due diligence

and groundu,ot'k to ensure that proposed work life programs should add value to

the project at the company, and align with meeting larger organizational

objectives. This should be achieved by means of having more motivated

employee resulting in their increased efficiency. The implementation of elective

work life programs depended on the economy, value engineering analysis

guidelines, and the decisions ofkey project personnel.

Work life programs policies that were to be implemented and are necessary to

meet the primary proj ect objectives, regulatory or legal requirements, or safety

and engineering standards. On the other hand not evaluating work life programs

policy in a timely mannercould have led to schedule slippage which was often a

detrimental effect of cumulative project changes. Once the proj ect fell behind at

the company, it was difficult for the project to recover thereby increasing the risk

of cos

l
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A Study on custoruer satisfaction towards E-banking and its services with special referencc to Koratty
tolvtI.

1

I.l INTRODUCTION

Now a day's lechnological advancement makes our life easy. Compelition and

the constant changes iu technology and life styles have changed the lace of banking.

Nowadays banks are seeking altemative ways to provide and facilitate their customer

involvement by of{ering most convenient service through electronic means. So, to

compete globally banks are offering E-banking services. Customers, both corporate as

well as retail are now busy enough and consciousness, they are no longer willing to

queue in banks, or wait on the phone for the most basic services and they also expect

high quality services with the short period of time. They demand and except to be able

to kansact their financial dealings. Where and when they wish to do electronic delivery

of banking services, that is becoming the ideal way for banks to meet their client's

expectations.

E-banking implies performing basic banking transactions by customers round the

clock globally through electronic media. E-banking is at its revolutionary stage and

provides various electronic services like, Mobile Banking, Intemet Banking, ATM

services, Electronic Fund transfer, Credit cards and Electronic Clearing services, Tele

Banking Etc.

In this study I will try to represent present situation of e-banking and customer

satisfaction towards these seryices. Nowadays Customer is said to be the "KING OF

THE MARKETING". Customer satisfaction is a measure of how product and services

offered by companies are meeting their customer. expectations. So, practice of e-

banking services and its execution regarding customer satisfaction is a main focus of

the study.

performance, mcasuring customer satisfaction and dissatisfaction and the rv to

dcliver the superior services to customer have been S

study we also analysis the very essential key factors to build-up,al effective and strong

customer relationship and also making some recommendation id; thd, !4rlk, ala.1l"
represent clear picture of customer awareness and satisfactiornrtglva{{.s.9-banking. Sti;

study on "custorner satisfaction towards E-banking and its sen icesli i9;t]r!r9fore,"ery

significant survival of the banking sector in the modem ryor1d 
' :'::'-:L!.!]

Nilmala College ofArfs and Science, Mcloor, Chalakudy
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5.3 CONCLTIS

Thus, this stutly has ualyzcd thc ovcrall perception of customers regarding e-

banking antl its scrviccs. Agc. gcndcr and occupation are the important demographic

factors in the banks rvhich have used to measure the perception ofthe customers on e-

banking serviccs. E-banking or intemet banking will be successful for banks only

when they have Commitment to banking along with a deeper understanding of

customer needs. This can come only when the bank has a very big basc of customers,

best people, and a service attitude. Banks should concentrate on abovc lincs in ordcr

to have effective E-banking practices The study concluded that diffcrcnt age group of
customers have different perception toward the E-banking services and the usage

level ofthese banks" customer is different so bank should concentrate on all thc agc

group of customers for betterment ofE-banking banks. It has also seen lhat different

occupation group of customers have different perception toward the E-banking

services. There are good number of customers in every group like student, service

class, business class and professionals, it shows that they all are keen interesting in

using the e-banking services.

A Study on cuSlorrlc, \;!tr\!,r.1t..'i tt'::,!rtl. I l'.,r,i,1. .tt],t,l..nr\rr(. rrrllr s|trr:rl r.1.r(n.('&) K()r.,11\'

town
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I

1.T INTRODUCTTON

Entrepreneurship is the act of oreating a business or businesses while building and

scaling it to generate a profit. Entrepreneurship is defined as the willingness & ability

ofa person to seek & identiff investment oppofirnities. It is also viewed as the act of
arranging business ideas, taking the associated risk & starting a business with a view

ofprofrts.

Entrepreneurs shape economic destiny of nations by creating wealth & employment,

offering products & services & generating taxes for govemment because of which

entrepreneurship has ciosely been linked to economic growth of county.

Entrepreneurs convert ideas into economic opportunities through irmovations which

are considered to be major sources of competitiveness in an increasingly globalizing

economy.

The effect of new online start-up business are enorrnous as they create employer

opporhrnities, deat€ customer value in terms of providing new & improved products

& service create training & skill acquisition opportunities for the youth & impact on

the general living standard of the people & the economy.

The nature of business today and the developments in information and

communications technologies have required people involves in business to employ

emerging technologies in order to remain competitive in the business world. In recent

years, online business using electronic devices and intemet has been adopted by many

people to extend and improve their businesses because they realize the beneficial

functions provided by the intemet. So the objective of this study reveal the benefits

that the youth can get when they are involved in online business. That benefits include

such as low cost business, many urarketing strategies, geographic barriers fo not give

Nowadays, online business has been chosen by many people as the

because the inlemet. The intern et changes ons beyond the

physical itional distribution charurels and creates a worldwide

online co and medium sized bompanies can cotnpete wilh

large es provided by thg:ipte.prqt, gr-any people have

only use intemet as the i8diilifl bibl*iirtls and
,

started to do they

they can gain pro Just by using their fingertips. They also do not have to do any

Nilnala College of Arts and Science, Meloor
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many effects to the online business and infonnation can be transferred easily and fast.
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CONCLUSION

As a conclusion, entrepreneurship skills are irnportant to sun ive in this competilive

rvorld. The world of online businesses is very much needed and very beneficial for

many people. The ease of access makes the online market more prelerred by sellers

and buyers to make a transaction. With the discovery of the driving elements of the

success of this business, it does not rule out the possibility lbr young people to work,

take advantage ofbusiness opportunities 
"vith 

intemet. The purpose of this research is

to discover vrhat factors afl'ect the success of creative youth business by utilizing the

development of the technological era. In today's competitive world it is not easy to

become an online entrepreneur. This study identifies about online entrepreneurs in the

issue. Through the studies it has brought some findings and suggestions which would

be valuable information to the online entrepreneurs in the issue.

A Study About Onlinc Entreprencurship Anong Youtli In Thrissur District
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A STUDY ON MOBILE BANKING AND IT'S IMPACT ON CUSI'OMI]II. SA'I'IS IiA("f IoN

l.l INTRODUCTION

The rapid growth of Information and Communication Technology

(ICT), along with internet and wireless technologies, has revolutionized the whole

world and that has changed the business philosophy. The transformation ofthe financial

information after liberalization period is a successive development of innovation base

that has resulted in various Self-Service Technology (SST) mediums between bankers

and customers. They consist of ATM (Automated Teller Machine), Plastic Money, Tele

Bankiog ,Intemet Banking, Credit/Debit cards and Mobile banking. The development

ofelectronic banking services such as smartphones, wireless communication networks,

mobile applications and technologies have influenced the emergence of mobile

banking. With the implementation of information technology, the banking industry has

brought a revolutionary change in the workability of banks. Bank customers are

becoming highly demanding and curious about the new technology-based banking of

electronic banking services such as smartphones, wireless communication networks,

mobile applications and have influenced the emergence of mobile banking. Technology

has changed the total system of banking operation and enabled banks to satisfy the

needs of the customers adequately. IT is not confined only to Eansaction processing

and management information system, but it has created a competitive environment for

banks to retain their customers. These information technological changes in Indian

banking aie called as mobile banking. ltis one of the emerging trlnds in the lndian

banking and is playing a unique role in strengthening the banking sector and improving

service quality.

Millions of people access to the Internet tluough mobile phones. Mobile

banking may help to increase satisfaction by innovation services that have no limitation

on time and place in order to add more value to the customer. Costumer's satisfaction

more onSFkaP&qtio"
Therefore this will increase their confidence with the b which rvill directly put

positive effect on bank's customer relationship.
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5.3 Conclusion

Mobile banking is a service provided by a bank or other financial institution that allowt

its customers to conduct financial transactions remotely using a mobile device such as

a smart phone or tablet. I-Inlike the related intemet banking it uses software, usually

called an app, provided by the financial institution for the purpose. Mobile banking is

usually available on a 24 hours basis. Some financial institutions have restrictions on

which accounts may be accessed through mobile banking, as well as a limit on amount

that can be transacted. Mobile banking is dependent on the availability ofan internet or

data connection to the mobile device.

The study found that there is an impact on the customer's

age on the use of mobile banking services. And custom€rs are little concemed with the

safety of mobile banking services, followed by network problem and insufficient

operational guidance. The study also found that bill payment option provided by bank

has promoted the customers to use mobile banking. The success of mobile banking not

only dependents on the technology but also on, to the large extent the attitude,

commitment and involvement of the operating at all levels and how far the customers

reap the benefits from the mobile banking services.

i
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A study on saving and investment behaviour of collegc ie:ichers

1.1 Introduction

Investment refers to a commitment of funds to one or more assets that will be held over

some future time period. Anlthing not consumed for today savcd for futur.e use can be

termed as lnvestment. The act of commifting money or capital to an endeavour with the

expectation of obtaining an additional income or profit.

Saving behaviour is influenced by several factors, important among tlrem are: income,

wealth, education, employment status, stages in life cycle, dependency latio, fiscal

policy, pension, insurance and banking infrastructure. Saving of money help people in

the long run. There could be the uncertainties of future which resist people to save lbr

future. Attitude ofthe people torvards money in today's world is that everybody wants to

enjoy the benefits of money because they have earned by hard wo|k and efforls made on

it. But spending all your money is not the smartest thing to do. Ifsomebody have savings

for future than the uncertainties can be faced by people and stress will be less. Without

money put away in savings and./or investments, people may open themselves up to other

risks as well. Investment is essential for financial interdependence, increasing wealth,

fulfilling personal goals and reducing future risks.

Teaching is one ofthe most prestigious jobs in the world. Teachers are an important force

in our society, not only because oftheir sheer numbers but much more because they are

guarantors ofthe education of future generations, especially in the developing countries

tike lndia. A teacher enjoys the privileged position of unleashing the human potential of

students withrn the formal education system and thereby transforming the individuals,

families, comnrunities and society-atJarge.

Like any other profession, teachers also earn income and the do also make investments.

But unlike any other profession, except those which are related to the subject, teachers

are more aware about the avenues they can invest in, especially commerce teachers. In

general, commerce teachers are assumed to be more aware about the avenues available to

invest and they will be investing accordingly. Many studies have conducted regarding the

general topic savings and inveslment behavi

conducted as a comparative study between c

teachers.
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A study on savings and investment behaviour of colk'gc tcachers

Conclusion

This study was conducted with a purpose of finding the savings and inveqtment

behaviour of college teachers. For this, questionnaire was distributed anrontrl 60

teachers from three aided colleges of the area and data was analysed and

interpreted from it. It has found that teachers are following an investment pattern

which they are traditionally following, without including any risky investment

avenues like share market investments, mutual funds, etc. 20 out of 30 commerce

teachers and 24 out ofl 30 non-commerce teachers have invested their savings in

bank fixed deposits, making it the favourite investment avenue of teachers. It is

also found out from the study that there is no significant difference between the

investment behaviour of comrnerce teachers and non-comnterce teachers, both of

them having somewhat identical investment pattems.

This study was confined to college teachers in Thrissur district, focusing nrainly on

southern parl of Thrissur for convenience. Teachers arb divided mainly into

commerce teachers and non-commerce teachers, with equal number of sarnples

taken fom both categories and it has found out that teachers fronr both the

departments are quite aware about the available investment avenues. lt is also

found out that most of the teachers are risk averse and prefer less risky and

traditionally followed investment avenues like bank deposits, chit funds, post

office deposits, etc-
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Saving hablr ofcollege studerrts witl special refercnce to Alagappanagar panchayat
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1.1 INTRODUCTION

Student life is definitely a hard time, and it is twioe harder when they are fying to
harmonize studying and working. Working and studying can't but have a positive

impact attaining new skills and experience, today's college students has changed

significantly over the past few years. College students are Bpically in their mind

nventies and work part timejobs.

A few years ago the typical age for college students was eighteen to twenty-one. Today

more students are in their rnid-twenties and work par1 time jobs. This creates a larger

amount of disposable income for college students and the stereotypical, starving

students doesn't apply like it did a few years ago.

Students saving account are one tool with the potential to encourage both development

and financial inclusion possibly even in a filancially sustainable way. For individuals,

a financial cushion such as saving is clearly useful in mitigating the impact of economic

shocks- Research has shown that making formal sector saving account available can

boost this financial cushion among shrdents.

The study has been undertaken to analysis the saving and spending habits of college

students. The main reason behind the study is the college shrdents saving habits is

declining spend more than their income. This study shows the various saving and

spending avenues for college students, the saving pattems of male students were

compared to the sa

of female students
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The saving and spending habits of college students have changed over the year with the

revolution in the retail sector in India and advent of mall culture. An over exposure to

marketing communication activity of the companies, the students has tumed to be more

brand conscious and also spend a considerable amount of their income on entertainment

and gadgets. With the increase in spending power of adults, even the young have

become free hand spenders.



5.3 SUGGESTIONS

. Students should invest their saving in to productive channel like bank, post

office.

. Students should consult their parents or guardian before spending their saving.

. Shrdents are required to use their saving more for their studies.

. Students are required to save money for medlcal emergencies.

. Students should have a habit ofsaving more than spending.

. Students should have an awareness about the money there are spending.

. Students should find a way to get regular source of income through part- time

jobs.

5.4 CONCLUSION

The study conducted on " The saving habit ofcollege students" was undertaken to know

both the saving and spending habit of college students. It rvas found that most of our

respondents have less saving habit than their spending. Only a few of the respondents

have high spending and high saving. The saving avenues of the respondents are

different. Most of the students have saving and they know about the importance of

saving. Students save as a habit and small portion save for their higher studies.

This study focus on investigating the attitude ofthe college graduates towards savings.

Students do not save as they prefer to live in the present and are well versed with the

importance of saving in their life. They admit the fact that one develops the habit of

saving and the saving habits can ve developed when they are nudged to save. The study

was done to know the saving habits so that policies can be framed to increase saving

habits among students at a very young age. Studies have shown that saving can be

incrcased through financial literacy.
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1.1 INTRODUCTION

Investment refers to putting money to start or expand a project or to purchase an asset or
interest. where these funds are put to work, with goal to income or increase in value over a

period of time. It occurs in various areas of the economy such as business management and

flnance. It may be ref'erred to as any mechanisn used for generating future income .It can

also referred to as an asset that is created with the intention of allowing money to grow. An
inrrestment may involve choice of an individual or an organization after some analysis or
thought to place or lend money in a asset such as property, commodity, stock, bond or any

finatlcial derivatives that has certain level of risk and provides possibilities of generating 
]

returns over a period o1'time.

Investment always comes it a ceftain amount of risk. If not analyzed properly, investment

may be subject to loss of money which cannot be controlled by the investor. The retums on

investment in lbnn of income or price appreciation it statistical significance is the aim of
investing. Risk and retum go hand in hand in investing. Lower risk means lower returns

while higher returns are accompanied by higher risk.The spectrum of investment is vast

consisting of financial and non-financial products. Under financial we have bank deposits,

share market, commodity market, insurance post ofTice schemes and other bonds. Non-

fina:rcial product comprises of real estate, gold etc. The type of investment we choose

depends on specific need, rate of retum and risk preference of the investors. Degrees of risk

and returns vary for each investment type. The main aim is to multiply invested money

depending on the investment term. A Thorough understanding of concepts and'available

options will help the investor to plan for maximum retum without any risk. The study helps

in analyzing the saving pattem and investment preference of working women towards

various products based on demographic factors.

The economic cycles of boom, recession, depression and recovery not only effect the levei

of GDP but also the income of the people, and hence saving ratio and investment behavior.

So, it is important the savings and investment both%'-"€-which-idndtb,u&sto'economic

development. Sav-ings is the backbone of investment, which means higher the savings,

higher r.r,ill- be the investment.
?

A S'IUDY ON THE SAVINGS AND INVESTMENT BEHAVIOUR OF WORKINC WoMI.N

NIRMALA COTLEGE OF ARTS AND SCIENCE,MELOOR I



A STL]DY ON'IHE SAVINGS AND INVESTN,IENT BEHAVIOUR OF WORKII.\CJ WOMI]N

5-2 Conclusions

'I'his study was conducted in order to understand the savings and investment behavior of
r.vorking \vornen. and also hou, aware they are of the different savings and investment

avenues that arc available. and also the potential and benefits of each of lhese avenucs.

Itrcome, investment and savings are all related and connected tetms. Savings are being done

fbr firtllre needs especially for bul,ing/constructing houses and children's education. It was

observed that investments with higher returns were being preferred, but, along n,ith it, the

lisk factor severely alfecled their decisions. This research provides valuable inlormation to

companies about the preflerences of women and what they are looking for while making

investments. and also advises them on which individuals to target and plan their policies and

stratcgi
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1,1. INTRODUCTION

From time immemorial men is considered as the bread eamer of the family and

women is only considered as equipment to do all the household activities in the

name homemaker. But in the present scenario we can sce women doing

professional jobs that axe equal to men in each and every sector. This shows that

she overcome all the restrictions made on her in terms of gender. We can see in

olden days only a minute percentage of women is allowed to acquire higher

education. Among them again a small portion really gets the right from their

father, husband and the entire family itself to do a job. Today our observation

wonders the contributions made by women Education bought not only

empowerment but also a career to the Indian women. Career and goals are the

most important factors in life. Most of the u,omen are coming forward to work

in order to support their family. This change is now natural and dynamic due to

change of environment and economic conditions. The biggest challenge for

women is how to balance the demands of family and career. Work Life Balance

of Women employee has become an important subject since the women are

equally sharing the eaming responsibility for the betterment of their family.

especially in academics, politics, engineering, medical ficld, sports, etc.

Worklife balance received great importance today .Because without effective

work-life balanceprofessionals became unable to calTy out the profession itself.

A central characieristic of work- life balance is the amount of time a p'erson

spends at work. There are indications that long work hours may harrn personal

health, endanger safety and increase stress. Working women has to make a

balance between the work life and social life .She has to play different roles in

the socicty as a mother, parlner, employee, daughter, sister, etc. balancing all

the above posts is a rare and difficult task. If one fails its consequence also

reflects in the other also. Multiple role-playing has been found to havc both

positive and negative effects on the mental health and well-being of

professional wotrren-

The study we are going through will discuss all the worklife problerns as
:= .,

A Study on Work - Life Ralancc Among Professional \Vomcr
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A Study on Work - Life llalancc Antong Prolt'ssiol:rl \Vo[rcn

5.4 CONCLUSION

Nowadays we see womc, working in alm.st all types of professions demonstrating

that there is no gcnder diffcrcncc in work. ln fact nrany organizations say that women
are playing a vital rolc in upliliing thc organizarion. This is a positive development

that wornen are rnaking thcir picscncc in dif{brent u,alks of life. on the other hand, for
every rvornan there is onc morc background to manage, which is home and personal

life. Today rvith incrcasing dernands ai work place, the interface between work life
and personal life assumed signilicance which demzrnds more attention. The objective
of the studi' is to ideniify tlre factors affecting work life balance of professional

\,'omen, anC from the study it is identified tha," work load, stress and role conflict are

the major factors that affecl the work life balance of professional women. The study

also revealed that mosl the women succeeded in achieving a balance between their
work life and family life. Among them IT Professionals has to face some troubles.

They get oaly less time to spend with their family. They also have an opinion that

their rvork sometirne hinder because of family responsibility. We can frnd that

majority of the professionals have work load and work stress in their profession. Due

to thal they get less ti:le wiih their farnily anc it af,fect their daily activities like eating

airC sleeping even though ti:ey are trying to maintain a work life balance and they are

succeeded in it for a small extent. They rarely miss the time with.famlly due to work

pressuie. Mcst of them sper:d a good time \i/ith family after getting back to home from

rvork dcmain. Personal life needs anC wants of professional wotnen are carried out

efficiently. So we can cancluCe that stress and work load have a significant influence

on rvork life balance of IT professionals more than other professionut *o1.r"1. ,. 
.
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A study on brand preference oflwo wheelers among women in Thrissur district

I.l INTRODUCTION

Brand preference is the measure of brand loyalty in which a custorncr will choose a

particular brand in preference of competing brand but will acccpt substitute ifthat
brand is not available. The frequency of repeated purclrasc in casc of trvo rvheeler

market is very lorv. Even though competitors are lorv in the tw,o-*4rccler segment.

competition is very high due to the availability oldilf'erent product categories under

different brands. Customer will get satisfied when their expectations met or exceed, it

is an after purchase behaviour. Knowing the pattern of consumer's pref'erence across

the population is a crucial input for designing and developing innovative marketing

strategies. To analyse brand preference and loyalty, it is necessary to study both the

consumer buying behaviour and after purchase behaviour.

Indian automobile industry, especially the two-wheeler segment has undergone

tremendous change from the earlier times, when the two wheelers were more or less

about the scooters and bikes were the odd one out- Over the years, consumer

behaviour has changed drastically and it has become all the more dynamic, changing

on a regular basis. This makes it necessary for the organizations to understand the

impact that consumer behaviour has on the marketing plans and strategies. If the same

is let out then it can be lead to dangerous situation. With this the automobile industry

is moviig at a rapid pace where by increasing the number of vehicles on roads which

includes all the four wheelers, three wheelers and two wheelers. India is global major

in the two wheeler industry producing motor cycles, scooters and mopeds principally

ofengine capacities below 200cc. The two rvlreeler industry in India has gro\\,n at a

compounded annual growth rate of more than l57o during the last five years and

Indian trvo-rvheeler comply rvith some of the most stringent emission and fuel

efficiency standards maintained worldrvide. Motor cycle is basically a trvo wheeler

mechanism with an engine used basically for the purpose of conveyance. not nly

the consumer itself, but there is also a lot of internal and exte , lnc luding

demographic faclors. economic lactors. and sociological faciors and psychological .-

faclors etc. Whiclr resernble the cornplete picture of consurner behaviour. througlr this
'. i,,]

conceptual review-based paper elforts has been made to get insiglitabout iie.faolgrs

responsible for attracting consumers to buy motor cyc les as well as factors resultin gtn

Nirmala College of Arts and Science, Meloor



A study on brand preference oftwo wheelers among women in Thrissur district

eonsumer satisfaction and dissatisfaction as well. the f'eeling of'fieedorn and being

one with the nature cornes only for riding a two wheeler. Inclians prcfer two-wheeler

trecause of their small manageable size, low maintcnance, arld pricing and easy loan

repayment. Motorized two-wheeler is seen as a synlbol oi stiltus bv the population.

The marketing concept is consumer oriented and emphasis rnorc on the consumer

rather than on the product. The essence of modern rnarketing lics in truilding ofprofit

along rvith the creating rneaningful value satisfaction lbr the consr.rnrLrrs. rvhose needs

and desires have to be coordinated rvith the set of prodLlcts and productiorr programs.

Therefore, marketing success an enterprise depends as its ability to crcate a

community of satislled consumers. All the business aotivities should be carried out in

ways which are directed towards the satisfaction ofthe consumer needs.

I.2 STATEMENT OF THE PROBLEM

Consumer preference towards brand is scientific study ofthe process consumer use to

select, secure and dispose of products and services that satisfy their needs. Women

formulating world's half population are now a critical consumer segment for the

marketers and business. In today's intensely competitive environment, company are

constantly looking for ways to attract consumers having a better understanding of

changing customer preference. This study has been conducted to find the customer

preference of two wheelers among women.

1.3 SIGNIFICANCE OF THE STUDY

. Since the primary objective of the study is to identify the women consumer

preference, it was decided to use descriptive iesearch design. The purpose of

this research is description ofstate ofaffairs, as it exists at present.

that the researcher has to control over

only the report what was happened and

1.4 S

of the brand it also reveals to understand the consh?rreaotjon two whe-gl,er

Nirmala College of Arts and Science, Meloor
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The study indicatcs the selectiot.r olnvo wheeler btar.rd.

various satisfactory levels like publicity, awareness, range ofthe



A study on brand preference of two wheelers alnong wontcn in l hrissur district

5.4 CONCLUSION

The research is helped to know the brand preference of diffcrcnt trvo-rvheeler among

women. The topic of brand preference on two wheelers massively studied topic by the

researchers. It is worth nothing that consumer preference is studicd as part of the

marketing and its main objective is to learn the way lrow thc individual, group

organization chooses and buy the two-wheeler and factors suclr as thcir previous

experience. price. brand name. on rvhich consumers base their purchasing decision.

Now scooter is a smart choice for any woman rvho is looking for a convenient,

affordable way to travel. Customer's expectations and satisfaction are fLllilling by

supplying them superior quality product at reasonable rate. Customer preference to

large extend depends on the brand. Customers are annoyed of the performance,

mileage, price, convenience, durability, resale value etc. with the increasing demand

of two-wheelers companies factoring in the preference and special ne€ds of women

while fine tuning their marketing strategies. All companies will duly satisfy the

customer, by offering high quality products and services, while new and traditional

technologies as rvell as creativity and artistry and continue to be a known, trusted on

love brand. The major lactor for purchase decision is the variety of functions provided

by the brand.

Nirmala College of Arts and Science, Meloor
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INTRODUCTION

The automobile industry designs, develops, manufactures, markets, and sells nrotor

vehicles, and is one of the world's most impoftant econornic scctor in respect of
revenue. The competitive nature of the automobile industry has prompted the

companies to take up new and innovative mal*et strategies towards the competition.

The automobile industry in India has witnessed a rapid growth over the last couple of
decades and in recent years it has also captured the attention of the whole rvorld with

some innovative products. It includes manufacturing of cars, two-wheelers like

motorcycles, scooters, bikes, passenger cars, trucks, tractors, defence vehicles and

buses. It can be divided into car manufacturing, , heavy vehicle manufacturing and

two-wheeler manufacturing. The study has been conducted to know the Customers

Satisfaction level towards Honda Two Wreelers with Special Reference to Thrissur

District.. It analyses the factors that lead to the preference ofa particular brand by the

customers.

.The title of the study is customer satisfaction with special reference to Honda .This

study has been conducted to study the customer response, market share and customer

satisfaction and response for Honda. It is aimed at different customer satisfaction with

reference to age, purpose of purchase focusing on the target group. To analysis the

findings or recommend the change in services towards customers

1.3 sTcNTFICANCE oF THE sruDy 
r)-"-'--'\^l-jl.

Customer satisfaction is defined as 'the number of customers, o. pery,"+lq" 
3f lot]l

customers whose reported experience with a field, its products or its:services exceeds

specified satisfaction goals' .The study entitled 'customer satisfaciiol tpwards Honda

cars' mainly focus on the satisfaction of customers to the Honda company 
*dor 

ttre

A STUDY ON CUSTOMER SATISFACTION ON HONI)A \/III{ICI,r! WII'I.I SPIIC-IAI,
REFERENCE TO HONIDA VEHICLE PVT. I.,1'I) 'IITRISSUR
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This study will be useful for the organization to understand the reasons for the

preference of the Honda bikes. High satisfaction deiights and creates an emotional

feeling with the braud. As a result, one can have high customer loyalty. Senior

managers believe that a very satisfied or delighted customer is more worthy and they

are the biggest assets to an organisation.

1.2 STATMENT OF THE PROBLEMS



analysis of satisfaction from the 150 respondents are collected and it will be simple

percentage to know the various satisfaction the features ol'lroncla cars. The sarr.rple

design taken for the study is convenient sampling for the study is convenient sampling

for collecting the data prim and secondary method is used.

1.4 SCOPE OF THE STUDY

I Better underst anding ofcompanies services.

To become aware about the functioning of company

The boundary ofthe study is the Honda vehicles in Trissur

u

Ill.

1.5 OBJECTIVES OF THE STUDY

* To study and evaluate the level of customer satisfaction towards services rendered

by POPULAR HONDA VECHICLE & SERVICES PVT LTD.

* To study the functioning of the POPULAR HONDA VECHICLE & SERVICES
PVT LTD.

*To evaluate the marketing activities of POPIJLAR HONDA VECHICLE &
SERVICES PVT LTD.

1.6 RESEARCH METIIODOLOGY

1.6.1 T\?E OF RESEARCH

The type ofresearch design used here in this study is desiiiptive researgh: , .

1.6.2 RESEARCH DESIGN

Research design is the arrangement of activities for the collcction and. a"nalysis

of the data in a rnanner that aims to combine releidiice to the purpose with economy

)(

A STUDY ON CUSTOTIER SATISFACTION ON ITONDA YIitIICLI' WITI{ SPI'CIAI,
REFERENCE TO HONDA VEHICLB PVI'. LI])' IRISSUR
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Customer satisfaction is the key factor in knowing thc succcss ofany rctail

store or business: therefore it is very important to measure it and to find thc factors

that affect the consumer satisfaction. Consumers are most likely to appreciate the

goods and services they buy provided if they are made to feel special tltat occulcs

when they feel that the goods and services that they buy have been specially produccd

for them or for people iike them. Gaining high levels of consumer satisfaction is very

important to business because satisfied consumers are most likely to be loyal to a

business

r,--,-i^l,*Sr



5.3 CONCLUSION

This study concludes that improved product and process quality will result in
customer satisfaction. And it incoryorates learned and best practices from global
automotive indushy leads to additional confidence for global souring that provides a
global quality system adproach in the supply chain for subcontractor developmenJ and

consistency. It may result in reduction in variation, waste and increased efficiency that
provides a corlmon language for worldrvide quality system requirements.

A STUDY ON CUSTOMER SATISFACTION ON HONDA \/EHICI,E \YI'TII SPECIAL
RXFERENCE TO IIONDA VEHICLE PVT. LTD THRISSUR

Nirmala College Of Arts and Science, Mcloor.
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. Providing more techno-driven, sophisticated exteriors kecping track ofpresent
situation.

o To increase the mileage ef{iciency
r To provide mobile servicing a should be able to reach thc spot in case ofany

breakdou,n
. To bring down the cost ofspares and to improve genuincly.
o To change shape or body design of Omni so as to increase road safety

especially during swift tums.
. To give more ads on to drive slowly and safely.
o Sales executives should constantly review the present, the past and the future

objectives and there by evaluate their performance.
. Gathering and processing data through electronic data processing system there

by time spent on information evaluation feedback can be reduced.
. Building satisfaction: sales person should reassure the customer regarding

decision taken by him while ordering product/service.
. They should constantly provide adequate solutions for purchasing a product.
. Final buyer relation: sales personnel who are in contact with final buyer

should be courteous, friendly and competent in theirjobs.
o Customer care is best way to build long-term relation, because they also have

emotional and psychological needs when they purchase a car.

--_--
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1.1 INTRODUCTION TO THE STUDY

Attitud€ is essential in life. This is much t{T:pf an entrepreneur. Entrepreneurs

need the right attitude to start and run a successful business. Entrepreneurial

attitudes are behavioral traits that can help dn entrepreneur grow and success in

business. There are so many attributes an entrepreneur should possess that will
build and promote their business, without these entrepreneurial attitudes it may be

challenging to grow in business.

The study is an attempt to find out the entrepreneurial attitude of the youth with

special reference to Kuriachira Town. Kuriachira is one of the growing towns in

the Thrissur Corporation. By the study, researcher can find out the factors that

keep people away from venturing with business.

Entrepreneurship is the abilif and readiness to develop, organize and run a

business enterprise, along with any of its uncertainties to make a profit. The most

prominent example of entrepreneurship is the starting ofnew businesses.

In economics, entrepreneurship connected with land, labor, nafural resources and

capital can generate a profit. The entrepreneurial vision is defined by discovery

and risk-taking and is an indispensable part of a nation's capacity to succeed in

an ever-changing and more competitive global marketplace.

An entrepreneur is a person who organizes and operates a business concern for

the purpose of making a profit, He js a talented person havingthe qualities of
skill, initiative and insight of innovation to achieve high goals. He looks for

oppoftinities, identities and seizes them for making economic gains.

Entrepreneurs play a vital role in the economic development of a country. The

economic progress of a courtry depends primarily on the success or failure of the

entrepreneurial development in that country.

The entrepreneur is defined as someone who has the ability and desires to

establish, administer and succeed in a startup venture with the tledo

to it, to make profits. The best example of entrep a

IIew business enture Entrepren eurs ar

and bring d1 nnovators ne\/ I eas to

entiln ons

A Study On The Attitude Of Youth Towards Entrepr€neurship At Kuriachlra Town.
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5.4 CONCLUSION

As per the study it is identified that, youngsters are very much interested to start their

own business as an alternative optidn than waiting for ajob offer. Enkeprenenrship is

an emerging col'rcept arnong youlh. They need practical skills on how to run a

business, how to get access to linance, so that they can be confident and able to

address their fear of risk. So, entrepreneurial education may play a key role in

developing millions of future entrepreneurs. Entrepreneurship education is nol only a

means to foster entrepreneurship and self-employment. But at the same timc to cquip

young people with the attitudes and skills neccssary for the growth ofour eoononry as

well as society and reCuce level of unemployment to a great extent.

MajoritS'of youth are aware of entrepreneurship and'agrec that it is the bcst career

option. They are awarc on tire significance and traits of entreprencurship. The Ccntral

Govt. of India introduced some of the projects and schemes for empowcr thc youths

and women's like Start-Up India, and Make in India. In India more than 80,152

startups have been recognized as of 2022 been officially recognized by DPIIT. During

2021,555 districts had at least one new startup. In lndia,45%o of the startups are run

by women, of which over 50,000 are recognized by the govemment. The drastic

transfonnation clearly underlines the potential of women of India and their

determination for coming forward. All of this will give a boost up for business

ebonomy and young enh€preneurs in India.

A Study On The Attitude Of Youth Torvards Entreprencurship Al Kuriachira l'orrn
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A Study on lmpacl of Stealth marketing on Youth u,ith special reference 10 Chalakudy Municipality

I

I.T INTRODUCTION

Stealth marketing is advertising something to a person, without them realizing they

are being marketed to. It refers to the surreptitious promotion ofconsumer goods,

services and experiences to unwitting potential consumers. It is allowed cost strategy

that can be really valuable to a business. Stealth marketing is also knorvn as buzz

marketing. It includes a number of promolional tactics used by the company for the

promotion of their products and services. Here the companies concentrate on

positioning the product in the minds of the people rather than increasing the sales.

Tl.re most common technique used in stealth marketing is product placement. Buzz

marketing can be done in many ways like creating the buzz in the social media

platforms where people make comments and discussions rega.rding the product;

product showcases in malls; live audience interactions on promotion events;

showcasing products/ brands through movies and brands.

Product placement means advertising techniques used by the companies which are

very different from usual format, mostly through appearances in film, television or

otl.rer media. The trick of stealth marketing is to make so subtle that the consumer

doesn't notice that it is a rnarketing ploy.

Today companies come up with more nerv and innovative advertising methods attain

the market position. Some of the companies that successfully tried stealth marketing

techniques include Coca- cola, Sony Ericsson, and Starbucks.

1.2 STATEMENT OF PROBLEM

After relerrin joumals, research papers and studies that have been

undertak e topic stealth marketing, the need for mgre 
=,,,:..:, 

,i-. l.

rvere considered as reSCarch gapclarifica n certaln ar re lound. l'hese areas

ises following questiorrs: Horvof the study Thus, th is stu custom.9fs qre

arvare of ent stealth rnarketing? What is the consumer attitude
I

towards steal

stealth marketing?

Nirmala collcge of Ans and Science, Meloor
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CONCLUSION

After conducting the research through different stages, it rvas clear that stealth

marketing does make an impact on consumers buying behavior. To increase a

company's sales or turnover, they adopt different marketing techniques for a particular

product. The most appropriate technique is to be used as it affects the returns from the

product, substantially. Nowadays competition among the companies selling similar

products is very high. thus a good amount has to kept aside for marketing the product.

Iithey are able to convince the targeted customers through these marketing techniques,

thus leads to higher market share and return. Mass media marketing is most popular

marketing technique used by all popular companies as this technique has a wide range

ofaccess. Though the initial cost is high, but the cost per customer is very low when

compared to direct marketing.

As the cornpetition tightens up, new and upgraded versions of marketing are introduced.

One among them is stealth markaing and has gained recognition among the companies.

This marketing technique influence ones buying behaviour even without the knowledge

of the consumer itself. After the study, it is clear that there is a positive impact on the

youth of this technique of marketing. They easily fall for the product campaigns

presented by their favourite celebrities. Attractive and innovative way of presenting a

product in the market makes a positive image in minds of the consumers, especially the

youth- Thus, in order to seek the attention ofthe youth for a particular product, stealth

marketing can be adopted. Through this study we can also conclude that the

demographic factor does not affect the effect ofstealth marketing.

t}^,..-"ttJ"'l".
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A study of satisfaction on using of online banking apps provided by the SBI Bank

1

o
1

n

1.1 lntroduction

Now a days information technology plays a vitial role in banking sector.people

Are educated more than old days, Today human lives become machine

Oriented and they don't have enough time to visit bank than ever before. State

Bank Of lndia is the largest bank with network of over 15000 branches and 5

Associated banks located even ln the remort part of lndia. SBI offers a wide

Range of banking products to corporate and retail customers. Mobile ls one

of The fastest growing areas of modern banking A customer can perform

l Transaction at anywhere through Mobiles. lt enables the dramatic lowering

of Transaction cost and the creation of new types of banking Opportunities

that Address the barriers of time and distance. The internet banking of SBI

has Many features like Fixed deposit, money transfers, adding automated bill

Payment and many more. The SBI anywhere personal apps Provides most of

The features of net banking in order to make things simpler. SBI has

lntroduced YONO(You Only Need One) app which combines the features of

UPI app and the internet banking portal. YONO offers services From over 100

e-commerce including online shopping, travel planning etc. and also offers

convential mobile Banking services such as bank account opening, fund

transfer, cashless bill payment and loans. YONO offered as An app for both

android and ios. BHIM(Bharat lnterface For Money) is an app that lets you

make simple, easy Quick payment transaction unified payment interface (UPl)

easy to make instant bank to bank payments and pay And collect money

using mobile numbers or virtual payment address(UPl lD). The present study

analysis the Awareness and satisfaction of using YONO and BHIM among

customers of SBI in Perinianam . lt is the most Populated town in coastal area

So we conduct the study to understand the awareness of the respondent in

This Town.

1.2Statem em -LLJ.
ion towardS'using:of'SBl YONO and BHIMTo find out th
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A study of satisfaction on using of online banking apps provided by the SBI Bank

5.3 Suggestions

. Make the application more colourful and user-friendly.

. Response speed of application should be more faster.

. Should make more awareness on YONO which people could do at Their.

Home without visiting branch which facilitates by YONO SBI app.

. Beneficiary activation should be faster.

. Number of YON0 CASH enabled ATM, should be increase and should Aware

More about it among the customers.

5.4 Conclusion

Trading and service which are now giving a makeover trading for economy.

This makeover is creating a great effect on banking sector today. The nature

Of banking transactions has moved from long queue at the bank counter to

Small screens that fits our hands. Banks began to use emerging technology to

provide better qualities service to the customer at less cost and greater speed.

SBI bank which is one of the Leading bank on lndia also provide many of e

banking facilities. The Research conducted on the topic "A Study of

satisfaction on using of Online banking apps provided by SBI Banks". with

special reference conducted ln Perinjanam. ldentified that majority of

customers are awarded and their Response is satisfactory with SBI YONO app

which provided by SBl. Majority of The respondents are satisfied with the

speed of YONO app. Therefore majority Of customers are satisfied and most

of them are aw N0 Application.
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I.l INTRODUCTION

Online shopping is a process by which consumers buy products onlirre through social

networking sites, which means from a seller in real time. The sale and purchase of
products are directly through electronic devices, though these ofonline shopping has a

lot ofthreats or in a way of problems faced people of this era find it easy way of flnding

the best products.

An online shopping consists ofvarious online shops like e-store, web shop, and online

store, virtual store, which evokes the physical analogy ofbuying products or services.

'I'his plocess is called business to consumer. These are Amazon kind of companies.

When a business buys from another business then it is a business to business shopping.

Orrline marketplaces can be named as ebay and Amazon significantly.

A large percentage ofelectronic commerce is conducted entirely in electronic form for

viftual items such as premium content on a website but mostly electronic involves the

transpqrtation of physical items in some way. Online retailers are sometimes knor.ryt as

e-retailers and online retail is sometimes known as e-tai[.

People's motives for choosing online shopping are because of numerous variables in

which pany are unrelated to actual buying behaviour. Shopping experience is aimed at

obtaining needcd goods and services as well as hedonic rewards. The modern

consumers are so much different than oftraditional ones including the impact in factors

of perspnal and social.

Consumer behaviour research is scientific study of the process consumers select,

secure, use and dispose products and services that they bring on their likes and wants.

'fhe demographic pattern can vary from different aspects as age, gender, profile, or

occupqtion accordingly the purchase behaviour rnay differ from each person.

Knowledge of the consumers differ which also actually effects the market strategy. This

is becquse rnainly of the marketing concept. This idea refers; the markets actually

operatq to satisfy the needs and wants. Various decision-making levels are differed

aocording

consumers

and innov

shape pnd

to the iour models. Influencers reach

brand's owned media channels. They use creative

to attract consumers and providing lhern tlie

age. Fashion and app6rel industries have laksn
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a huge influence on online marketing nowadays than other industries and this is quite

a big dpvelopment in the industry.

r.2 STATEMENT OF THE PROBLEM
In this study I would like to leam the on online buying behaviour in fashion and apparel

industry. The data collected is from the customers who are using online method for

purchasing.It is done during the currenl time and its main importance is as many people

ate buying online it is important tho know the buying behavior.

1.3 SIGNIFICANCE OF THE STT]DY

1'his stpdy is significant since understanding buying behaviour is the important aspect

for any business to grow. The same is true for online stores as well. There are

lremendous opportunities for gro*th in the online mode of shopping, as the users of
the intemet are growing.

r.4 sqoPE oF THE STUDY

This study looks at the consumer behaviour towards buying apparel from online

websites.This study aims to examine the factors affecting purchase behaviour of

consurners towards online apparel industries.Its main aim is to k:row the buying

behavior of consumers towards buying fashion and apparel products t}rough

online.

I,5 OBJECTIVES

l. To study consumer preferences towards online shopping as compared to offline

shopping for fashion apparel.

2. To analyse the factors affecting the consumer preferences towards purchase

behaviour of fashion apparel online.

I.6 RPSEARCH METHODOLQGY
1.6.1 fype of research

e nature of study states as descriptive.Descriptive research is a research method

hing the characteristics ofthe population or the phenomenon studied.It focuses

u'what" of the resera ofthe reser sub ect

I ,(r 1 ttesearch

rds(:r,trc h S a val h C

al b ueprintecp tu n

ruscarch methods ch
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5.4 CONCLUSION
From the study on online buying behaviour in fashion and apparel industry ol'collcgc

students it can be concluded that online shopping is becor.ning incrcasingly popular,

especially among young people aged l7-20, and that most responderrts in tl.rc survey

were female. While many people have only recently started online shopping, there is a

positivg perception about the accuracy of information, variety of products available,

and the affordability and fairness ofprices.

Furthermore, online shopping is perceived as saf'e and convenient, with better service

and safe delivery options that help to avoid risks. While there were a few instances

where defective goods were received, most people were satisfied with the quality of the

producls purchased online.

There is also a positive perceplion about the suitability offashion and apparel in online

purchasing. The change in technology is seen as having a drastic impact on the overall

shopping experience, with most people seeing it as making shopping easier.

Overall, thg majority of respondents prefer online shopping, which suggests that it is

becoming an increasingly important part of the retail industry. However, it is important

to note that some people still have concerns about the accuracy of information, safety,

and qu4lity of online products. It is important for retailers to address these concerns in

order to continue to grow the online shopping market
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A Study On Analysis of Financial Performance of KSE L'ID. Irinialakuda

1.1 fntroduction

Finance is the most imponant factor which is required by an organisation. Without the

availability of finance, no organisation can succeed. A business organisation objective

will be to maximise profit. No economic activity can be carried wi1hor.r1 finance. All
resources needed for production can be arranged with the help of finance. Wl.rere there

is use of finance there is a need for financial management. Financial management

requires correct estimation of the financial needs of business, decides the besl sources

of funds and proper administration of capital. The utilisation of finance is scatlered 10

many deparlments via the production department, marketing department, purchasing

departnent, sales department etc. Finance is the life blood and nerve centres of a

business. Finance is necessary for smooth functioning of business. Financial analysis

is the analysis of financial statement of a company to assess its financial and

soundrress of its management. Financial statement analysis seeks to evaluate the

perfonnance, financial strength, ability to generate enough cash and the growth

outlook of company. A financial statement provides a summarised view of the

financial position and operation of a firrn. Therefore, much can be learnt about al'firm

financial position and operations ofa firm. Therefore, much can bc learnt aboul a11lrm

from careful examination of its financial statement, thus, an imponant aid to financial

analysis. The resources must be suitable and economical for the necd ofbusiness. The

checking of financial perfomance erlsures thal the finance is can'ied efliciently .i1

requires relrospective analysis of operating period for the purpose of evaluating thc

wisdom and efficiency of financial planning. Financial analysis is the process of

identifying strengths and weakness of the company with the help of accounting

information provided by the profit and loss account and balance sheet. fiuancial

analysis will give the management considerable insights into levels atld areas of

slrenglh or u,eakne ysis of financial statement is the proces o eva atlng
\

the relationshi ent part of financial sta\e ll1 a better

ur-rderslandi r fn1 positioll performance. The tinancial analysis is the process

of selection rel and based on the resourcing. Tliis is the study basedII evalu
/,

ene-of theon the financiat pe SE Ltd for the last l-rve years.KSE Ltd is

producers of cattlc l'ced iltmedium size indust rl akings and one of the largest

tl-re plivate seclor. siluated in irinjalakkuda.

Nirmala C'ollegt'of Arls and Science. Meloot I'}agr l



n Slu{l\ r.)!1 ,Alirl\,.r\ rll I irrarrcial I'crlbrmance of KSE l,l D. Iriltjalakuda

Nir:ralir Collegc o1'Afl! and Sciertce- \4eioor Page l0

Kcrall Solvsnt Extraction LTD was established on 25th Septeilber 1963, by a

handlil ol'ooconut millers in and around Irinjalakuda with a version of outcome this

cl'isis ol'1hc coconut oil industry. KSE Irinjalakuda having a lumover of 500 coi'es are

a largcst manufacturing of cattle feed. It improves employment to around 1700 people

directly and 7000 indirectly. Its shares are listed in the three slock exchanges in

Cochin, Chennai and Mumbai. The company commenced its production in the year

1972. Now it become leader in the cattle feed induslry in south lndia. The project

entitles on "ANALYSIS OF FINANCIAL PERFORMANCE OF KSII I-TD,

IRINJALAKUDA". Financial perfomrance is the process of measuriug 1he result of a

fimr's overall financial health over a giverr pcriod of time and can also use to compare

similar firms across the sanre industries or scctors, utmost care has been laken at all

levels of project work right fronr die beginning of analysirrg accounting informalion

provided by profit and loss account and balance sheet. The project is conducted to

find out their financial performance. From the analysis and interpretation. it is clear

that the firms have been increasing year by year. The functions offinance department

of KSE Ltd Irinjalakuda is better. When we are comparing 2018 to 2022 it is clear

that the company's growth rate is increased.
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lrnr: bchaviour of students \\,ith special rcf'erencc to Nir.rnala collcgc

\ ilrnala college of Arts and Science,Meloor,ehalakudy

I I IN]'IIODUCTION

ilrrrrirr rvants are unlimited" wlren one want is fulfilled, tllen another want is raised.

it r..u lr vcars people spent more on unnecessary items than the necessary items.

!)i, rr;rnsaclion from childhood to adulthood can be a tough time for young people.

i,,rrrrr people face the challenges and up the level of leaving their parental home

rir,,\ rrrt in to the world of work and beginning to build a family. But for the young

in ('l)lc today the challenge for them is even more difficult because they must do all of
tlrr",r' in the midst of a struggling economy. The increased pocket allowances and

r rltkrvrnent opportunities to eam and spend make the youth of this country as one of
t.rrc nr()st impoftant forces in spending. The spending habits of this youngster not only

rrxlir:ulc the economic and life style trends but also Iarger social trends of the counlry.

I.2 STATEMENT OF THE PROBLEM

I lrc spcnding habits of the youth have changed over the years. Youth has started to

,:pcnd rnore money on entertainment and life style and has become more brand

t,nscious. With the increase in standard oi living of adults, the young have also been

\l

Ut

2lP age

lhc youth referred to here are college students in under-graduation. The age group of
lli-22 years is the part of socie6, which is immortalized in advertisements despite th€y

are linancially dependent on parents till about an age of 18-22 years, there is a radical

riifl'erence observed in the spending behaviour of the youth ofour country. The study

irls bcen undertaken to analyse the spending habit of Nirmala college students. The

rtain reason behind the study is the youth spend more than their income and saving

lrahit is declining.

lhisstudy also identifies variousfactors which influence the spending ofstudents.

c rrr l.ro"vered money and have got more spending ao-wer. The spending habit

current scenario\ua*.uu*. Jil"i^*k tn.rrl' topic in this

r ltcy



5.3 SUGGBSTIONS:

Try to spend within in the budgel.

Savings can be deposited in bank accounts which will motivatc to save more
money.

Savings can be invested in financial markets which will brings higher returns in
the future.

Figure out the luxury items that we usually buy and try to avoid them

5.4 CONCLUSION:

The study was conducted to know the spending habits of college students of Nirmala

college . It helps to understand about the spending habits of college students and also

help to understand about the spending pattem of college students. It was found that

most of our respondents spend more than they save but their spending avenues are

different. Students save their money for travelling and for shopping. From the study on

spending pattem of students, students are spending their amount in entertainment,

shopping and transportation. From this, we conclude that the students have savings but

they spend more than they save and the students are not aw.re about the importance of
savings

-j\J*-\-

\

Spending bchavitltrr ol sltttiettls rrtllt "pt, t.rlrt-ir'tr'tir'e ll ltrrlrr.rl.r i. llr r',-
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Spending is incrcasing anrong youth and in ordcr to control spr:nding and increase the

savings .the lolbwing are the suggestions:
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Financial Analysis Of Britannia Industries Limited

1.1 INTRODUCTION

F'inancial performance ar.ralysis is the proccss of identifying the financial strcngth and

rveakness of firm by properly establishing relationship between the items o1'balancc

sheet and profit and loss account. lt is performed by professionals $,lto preparc rcpol'ts

using ralios and other techniques, that makes use of infolmation raken lrorn financial

statemcntsand olher repofis. These reports are usually presented to top ntanagell]ent as

orre oltheir bases in n.raking business decisions. It also helps in short term and long

tenn forecasting and growth can be identified rvith the helpof financial performance

analysis.

Finance is a term for matters regarding the management> creation, and study of money

and investments. Specificalln it deals with the questions oflrow and why an individual,

company or government acquires the money needed called capital in the company

context and how they spend or invest that money. To determine the firrn"s efficiency

the analyst attempt to measure the firm"s solvency, liquidity, profitability, turnover

and other indicator in rational and normal way. It is a process of measuring the result

of firm"s pblicies operations in monetary terms. It is used to measure firm"soverall

financial health over a given period of time and can also be used to compare similar

firms across same industry or to compare sectors in aggregation.

I.2 STATEMENTOFPROBLEM

It basically examines the strdngth and wealiness of the firm by properly establishing

the relationship between the items ofbalance sheet and theprofit and loss account of

Britannia Induskies Ltd.

1.3 SIGNIFICANCE OF STUDY

It provides intemal and extemal stakeholders with the opportunity to make informed

decisions regarding investing. Financial statemont analysis also provides lending

institutions with an unbiased view ofa business's fin health ful for

making lendi
l-1ru l" ilt tr rir

J
I.4 SC

Ltd to analyze the financia

yze the liquidity, profitability

The str"rdy wa e Britannia Industries 1.

e study aims to anal

turlover, solven ofcompany the study isbased on the financial position of

1Nimala college of arts and science,meloor
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Financial Analysis Of Britannia lndustries Limited

5.3 CONCLUSION

The project is cntitled on "FINANCIAL ANALYSIS OF BITITANNIA INI)tJS1'RII1S

LIMITED". Utrnost care has been taken at all levels of thc projcct rvork, right fi'om the

beginning ofanalysing accounting infoflnation provided by profit and loss account and

balance sheet.

The study highlights that the financial perlormance of Britannia Industries Ltd is

satisfactory. This study helped you to know the financial strength and weakness ofthe

company. Under liquidity ratio, current ratio shows a negative sign and quick ratio

shows a positive sign. The solvency ratio and the profitability ratio overall shows a

positive signs. Under activity ratio, total asset tumover ratio and working capital

tumover ratio shows a negative sign, whereas stock turnover ratio shows a positive sign.

The financial statements of the company was analysed and interpreted with the help of

balance sheet and profit& loss account of last 5 years 2015-20. The company has a

scope of improvement in the future.

Frll &Iurtrk.,. ,"_ ,
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^ 
S]'UDY ON PROBLEMS FACED B\'STREET VENDORS IN CIIALAKUDY ]\{UNCIPALITY

I.I INTRODUCTION

Slrect vcnding means displaying, offering solicitation for sale or actual salo of goods,

food items, wares, artworks or similar items on public streets road side. Street vendor is

person who offers goods for sale to public at large without having a permancnt build up

structure. Street vendors may stationary in the sense that, they occupy space on the

pavement or other public/ private or vending with wheeled stalls. They provide a wide

range ofgoods and service at affordable prices get conveniently at the door step, reducing

everyday transaction cost and time.

They try to solve their problems thcir meagre financial resources. They are the most

people ought to be encouraged to grow in the informal sector ,so they created an

organisation called NASVI. They contribute significant role in development of urban

economies but public authorities consider street vendors as an encroacher of the road

sides. Those people who live in villages and towns ,hear the call of the street hawker in

the moming and evening .They bring plenty of fiuits and vegetables with them, people

flock around them buy fruits and vegetables .Sometimes bargaining about the prices o

various commodities, sometimes they to bow to the wishes of customers by reducing

their rates

The PM SVANidhi scheme was launched with the objective of providing an affordable

working capital up to Rsl0000/- at 1yo interest from commercial banks, rural regional

ba'nk small finance banks to sfreet vendors to resume their'business adversely impacted

due to COVID-I9 pandemic.

The street vendors have safety and security in their working place ,together with illegal

compensation pay to the authorities. In the study attempted to explore the problems o

vendors and this study will provide a bettcr understanding about strect vendors life. By

solving the problems it will increase the tourism of the nation because street products

is a general truth.have high demand amorgffffiSel s -it,:. '' ,-

rr--.-JJ^-[..
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5.3 CONCLUSION

Street vendors are the people who oll'er goods or scrviccs lor salc to thc public s,ithoul

having any pem:ancnt built up structurc or stall. 'l'oday vcnding is au importanl sourcc o

ernployment for a large number ofurban poor as il requircs lou, skills and snrall financial

investment. Street vending could bc stationary ancl occrrpy spacc on lhc pavcmcnt o

other public/privatc areas or could be mobilc and lnove liorn splcc to spacr carrying their

wares in moving buses.

The study clearly reveals the current status oi' locals ,in lcnls ol currcnt nccds and

problems. Street vendors are trying to survivc in socicty with nvnilability of basic living

standards. The study shows a considerablc numbcr of strcet vcndors. l'hc strcct vcndors

are affected with low invcstment, languagc, conrpctition fr<lrn domcslic vcndors,

difficulty in getting loans and regular incomc, health problcnrs and wcather conditions.

(}Lt $:rr-: r. S!;Li r{j
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l.l INTRODUCTION

lndian economy is one of the fastest growing economies in the world and is observing

shifts in consumer preferences. Indian apparel industry is the second largest contributor

in retail industry, Its overall retail picture has shown long-tenn growth with the increase

of income, increased exposure to foreign brands. According to an arlicle in Econornic

Times, market of branded apparels in India may rise to Rs.250000 lakh by 2020. Today

the people oflndia have becone brand conscious and they prefer branded products to

show offtheir status symbol. Customers rely on branded products and mostly prcfcr to

buy products with well- known brand name.

Consumer Buying Behavior is the investigation of people and the method they use to

choose, secure, utilize, and discard items, administrations, encounters, or thoughts to

fulfill needs and the effects that these procedures have on the consumet and society.

Today Indian consumers have become more adaptable and demanding to fashion

change, thus, it has become challenging for marketers to cater the buyers with constant

changing preferences. In today's era for a marketer, consumers are the kings. For a

marketer the only way to influence purchasing is by understanding consumer behavior.

Consumer behavior is the study of individuals, groups, or organizations and all the

activities associated with the purchase, use and disposal ofgoods and services.

Consumer behavior consists of how the consumer's emotions, attitudes,

and preferences affect buying behavior. Consumer behavior emerged in the 1940-

1950s as a distinct sub-discipline of marketing, but has become an interdisciplinary

soEial science that blepds elements from psychology, sociology, social

anthropology, anthropology, ethnography, ethnology, rrarketing,

and econo m cs (especiall v beha\rlora econoITI lcs)

The study of coNSumcr behavlor foma Iv In CStigates individr:lt oualiries S

as demographics, personality lifestyles, and behavioral variables (such as usage rates,

usage occasion, loyalty advocacy, and willingness to provide referrals), in an

attempt to unders and consumption pattems. Consumer behavior

also investigates on the consumer, from social groups such as family,

lriends, sports, society in general (brand-influencers, opinion

leaders).

Research has shown that "oaffiehav ior is difficult to pidict, even for experts in

methods, such as ethnography, consulnerthe field; however, new reseatch

A STUDY ON THE CUSTOMER PURCI]ASINC BEHAVIOI{ I'O\\/,{III)S I}IIANI)III)
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neuloscience, and machine learning are shedding new light on how consur.ners rnake

decisions. In addition, customer relationship managemont (CRM) databascs have

become an asset for the analysis of customer behavior. The cxtcnsive data produced by

these databases enables detailed examination of behavioral factors that conrribute to

customer re-purchase intentions, consumer retention, loyalty, and other behavioral

intentions such as the willingness to provide positive referrals, become brand

advocates, or engage in customer citizenship activities. Databases also assist in rnarket

segmentation, especially behavioral segmentation such as developing loyalty segments,

which can be used to develop tightly targeted customized marketing strategies on a one-

lo-one basis. (Also sce relarionship markry.

1.2 STATEMENT OF PROBLEM
In changing life s[rle environment and growing economic scenario Indian consumers

purchase behavior is totally change in different dimensions includes consuming food

and taste, buying of cloths, use of durable products, and luxuries products.

1.3 SIGNIFICANCE OF THE STT'DY
\I/ e 1n fashi onab e and modem India Increase IN purchasln power and teracy

.,r. ",

e'iel among consumers makes them easy to find out hat ts new n c othmg and now

consumerc have the ability to purchase costly branded apparels to look stylish. Now

consumers give much preference to branded apparels as compared to unbranded ones.

So, this study {relps to find out what are the factors which consumcrs thint off while

giving preference to branded apparels and which brands consumers mostly prefer.

1.4 SCOPE OF THE STUDY

Today's generation is quite impressionable and hence in order to enhance their

personality, o[ to meet social standards, they gravitate towards branded products that

are creating a stir in the market. The brand image simply an impression or a imprint of

the brand developed over a period of time in the consumcr's mindset. So, this study is

to investigate the buying behavior of regular buyers of branded appa

Municipality.

A STUDY Oh* THE CUSTOMER PURCHASIT\'G I}I'HA\/IOR I'O\\/AIIDS I]IIANDEI)
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5.3 CONCLUSION

The study reflects that income factor and purchase pattcrn of brandcd apparel

product. According to the ranking by customers, the quality faclor prcvails in the

frst position, color and design, comfort and style and price are secur ing successive

ranks respectively. Understanding consumer behavior with respcct of their

preferences, influencing factors, reasons behind purchase is quite inlporlant from the

side ofbranded players. It is found from the study that apparel manul'acturers slrould

focus on manufacturing various variety to consumers in terms ofdesign, style, as

u,ell as color. The expcctation ie"rl and satisfaction level towards the types brandcd

apparel u.ere having positive relationship. The brand developer should develop and

place thc products accordingly to the customer and that will help in sustainable

apparel products development as well as better business performances. Brand

enhances the personality ofa person. ln Thaliparamba, people associate brand with

the quality ofproduct, style and is design. In retum, they expect the branded product

to pio'l.ide then, recognition, satisfaction and value for money invested. SurVey

depicts that there is a relationship between the consumers income and the satisfaction

derived from a purchased product. Finally, it can be concluded that it is important to

know the customors buying behavior process and customer's requirements properly

r/-,:

\'3 r
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Customers attitude towards purchase ofelectric arrd non-electric two wheelers at Chalflkudy
municipality

l.l INTRODUCTION

One of the most important factors that decide thc luture ol Indian economy is

the price of petroleurn products. Alter all a small increase the plice of this has got

widespread impact on the Indian Economy. If the price ofpetrol increases, it increases

the transpoftation cost of various products, thereby making the cornpanies to increase

the price of these products. This causes inflation in the Indian ntarket and the

performance of the economy is affected.

It is evident to everyone how volatile the prices of petroleunt in the global

market are. Considering the fact that it is a non-renewable source ofenergy and also the

fact that India has one ofthe highest energy needs the world, i1 is not a cause o1'surprise

to anyone how volatile Indian Economy becomes.

Further considering the fact that government since June 2010 have given oil

companies the power to decidethe price ofpetrol in the country has alienated the public

fion] the government. lt is to note that since this act from government, the price ofpetrol

has been increased many times.

Around 937o of today's automobiles run on petroleum based product, which are

estimated to be depleted by 2050. Moreover, current automobiles utilize only 25oh of
tlre energy released from petroleum and rest is wasted into the atmosphere. For

preservation of gasoline for future and increasing the efficiency of vehicle an electric

velricle can be a major breakthrough. An electric vehicle is pollution free and is efficient

at low speed conditions mainly in high traffic areas. But battery charging is time

consuming. Gasoline engine proves its efficiency at higher speeds in high ways and

waste a lot of energy in urban areas. A hybrid vehicle 2 solves these problems by

combining the advantages ofboth the systems and uses both the power sources at their

efficient conditions. In January 2013, the Indian govemment announced a plan to

provide subsidies for hybrid and electric vehicles. The plan will have subsidies up to {
1,50,000 (Approximately US$2,200) for cars and Rs. 50,000 on two wlreelers.

t

Auton.robile industry has become very competitive. Retetrtion of existing customers and

creation ofnew customers is very toughestjob 1o do- The frequent rise in petrol price

Nirmala College of Arts and Science, Meloor
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ilinnah C

I



5.2 SUGGESTTONS

On the basis ofstudy, the following suggestions are pointed out

The manufactures should try to introduce charging stations and battery

swapping in order to increase the sale ofelectric scooter.

If the manufactures try to introduce more models with reasonable price it witl
be convenient for the purchase ofelectric scooters.

The govemment should try to reduce petrol price in order to manage the sale of
non-electric two wheelers.

The manufactures should try to introduce new models with better mileage for

the non-electric lwo wheelers.

5.3 CONCLUSION

According to th€ study conducted, demand for petrol vehicles is comparatively higher.

Now potential buyers are reluctant to shift to electric vehicles due to the below reasons

' Non availability of suffrcient source centers

' Non availability of battery swapping

' Concemed about the performances comparing to petrol vehicles

' Highlighted complaints in social media

All these factors does affect the depisions taken while given a choice ofpetrol / electric

vehicles. These concerns u." 
"*p"tr"d 

to be advised in coming future with such more

big brands coming tor and much more awareness to the public.
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A STUDY ON WORKIIFE BALANCE IN MARUTIIi SUZUK1 INDUS N4OT'oRS I'V'I, I-I't)

l.l INTRODUCTION

The quality of the tirne spent by people with their family, friends or for themselves would

help the individuals to relax, refocus and perform better in their jobs. This would

automatically benefit the organizations in enhancing the overall organizations

performance. WorkJife balance is a concept including proper prioritizing between "rvork"

(career and ambition) and "lifestyle" (Health, pleasure, leisure, family and spiritual

development/meditation).

I.2STATEMENT OF THE PROBLEM

Lack of work flexibility, high work pressure and longer working hours are stressing out

many Ghanaian workers, reducing their job performance and productivity as well as

causing broken homes. In the community, there is growing concern that the quality of home

and community life is deteriorating. These have resulted to poor employee input and

performance at his or her job place, because an employee, who finds it diffrcult to properly

balance his or her family life, tends to also have difficulties managing tasks at his or her

workplace, therefore resulting in poor employee performance- Sparks, Cooper, F-ried and

Shironq (1997) in their study provide some indication that when people spend too many

hours at work, and spend less with their families, their health and work performance begin

to deteriorate. There are various explanations for this associated with affluence, the growth

of single parent farnilies, the privatization of family life and the lack oflocal resources and

facilities In addition, deurands of work, reflected both iu longer l.rours,

nore exhaustion an hc ning and wcckend u,ork leave less scope fort gro

"quality" farnily 1ime. The conscq include increases in juve crime, tnorc drug

abuse, a reduction in care of the c nity and in communitY P

willingnesS 1o take responsibi lit of elderly relatives and fg,r- the disadvantaged-

- : I'l
While steps to redress thes s transcend u,ork and etlploytnent, i1 is nel'ertheless

Ninlnla College o1-Arts And Science. Meloor

Man is a social animal, needs time for self, family and society to satisfy their various needs.

An individual spends more than eight hours a day in office, remaining is spent in travel to

and from offrce, and with family and friends. Very little time is available for attending to

his/hel personal needs or grooming.



A STIIDY ON WORKLITE B.ALANCE IN MARUTLII SUZIIKI INDUS MOTORS PVl', I-1'I)

5.4 CONCLUSION

The family and work life are both important to employee s in anv scctor and if these two

are not maintain properly it creates stress and strain and results into vilrious discascs. This

study is found imporlant because it tdes 10 know how employees arc ntanage work and

life.

Through work life balance the individual will fbel relaxed and organized, produclivity of
the person increases which will lead accomplishing task effectively as well as to altain

greater successes. It will improve relationship with fainilies and work life. Leisurc tinrc is

another added plus of work iife balance.

The company provide yearly nlasler check up for ernployees. The employees are use

entertainment prograrunes, music and other activities to manage stress. Most of the

employees are personally feel that flexible finishing time will help them to balance their

work and life. Company provide holiday pay for employees and give matelnity leave for

female staffand opportunity to get back the same work.

This study is help to know that the employees have good work IiG balance they are not

suffer because of work pressure and family matters.
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\ Jtltdy on customer's prefer ence towards petrol and dicscl clt s with spccial rcferelrcc 1() N inua la

( ollcge ofArts ard Science, Meloor

I.I INTRODUCTION

Automobile industry is a symbol of technical marvel by hunran kind. Aurornobile

industry is one ofthe fastest growing industries in India. They play a nlaior role in the

development ofthe economy through the transport sector on one hand aod help the

industrial sector on othor hand to grow fast and thereby generate better elnployrnent

opportunities. Over the last decade agencies and institutes are trying to improve their

customer satisfaction method. Customer satisfaction is the key to bring an economy to

the greatest heights. They are necessary for the improvement ofbusiness. Due to the

Indian market opening its wings to MNC's the competition has become severe in

terms of product, quality and service. India stands 411' in position in terms of
producing motor vehicles after China, United states and Japan. ln 2021 lndia

produced a total of4,399,1 12 vehicles.

The era of liberalization, privatization and globalization has brought changes in

society and lifestyle of people. Marketers can justiry their existence only when they

are able to understand consumers' needs and satisfy them.

Most of the customers in India are unwilling to try new products. There are only a

t'ew who are willing to experiment with new one. Once they've tried them it's

advertised. Advertising are done through different methods, nowadays social media

influencers play a major role. Through their feedback customers try new products,

which leads to even more customer feedback.

Some ofthe organizations have to depend upon customers to improve their quality

and product. Understanding and predicting customers'needs and wanls is very crucial

lor an organization. Customer's needs, attitude can help in the growh of an

organization. It helps the organization to keep up with the trend. In the age of social

rnedia trends and desires tend to keep on changing.

ln 2022 lhere are different types of fuels used in vehicles such as Petrol, Diesel,

Compressed Natural Gas (CNG), Bio-Diesel, Liquid leum Ga P Iot anh

"- ^E{ior Methanol. Anax fro1$$p e fuel dug from earth, tl.rere is also the existenc e and

continuous developnrent of electric vehicles, which provides zero ernission and is

1007o enviror.rmentally lliendly. In this rQsearch we are focusin$on usage of petrol

cars over and diesel cars.

Nirnrala College of Arts and Science, Meloor
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ln India we can see many people use different fuelcd cars for different purposes.

I spccially in the case of petrol and diesel. Most of the tinre dicsel is used for lreavy

vclticles for long and loaded travel. Thete are also times whcn thc cars are usitlg

rlicsel as well. As a majority we rvill be able to see petro I being used. Latcly the use of
clcotric vehicles is rising for environmental friendly reasons. Now, the production of
cars supporting Compressed Natural Gas is in production

One of the most common fuel types currently in India, petrol cars form the

rna]ority of all vehicles sold in India, especially passenger vehicles. Another most

pre{'erred tlpe of fuel when it comes to vehicles, diesel is highly preferred across the

globe, one of the economic fuels. There is a recent diesel price deregulation in India

rvhich is rightly going to affect the buying behavior ofcustomers. The manufacturers

of automobiles need to think over this recent fuel deregulation and plan the strategy

accordingly with the customer's perspective.

T.2STATEMENT OF THE PROBLEM

While buying a new car, each custonrer focuses on different factors ofthe vehicle.

It could be the price of the vehicle, if the vehicle is taken on EMl, the value of EMI is

focused. Customers can also go for the performance ofthe vehicle. The tax rate that

should be paid for the vehicle. Customer number of seats. Customers may check the

servioe centers available for the said vehicle. Customers can check the maintenance

cost and the availability of spare parts in the country. Competitive pricing of petrol

and diesel can affect the customer's decision to buy a new car. Fuel efficiency and

after sales service influence a customer to prefer a car. The studies raise the prominent

factors that influence custo.Errsto, pu.rchase petrol cars rather than diesel.

l.3SIGNIFICANCE OF THE STUDY

The study is relevant to the people who are actually going to buy a car, be it a first

hand or second hand. It helpS-thcJ cuslomers to realize which one is better than the
a

other and the reason behind it.

Nirmala College of Arts and Science, Meloor
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5.4 CONC ON

C ustotlicr satislilctioll is itrlprrrtatrt ill all (c('ll()lll\' tcs whether your

to clloosecustonlcr base likcs whal you're doing ln a socicty it lc

wl.rich onc is better and be lnorc efficient. llaving a lo1'al i{ic thing

helps the society to understand the value of it' Now in social medio people

who goes and rates the level of satisfaction. 'fhis helps in helter rcach ol-rur:h ilcnrs

and goods.

The purpose of this study was to understand why people choose petrol cars

over diesel cars. From the study it was concluded that petrol engines are e{ficient than

diesel engines. The survey was conducted on 60 people' There were limitations to this

study such as the place. From the study it is understood that the maintenance' after

sale value, efticiency and mileage is better for petrol cars' Even when the cost of

petrol is more than diesel fuel, people choose petrol cars' In the study when the

question was asked separately whether the respondents have driven p€trol and diesel

cars it showed that 83 percent ofpeople have driven petrol cars while only 53 percent

of people have driven diesel cars. Petrol cars have better quality and wide range of

brands. Even in future the people will rely more on petrol even if new fuels come into

existence.
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A S]'UDY ON EMPI,OYEE WIjLI.'Atui SCUEMES A',t ( t.trri\..,\', tOOlt i\(;t,,N( ,.s
N'lU1'HTJVAI'IOOR

1.I INTRODUCTION

The ILO (Intemational Labour Organization) defined, "welfare as a tenn which is

understood to include such services and amenities as may be establislred in or the

vicinity ofundertaking to perform their work in healthy, congenial surrounding and to

provide them with amenities conductive to good health and high morale".

According to Afthur James Todd, "welfare as anything done for the comfort or

improvcment and social of the employees over and alrove the wages paid, which is not

a necessity of the industry".

Employee welfare means, such services, facilities and amenities such as canteens, rest

and recreation facilities, arrangement for travel to and for the accommodation of
workers employed at a distance from their horne, and such other services, amenities and

facilities including social security measures as contribute to improve the condition

under which workers are employed.

Employee welfare may be viewed as a total concept, as a social concept and a relative

concept. The total concept is a desirable state of existence involving the physical,

mental, moral and emotional well-being. The social concept ofwelfare implies, ofman,

his family and his community.

The relative concept of welfare implies that welfare is relative in time and place.

Employee welfare implies the setting up of minimum desirable standards and the

provision offacilities like health, food, clothing housing, medical allowance, education,

insurance, job security, such as to safeguard his health and protect him against

occupational hazards. The worker should also be equipped with necessary training and

a certain level ofgeneral education.

l'he terrn 'Employee Welfare' refers to the facilities provided to workers in and outside

the factory premises such as canteens, rest and recreation facilities, housing and all

other services that contribute to the well- being ofworkers.
it it

Wellare r))casures are concemed with general well-being unJ &Eg."*r-rfuoLirei{so/
this study'deals with the various welfare measures provided by the cheruvathoor

agencies io their ernployees.
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5.3 CONCLUSION

Overall, the employee involvcnrent and wcllhre n'lcasuros of c:hcruv thoor agcncics

Muthuvattoor, Guruvayur are satisfactory and thcy nced to develop still rnore nerv

techniques and also, they have to convert the minds ol'the subordinates.

The Welfare measures are more important for every employee, without welfare

measures employee cannot work effectively in the organization. Majority of enrployees

are satisfied with welfare measures. They should take necessary steps to solve problems

in those measures; So that the employee can do his job more effectively. Tl.re company

can conoentrate on the other non-statutory measures to boost the Employee morale.

Operating efficiency of the company is satisfactory. The company maintains good

industrial relationships with the employees and continues to be the market leader in all

over the world. Hence the management is making it possible to make a better place to

work. Every organization has to take make a better place to work every organization

has to take effoft to find out what the employees want and what the drawbacks are this

can be done fomal procedures likes third party intervention then only this precision

and esteemed organization can reach to the world top. Sincerely hope that the

suggestions provided by improve useful in the employee involvement and welfare
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1.1 Introduction

In this era ofglobal competition the banking sector has emerged as a vital

service industry. More about that segmentation, structuring ofactivities and scope

ofbanks has changed its landscape in due to ofchanges in the world economy at

large. The financial and investment activities are added with insurance and foreign

transactions. The technological revolution has added the usage ol infbrmation and

communication techniques that are sophisticated used and replaced the manual

banking transactions. E-banking is not a nerv topic ofthe to\\n toda1. but has raised

the business ofbanking sector by 4.6Vo only due to technological advancement.

E-banking services are becoming increasingly popular among college students, as

they offer convenience and flexibility in managing money with e-banking students

can access their accounts from anywhere, anytime and perform a variety of activities

such as paying bills, transferring funds and viewing account balances. However many

students may not be aware of the advantages ofe-banking and the advantages ofe-

banking and the potential risks associated w'ith it.

This paper is an attempt to study the awareness of e-banking facilities among college

students. Electronic banking means providing banking services to customer at his

home, office travelling with the use of electronic technology. It means provide

banking services to customer at anywhere and anytime, there is no limitation of place

and no Iimiiation of time. It is a conveyince service to customers. the rapidly

changes in business operations in contemporary times in the form oftechnological

improvement require banks to serve their customers electronically. Traditionally

banks have been in fore font ofharnessing technology to improve their services- The

banking industry and its environment in the 21st century is highly complex and

competitive and there for the need for information and communication technology to

take centre stage in the operations ofthe bank. Electronic banking is critical in the

transformational drive to the place banks in the area such services and horv they

deliver to customers. Thus

developmenl groMh, prom

banks, information technology has been found to lead

quality and Ir

it is seen as a valuable and porverful tool in the

otion of innovation and enhancing competitiveness of

efficiency and serve

9es$

ence attract customers as well retain thern. This

Nirmala College of Arts and Science, Meloor
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A study on awareness about c-banking services among college stlrdcnts irr Nirnrala Collcgr: ( )l-.,\ns and
Science, Meloor.

5.3 CONCLUSION

This study can be concluded that most ol the students are alvare about various E-

banking services offered by their bank. E-banking is quite popular among students

since it is convenient to use and time saving too. n 
-l'M is popular services among

studenls. There is need to crcate awarencss about lnternct Ilanking secur-i11,.

l !'1
;-l
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A study on customer satisfaction on e-banking services in private sector banks

l.lNTRODUCTION

E-banking is an umbrella term for the process by which customers may pcrtbnn

banking transactions electronically without visiting financial institutions. Comparctl

with traditioual channels of ollbrirrg banking selviccs tlrough physical blanches, e-

bankr'ng uses the Intemet to deliver traditional banking services to their customers, such

as opening acoounts, transl.-eming fuds, and electronic bill payment.

E-banking services are delivered to customers lhrough the lnten'ret and the rveb using

I{ypertext Mark-up Language (HTNIL). In order 1o usc e-banking scnices,

custolners need Intemet access and rveb brorvser soflware. Multimcdia inforrnation in

HTML fonrrat liom online banks can be displayed by the web browsers. Thc heart o1'

the e-banking application is the computer systen.r, r.vhioh includes web servers, database

maoagement systems, and rveb application programs that can generatc dynamic IITML

pages.

Bank custolners' account and transaction infonlation is stored in a database, a

specialised sofllware that can store and process large amounts ofdata at high speed. The

function of the w'eb server is to interact witi online customers and deliver infontation

to uscrs through the Internet. E-banking enables the customers to perform the basic

banking transaction by sitting at their offices or home through the intemet. The

customers can access the bank website for viewing their account details and perform

the transactions on account as per their requirements. Customers are being provided

w.ith additional delivery chalnels like ATM Smart cards, home banking, mobile

banking etc, which are more convenient to customers and are cost effective to the banks.

Customer satisfaction is an overall customer evaluation of a product or service based

on purchase and consumption experience over a time period. Satisfaction of customers

is the most important factor in judging the service quality of the banking scctor. Thus,

an increase in satisfaction levels leads to decrease in operating and service costs and

provides an oppofiunity for banks to expand their product portfolio and services for the

future development.

Banking is a service

achieving customer

il
and selice en found to be an rmportant terlon ln

(fG \
has

I
uali al beensatisfactio ever, nc serv q ty ays

a challenge for service p ers because of lntang b separab Ie dthe TN an
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A study on customer satisfaction on e-banking scrYiecr t It r\ xlL :(:clol banks

5.3 CONCLUSION OF THE STUDY

There is stiil a lot needed for the banking system to make reforms and train their

customers for using internet for their banking account. Going through the survey the

main problem lies that still customer have a fear ofhacking ofaccounts and thus do not

go for intemet banking. Banks are trying their level best by providing the best security

options to the customers but there are lots of factors which stop a customer from

opening'an internet bank account. Ii is important that the banking atmosphere must

focus on quick and fair services to their customers. Banking seryice can increase

customers' confidence and trust if employees are able to provide appropriate service to

each customer. And the scope can be increased by increasing the number of the

respondents from the limit of 60 respondents in the further research. In this study the

area is limited to the Vadanappally panchayath in the Thrissur District. For further

studies the geographical area can be expanded to all over the Kerala or India etc.

f)r.-,"-.r[J^-{* .

Ninnala Collegc Of Arts And Sciencc, treloor

With the advent of the LPG, economic reforms were intro<Jueed in many industrics,

especially the banking industry. As the effect of economic rcfofins thc banking industry

has the most competitive sector in the economy. This conrpctitivc prcsliurc compels the

banks to improve their service and provide best services to thc curihrnters tu mcet their

customer expectation and to attain customer satisfaction.

This study attempted to identify key quality attributcs of internet hanking

services by analysing e- banking customers & their comments on banking cxpcricncc.

The findings of this study show that despitc of many advantages ofc- banking pcoplc

still consider it as an altemative for analysing their bank rccords. Although cvcry bBnk

today provides the facility ofe- banking but most ofpeople use it only oncc a month.

This is because of the reason e- banking interpersonal interaction with customcrs is

seldorn possible. Identification and measurement of customer's expectations of the c-

banking services provide a frame ofreference and their related quality dimension.
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I.I INTRODUCTION

Paytm is one of the India's largest mobile commerce platforrns. They started their

journey by offering mobile recharge and utility bill payments. Today ir offers a full

marketplace to consumers on its mobile apps with the introduction ofshopping platform

on its mobile wallet recharge app. Paytm is deepening their roots in lndian e-conrmerce

market. with a very short span of time, there are over 25 million registered users and

are expected to double by the end of this ycar. Paytm success is lbllowed by adversc

challenges in the face ofbanks and e-tailors like Flip kart, snap deal who are on the

path of introducing their own mobile wallets. In order to survive and grow in the market

Paytm is developing effective marketing strategies and are expanding their operational

competiveness.

A digital wallet is a type of virtual wallet service that can be used by

downloading an app. The digital or mobile wallet stores bank account or debit/credit

card information in an encoded format to allow secure payments. One can also add

money to a mobile wallet and use the same to rnake payrnents and purchase goods and

services. This eliminated the need to use credit/debit cards or remember the CVV or 4-

digit prn. Some of the mobile wallet apps in the market are Paytm, mobikrvik,

freecharge, etc. The various services offered by mobile waliets include sending and

receiving money, making paynents to merchants, online purchase etc.

Pay'tn-r is lndia's largest mobile payurents and comnerce platform. it
allows you to pay bills and rnake online lransactions. It slarted gff as a prepaid mobile

and DTH recharge platform, and later added data card, postpaid mobile and landline

bill payments in 2013.By January 2014, the company had launched the Paytm wallet,

which the Indian Railway and Uber added as a pa)41rent option h ti:":n".1 *1o ." ,

s tioketing. In 2015, it unveiled more use-cased,' like'e ducationcoltlmerce with online

fees, metro recharge electlicity, gas, and water bill payqlents. In 2016, Pay't tn

launched rnovi

bookings and P

€S, ts and amusement parks ticketing ut,.,.."11 as flight ticket

Later that year, it launched rail booking'and gifl cards.In20l 7,aytl'r1 QR

Paym became India's first payment app to cross over l00rnillion

A Study on Customer Satisfactiou to\ir,ards Paytm users in Chalakudy Municipaliry

ir

Nirrrra)a Coi)egc of A: ts and Sciercc Meloor



A Study On Customcr Sulislircliott l()\\i (l\ |.t\rr;) rr.., r . rrr r l;.r1.:i:I,l! r!:,|,;it ,i'. r;.

5.3 CONCI,USION:

The present study has tricd Lo urtlcrsland llrc r:oltsutrrgt'siiltliti!!:li.tir rr;larrlrnS', |n;,{ttt

app is a familiar app used for c transactions. It is iruc thilt I'a1lnr fh,":ctl .i su(:cs'ssli,l

glou'ing path after demonetization. Even the smaller vendors have introdr.rccd Paylnr to

promote cashless payl:nent methods. Therefore, we could generalize tlrc trends tfial we

are moving to a cashless economy. It is observed that the persons using internet from a

longer tin.re are aware and arc using Paytrn. The age group of the uscr has also

influenccd the usage of Paytm. It is obscrved that the users ir.r the age group of 18 to

30are aware of Paytm and are using Paltm for various purpose.

I

' , i ,'' \:l. rrrrtl Scicncc \'1cl00r :11

From my survey, I conclude that Paytm wallet had a large nurnber of
satisfied users until now Paltm starled as recharge website in India pioneering today in

diversified sectors like insurance, bill payments, ticket booking to online shopping etc.

Paym has to work upon the Pa)nnent gateway to improve the transaction efficiency as

670/o people faced problem with payment gateway Pay.tr-n is currently performing well

in terms of privacy but it has to work upon discounts/offers, transaction time and bring

about irnovation to increase customer satisfaction.
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CHAPTER 1

1.1 TNTRODUCTION

Brands are like human beings. They are born, fed and nurtured, made strong

responsible. In today's market each product is known by its brand name, today the

customers are aware about a product or the company because of the brand- Brand

plays a major role in the $owth of a company. It is the main factor which influences

the customers in buying of a product. The brand forms the potential for present

growth and future expansion. They help the organizations to conquer peaks at the time

of booms and stay afloat and swim at times of depression.

A brand is a product, service or concep{ that is publicly distinguished from other

products, services or concepts, so that it can be easily communicated and marketed. A
brand name is the name of the distinctive product, service or concept. A brand also

includes the feelings that consumer get ['hen they use your products and services. In

one way, according to an organization their brand is a promise to thsir customers. It
says them what they can expect from their products and services, and it differentiates

their offerings from their competitors.

There are some important characteristics to bran{ that are loyalty, awareness, higher

sales and proflrts, knowledge about the target marketsn uniqueness, passiorl

consistency, competitiveness, exposure and leadership. Branding of a product is very

important because not only what makes a memoiable impression on consumers but

also allows cistomers and clients to know \i,hat to expect from the compeny. There

are some importance of branding they are,

. Branding improves recognition

. Branding creates trust

o Branding supporls advertising

financial valueB

B

Branding generates ne\\. customers

Branding improves sales

and employees

NIRMALA AIITSAND SCIENCI] MI]I-'x)R
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5.3 CONCLUSION

The purpose of this paper was to create dceper consideration about the influence of
brand in daily use products. From the study it is clear that well known branded

products are very famous among the consumers because consumers trusl the brand. In

today's world everyone are using medias joumals and internet they are able to know

about brand and product details so the consumers are interested in using brznded

products especially youngsters.

The consumers are interested to use branded products because it fulfills all the

expectations ofthe consumers and it also fulflrlIs the brand promises along with these

it also provide good quality products. Many of them say that branded products are

expensive but they purchase that product by giving high price because it worth the

price it provides good quality. The consurners agree that the main attmcting factor and

benefits ofthe branded product is its quality.

Other reasons for using branded products are consumers want comfort, happiness and

satisfaction in their lives and they get it in part through the products they buy also

prestige and status are part ofthis. Ifthe brands they use consistently deliver a positive

experience, consufilers form an opinion that the brand is trust worthy, which gives

them peace ofmind when buying.

This study suggests that brand prefereuce can be developed from two

Cifferent sources the brand knowleCge and thc brand experiences. The brand

knowledge presents conswner perceptions of thc brznd qognitive structure while thc

brand experience captures the essence of the brand through actual responses. Brand

experience extracts the essence of the brand and increases its value beyond its

functional benefits. Consumers prefer the brand that provides them with experiences

lliat meet their expectations. Therefore, what consumers leam from their knowledge

and experience are the bascs of their comparative judgment that develop their

preferences.
\-)l-vn---.. , t;r -i.
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A Study on customer satisfaction on Reliance Irlypermarket Chalakudy

1

l.l INTRODUCTION

Customer satisfaction can be experienced in a wide range of circumstanccs and linked

with both products and solution. It is a highly personal assessment is greatly intluenced

expectations. Some defrnitions are based on the observations that customer satisfaction

or dissatisfaction result from either the confirmation or Disconfirmation of individual

expectations regarding a service or product. A customer may be satisfied with a product

or an attribute or any of these. It is in this light; this project is done on the topic
(CUSTOMER SATISFACTION AT RELIANCE HYPERMARKET

CHALAKUDY". Marketers of goods and services are increasingly implementing

service quality and customer satisfaction survey to mcasure business performance and

some are even utilization results from this survey to determine employee incentiveand

appeals. The objectives ofthe survey to assess the satisfaction level ofvarious customer

and to know about the general perception and expectation of customer and the extent to

which they have been met and to identiry weakness of organization. Service is very

important in today's context as it is the key for attracting new customers and retaining

of existing ones. Bad service experienced forces customers to switch the brand or the

service provided in search for the one who provides them with satisfaction.

Services often come with satisfaction; services often come with product but it's purely

only service. A customer satisfaction survey can provide management with a variability

input on both short term and long-term decision making. Here is a customer satisfaction

survey at Reliance Hypermarket Chalakudy which gives an idea about the perception

and expectation of different customer.

f
organization is trying to be at top position through ervlces to

dy

to know whether their customer is satisfied ornot. So, the problern

1.2 STATEMENT OF TIIE PROBLEM

The company must know the customers needs +-+d:ad&udie

Customer satisfaction ls an important

long

the company

Nirmala College Of Arts and Science, Meloor.



A Study on cuslomer satisfaction on Reliancc IIvpcr urarkc( Chalakudy

5.4 CONCLUSION

The project is done to know the "CUSTOMEII SATISFACTION OF

RELIANCE HYPERMARKET CHALAKUDY." On the basis of 50 sarnples of
respondents, detailed anaiysis was made. Based on the data collcctcd, inference

is drawn and findings are suggestions were given. The motto oflhe organization

is to provide quality products at reasonable price and to satisry their customers.

From the suNey it was found that the material provided and the service of
Reliance hypermarkets are very good. Through most of the customcrs arc

satisfied with the services, there are certain areas which need special attention.

Managers must see to it that, the problems faced by the customers are solved.

,t i ( :Be

Nirmala College Of Arts and Science, Meloor.
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1.1 Introduction

Social media are computer-mediated technologies that rllorv individuals.

cotnpanics, NGOs, governments, and other organizations to vicl. crcale and

share infonnation, ideas, career interests, and other forms of expressiorr via virtual

colnmunities and networks. "lhe variety of stand-alone and buill-in social rnedia

services currently available introduces challenges of definition

Social media use web-based and mobile technologies on smart phones and tablet

computers to . create highly interactive platforms through which individuals,

communities and organizations can share, co-create, discuss, and modiry user-

generated content or pre-made content posted online. They introduce substantial and

pervasive changes to communication between businesses, organizations, communities,

and individuals. Social media changes the way individuats and large org;nizations

communicate. These changes are the focus ofthe 6merging field of techno self studies.

Social media is one of the media having many features and characteristics ,It have many

facilities like texting, communicating, video sharing, audio sharing, and images sharing

etc. Its use is increasing day by day with high rates all over the World .Especially,

majority of the youth is shifting from electronic media like Television , and radio

listeners to social media among all age of group .Youth is very much to shifting in to

social media has led to a host of question regarding its impact on society.

This study focused on the influence of social media on youth and their life style,

trends, educational and political awareness, physioal activities, social life, etc. ..

1.2 Statement Of The Problem

The study was designed to analyse the impact of social media on youth, how social Is

influencing on youth in different aspects of socializing, political awareness, religious

practices, educational leaming, trend adopting, sports activities and so on.

1.3 Of The Studv !i,--,.*i.-I*"It
,$

This study helps an yse the irnpact of social media on youth. It also asscss how

in their day to day life and its impact on youth in terms ofyouth use social m
),

leam tertainment, communication and enhancing skillsed nal

Nirmala College of Arts and Science Page | 1
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Co nc lu sion

The research deals with a survey on the usage of social ntctlin nrlr+rrrLing in the

dornain of youth. The social media referencing whiclr is used in tlrc rqrs*rr:h tool are

face book, WhatsApp, Instagram, YouTube and others. The survcl u nr lrcing

approach by this researcher to 50 youngsters. All the participants activcl)' rcslr(rlrd

to this questionnaire. The return average of tlre questionnaire was greatly high u,iih

97oh-The average age groups which are being contacted with researcher were

between 14-24. The majority of the respondents were students. This shows that the

use of social rnedia is widely used by all segmented youngsters of Nirnrala College

of Ar-ts and Science, Meloor. This research find that the excessive users in the

educational computer labs use the social media forms for comments, chatting, image

and video sharing and texting etc. this average touches the ahnost half of sampled

population. This shows that they ignore their primary focus on their study and

research related activities while utilizing the facility of intemet in connecting with

their friends on the social media networking forums with their average utilized time

between 30to 60 minutes. But the actual results may cross this maximum time period

while utilizing the social media forms as l27o responds that they use it more than 4

hours in a single day. The important features while using social media are SMS.

video clips sharing links and comments. The informative linfs and the Islamic links

are widely shared by the sample population of this survey for the fellow users, The

negative Images, messages, video links, voice messeges are creating negative

influence in the society and social groups at the minor level to penetrate to destabilize

the inter-state harmony in the international relations. The social media carnpaign is

creating deeper division in the society, social and political groups, ethnic

communities, racial entities and cultural groups. Majority of the sampled population

is agreed with this argument thgt the positive use olsocial media forms can brought

socio-political awareness and iJpprove language
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A study oD the effectiveness of internet adverlisirg on consumer behav ioLrr with special rclercncc to
Nirmala College of Arts and Science, Meloor

l.l INTRODUCTION
ln a competitive market, it is important for advertising nlanagers to grab thc

consumer's attention through advertisements and sales pronrotion. A sizablc

rnarketing budget is spent on advertising. The trend of using digital media platforms

for adveftising is fast growing. This study intends to explore the importance of

internet advertising on different consumer behaviour stages.

The consumer expectations of information from various media such as TV, radio,

newspapers, magazines and the internet are entirely different. The characteristics of
different media and its immediate and long-term effects on consumers are also

varied. For instance, TV allows high quality audio-visual content that is more

suitable for product categories, which require physical demonstratioir. Radio offers

audio content and is most suitable for businesses catering to the local markets.

Internet had grown tremendously in both its applications and number ofusers due to

its unique characteristics of flexibility, interactivity and personalization. It has been

a very useful tool of communication, enteffainment, education and electronic trade.

Many companies have tumed to the internet to advertise their products and services

and the internet is deemed to be the rrost significant direct marketing channel for the

global marketplace. Companies are pouring billions of dollars into internet

advertising to obtain greater return on investment on ads. The internet has given

consumers more control in accessing more information on products and seNices.

There are several factors that contribute to consumers pull for online content. Now

consumers are atrJe to shop from companies around the world, and it has reduced the

time and effot they spend on shopping.

Intemet Advertising is a very important tool used to stimulate consumer

behaviours by ways of getting them informed or by reminding them about a product

but it must persuade them to purchase the products. As such, it becomes

{n addition, the use of social media helps thevcry impoftant

companies to

understand th

cts. build relalionship th consu ers and

s. Ambrose and Cath h
a

study/research o entrepreneur$itip' ftrbgth sad i t.-was revealed that
$'/fri E

social media tools p roles to d iff'erenJ.-SMEs that the lools could be
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A study on thc c ffc-ct iyglrcss_ql,!]tr!1-91?dysrtisiog $ri-iorsuUrcr bxhirviour with sPecial re{crcnce ltt
Nirnrala Collcgiitrf Arts and Scicnce, Mcloor

. 52 percelitage ol the respondents conveyed that rcpciltcd advcrtising has an

eff-e ct on consumer behaviour to little extent

5.2 SUGGESTIONS

The objective of the study was to determine the effectiveness of internet advertising

on consumer behaviour using a sample of Nirmala college students. Internet

advertising was offective in providing higher reach and creation of awareness.

However, in spite of the diverse usage of internet and wide interaction with various

internet advertisements, fewer respondents were able to recall the internet ads they

had seen. This implies that the reliability of internet advertising is quite medium. The

research established that Intemet advertising is more reliable. The sttrdy concludes

that internet advertising influenced purchase decision of the customers to a moderate

extent as or1ly nearly half of the rtspondents' purchase decision were influenced.

However, internet advefiising is a key determinant of purchase decision of the

customers as they consider it to be an interaction point between them and the

ucts from. The study also concludes that

!r1
nship with purchase decision of the

internet adverlising contributes most to

advet'tiping is a significant factor in

hb
fll

predicting corlsurn er behaviour.i: ,N

\:
Nirmala college ofarts and science Meloor
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The study established that the reliability of internet adverlising is rnediurn and

therefore recommends that the management of companies using internet adveltising

should provide unique experience to its custolnem based on customer analysis to

deliver a personalized experience to the custon'rers. The study also found that internet

advertising is effective in reach and creation 01'awareness and recommends that the

companies should invest more in internet advertising to increase their market share

and provide product information. Finally, the study determined that there is a positive

relationship between internet adveftising and consumer purchase decision and further

recommends that companies should conduct a market research on the different

rnarkets in various countries to ensure that the internet advertising initiatives being

implemented suits the targeted markets to improve product purchases. This is because

there exist different contextual realities between different markets.

5.3 CONCLUSION

company from which they

intcrnet advertising

consumers. The study
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A study on Problcms faced by people in online banking u,ith special rcf'erencc to chalakudy

l.l INTRODUCTION

Today's world is one with increasing online access to services. One parl of this which

is growing rapidly is online banking. Conrbined with online rotailers therc is a lot of

money changing hands, directed only by cornmunication ovcr the internct. This is

very convenient and the ready access to the intemet in all first-world countries,

coupled with the cost savings from closing bank branches, is driving the deployment

and adoption of these serices. Purely online transactions, however, lead to increased

risk. None of the normal safeguards of real-world transactions are present.

Conversely, risk to the criminals is a lot lower (the attacker can be in a complelely

separate jurisdiction from all the other parties in the transaction) and the retailer sees

nothing but a faceless, narneless connection providing card details. Banks have

traditionally been in the forefront of hamessing technology to improve their products,

services and efficiency. They have, over a long time, been using electronic and

telecommunication networks for delivering a wide range of value added products and

services. Penalty due to non-payment of bill is not new to anyone of us. And quite

obviously, who likes the long procedure of writing a cheque, standing in a long queue

and then ensuring that the particular amount is available in your bank accounl? [ndian

banks are trying to make our life easier. Not just bill payrnent, we can make

invcstments, shop or buy tickets and plan a holiday at your fingertips.
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A study on Problems taced by people rn orrlinc banking rvith spccial tclc'ttttcc lo ch;llaktltly

21st century banking has become totally customer dtiven and technology driven'

During the last one decade, technology has been dramatically transfonning banking in

India. Driven by the challenges of competition, rising custotncr cxpectations and

shrinking margins, banks have been using technology to reduce cost and enhance

efficiency, productivity and customer convenience.

Technology intensive delivery channels like Net Banking, ATMs, Tele-banking,

Mobile banking etc., have created a win-win situation by extending great convenience

and multiple options to the customers, while providing tremendous cost advantage to

banks. The positive impact of the technology infusion is clearly visible now in almost

all areas of banking operations, especially in retail and paynrent systems in the

country

The basic objective of deployment ofATM technology in the financial sector should

be to progressively move away from paper-based tlansactions, which include use of

currency notes, cheques or challans and to the extent possible, switch over to

electronic means using RTGS or NEFT or any other electronic mode'

It is opportune that we are today recognizing the valuable contributions of the path

breakers in the field of banking technology. The identification of technology leaders

and their recognition in the form of Technology Awards is a pointer that we are

capable of excelling in our respective fields. The awardees of today are not a

destination but only mark a good beginning - of a more exciting and challenging era

ahead ofus in our march towards a technologically advanced and efficient, effective,

progressive system.

5.3 CONCLUSIONS
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A STIIDY ON llltr ONLINE i'A YN'lEN 1 APPLICAI IONS SYS f UN4 lr'! ( 11/\l :\Klrl)\' I()\\'N
WITI I REFERENCE TO AMAZON P,AY

7

I.1 INTRODUCTION

Todays In India's joumey tolvards E-payments, digitization, merchants, as well as

customers) are getting comfoftable adopting new digital technologies. With customers

are getting comfortable with online shopping, nowadays, an e-Commerce site and

online payrnent acceptance is a must to have for any business. Customers are happy

with browsing and shopping at any time frorn an),where with just a few clicks and

along with this rise of online shopping and e-Commerce, E-payments are gaining

rvidespread populariq-. COVID and the limitation it has imposed on people who made

online payments the need of time. Many businesses are now offering their products

and services online. However, if you are a business and want to accept e-payments,

you have to work on your electronic payment system to provide better and secure

service for your customers-

In today's digital era the usage of internet has increased dramatically. Now days the

customers are adopting the digital devices in order to spend less time on banking. This

digital pa1'rnent is very useful to transaction funds without taking an-v risk and also

easy to handle and make use of it.

E-payment system is increasingly becoming a mode of payment in today's world.

This is due to its efficiency, convenience and timeliness. This system facilitates the

acceptance of electronic payment for online transactions. E-payment have become

popuJar due to the widespread. use of the int€met based shopping and banking'

Cashless payments for monetary transactions can be done through E-payment. India

has seen a phenomenal increase in the number of E-payment users. It helps in

carrying out transactions in a quick and easy way.

E-payment has been a convenient mode ofexchanging goods and services. E-payment

systems were not introduced to replace cash but as an alternative to cash. There are

many methods available for making online payment and students are also makin

payment th t rather than cash payments out

transactlon e. Thi was conducted in Chalakudy area to evaluate the

online p system of A n.

t
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5.4 CONCLUSION

This research paper started by focusing on the meaning of online or digital payment , digital

wallet in chalakudy town This paper then tbcused on various digital wallets or online

payment application in Kerala like Google pay, PayTrn, phoncpe, Mobilovik, etc, rhen

complete explanation about Amazon and amazon pay is stated with the advantages and

disadvantages of using amazon pay.

An online survey was conducted througlt structured questionnaire rvltich rcccived 6l

responses some of the respondents did not ansrvered rhe qucstions accurately rvhich proved ro

be the limitation ofrhe study. From the survey conducred it can be seen that many people are

adopting cashless mode of payment as i1 has ils own pros like it :- reduces tinre and is

convenient to use as well as various online payment apps offcrs various cashback ollbrs and

discounts as well for encouraging people to use digital modc of payment. A consunrer can

track all their expenses rvith online pavment.

The concern that consumers have is their security, their privacy being hacked or leaked, high

transaction charges etc.

With the increase in the usage of smartphones the world has come closer and with a single

touch any payment can be done. In our study it can be seen that the consumers or the

respondents are satisfied with the use ofAmazon pay for making various payments and that

online modes of payments are increasing day -by-day with the increase in various

technologies which facilitate the entire process ofa transaction.

As it can be seen that cashless economy or the use of online payment application has is
various advantages ?nd disadvantages so if any government is planning to atlopt cashless

economy should carefully analyze the situation of the country.

D",,--.--'1'JJ.
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A study on stress among fenale nurses

l.l INTRODUCTION

In the history of human development women have played a vital role in the histoty

making as men have been. In fact higher status for women vis-dL-vis employment and

work performed by them in the society is a significant indicator of a nation's overall

progress. Traditionally Indian women had been home makers but in recent deoades,

proper education and better awareness, in addition to the ever increasing cost of living

has made them go out. And choose their careers. In a patriarchal society like lrdia it
is still believed that a man is the primary breadwirurer of his family. Although Indian

women have started working outside their homes, still they have a long way to go

both culturally, socially, economically, to bring in positive attitudinal changes in the

mind-set of people.

Women entering the nursing field have to face numerous barriers, and tangible

obstacles. They have to overcome the struggle, frustrations, and handicaps while in

the job. The main challenges faced by nurses are family responsibilities, keen caring

of patients, shortage of finance, risk of infection,injury, and death, workplace

violence - Nurses may experience workplace violence including bullying and verbal

abuse from doctors, fellow nurses and health care workers, and patients and their

families. At the extreme en{ they may be victims of physical abuse. Workplace

violence is often unreported, and can take an emotional and physical toll on

sufferers.riroral distress - Nurses exferience moral distress, als6 known as moral

injury, when performing a task that runs counter to their professional ethics or

knowledge. During the COVID-I9 pandemic, nutses suffered moral distress when not

having sufficient resources, such as ventilators, to treat patients. Nurses also may be

susceptible to moral distress when their workplace devalues their training and

expertise and not getting enough sleep etc. This project deals with study on the

problems faced by nurses in private hospitals.
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CONCLUSION

The main occupational stressors were the attitude of the management, posting in

busy departments (emergency/ICU), inadequate pay, too much work, and so on.

Thus, hospital managers should initiate strategies to reduce the amount of

occupational stress and should provide more support to the nurses to deal with the

stress. This chapter dealt with Findings, Suggestions and Conclusions on the study

of stress among female nurses in private hospitals.
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l.l INTRODUCTION

An the Midst of an information technology revolution. A cornbination of r.egulatory and

competitive reasons has led to increasing importance oftotal banking automation on

this industry. Infonnation technology has basically been uscd undcr differcnt avcnu€s

in banking. One is comrnunication and connectivity and another one is business process

reengincering. Infonnation technology enablcs difficult product devcloprnent. Bctter

market infrastructure, irnplementation of reliable techniques for control of risk and

helps the financial intermediaries to reach geographically distant and diversified

markets-

Now a days IT helped the banking industly to deal with the challenges the new economy

poses. More than most other industries, financial institutions rely on gathering

,processing, analysing, and providing, infon.nation in older to mect the needs of
customers. Given the importance in banking, it is not surprising that banks were among

the earliest adopters of automated information processing technology. Technology

opened new markets, new products, new services and efficient delivery channels for

the banking industry. Onlineelectronics banking, mobile banking and internet banking

are just a few examples. The electronics revolution as made it possible to provide ease

and flexibility in banking operation to the benefit ofthc customer. The e-banking has

made the customer say good -bye to huge account registers and large Paper hank

accounts. The e-bankers, which rlray,,call as easy bankoffers the follorving sen,ices 1o

its custpmers like credit cards/debit cards, ATM, E-cheque, EFT (electronic fund

trar.rsfer), DEMAT accounts, mobile banking, telephone banking, internet banking, EDI

(electronic data interchar.rge). Progress of technology and the development of world-

rvide netu,orks have significantly reduced the cost of global fund transfer. It is

information technology rvhich enables banks In mceting such high expcctations ofthe

custonrers who are more demanding and are Also rore techno-savry con.rpared to tlreir

counterpafis ofthe yesteryears. They dernand Instant, anyirne and anyrvhere banking

facilitics. It has been providing solutions to banks To takc care of lheir accounting and

back- office rcquirements This study is conducted to a knowing the customers

applicabilityolintenretinbankingactivities\-'.,...,,.
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5.3 CONCLUSION

The study focus on the role of information technology in banking sector. Majority of

Respondents are now using e-banking services. Technology is one among the foremost

Factor of human beings. Customers are started using c-banking rnade their banking

Transactions easy. Respondents rated ebanking as good afler computerization.

Customers feeling safety about their transactions. Bank also changed their approach

from conventional Banking to convenient banking. There is also need to maintain e-

banking services easy as Possible. IT enabled better market infrastructure,

irnplementation of reliable technique for Control of risk and help the financial

intennediaries to reach geographically distant and Diversified rnarkets. But IT can be

fully useful only if they enable to met the challenges in The present environment. There

is also need to maintain privacy and confidentiality of Data's. Another important

responsibility is to ensure that the data is only used for the Purpose intended. For this

there is a need to implement IT and other cyber laws properly. This will ensure the

developmental role of IT in banking industry.

;\
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A study on consumer perception towards green marketillg and green products ]vith special
reference to chalakudy municipality

l.l INTRODUCTION

Green marketing is also called as sustainable marketing, organic marketing and

environmental marketing. It is the marketing of products that are said to be

environmentally safe. This includes many activities like product variation,

transformation in the manufacturing process, using recycled board or paper for
packaging and different forms ofadvertising.

Green marketing has gained wide acceptance among several companies as being a

viable competitive strategy. Green nrarketing is typically practiced by companies that

are committed to sustainable development and corporate social responsibility. Green

marketing involves multiple activities. Green Marketing encourages production of
pure products by pure technology, conservation of energy, preservation of
environment, minimum use of natural resources, and more use of natural foods

instead of processed foods. Efforts of people, social organizations, firms, and

govemments in this regard can be said as green marketing efforts.

Concept of green marketing concems with protection of ecological environment- Modem

marketing has created a lot of problems. Growth in marketing activities resulted into

rapid economic growth, mass production with the use of advanced technology,

comfortable and luxurious life, style, severe competition, use of unhealthy marketing

tactics and techniques to attract customers, exaggeration in advertising, etc., created many

problems. Economic growth via production and consumption threatens peaceful life of

human being on the earth- Green marketing is an attempt to protect oonsumer welfare and

environment through production, consumption, and disposal ofeco-friendly products.

1.2 STATEMENT OF PROBLEM

As green marketing is different from traditional marketing, marketers need to know

the factors that persuade the customers to buy green products. This study is an attempt

to identif, the consumer perception and challenges to green marketing.

I.3 SIGNIFICANCE OF THE STUDY

Creen marketing has norv evolved as one ol the major areas of intercst for marketers

as it may provide competitive advantages. Many companies in India have started

u]ark t n cons preference \vor uch rese has been
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5.3 CONCLUSION

Green marketing has to be pursued with much greater vigor as it has cnvironmental

and social impact. With global rvarming looking largely, it is irnportant that green

marketing becornes the nonn rather than exception. In India green rnarkcting is al

initial stages. Govemment has to impose stringent laws which makes {lrrns and

consumers to use eco-friendly products. Firms and government should ntake

combined efforts to increase awareness about green products. Schools and

educational institutions must also take steps to create green initiatives in the minds

ofyoung people.
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A STUDY ON TI]E EFFECTIVENESS (,I: ONLINE LEARNING FOR HIGITT]R SIICONT)ARY
CL.{SS IN KODASSERY PANCI{AYATI I FROM WARD 9 TO WARD IO

l.l INTRODUCTION

A learning activity can be defined as an inlcttction betweon a lcarncr and an

environrnent, leading to a planned outcome. lt is a planned outcolnc which makes

learning a purposeful activity. In the words of Hanard lrrrsincss school psychologist

Chris, leaming is "detection and correction of error" wh.rc an crror means "any

mismatch between our intention and what actually happcns" Thcrc are many type

learning methods and theories but e learning is developing very fast.

E-Learning means a lot of different things and it is understood diffcrcntly by players

with very different roles. The E-Content Report (2004) describes e- lcaming "as an

umbrella term describing any type leaming that depends on or is enhanced by

electronic communication using the latest information and communication

technologies (ICT). It is also defined as "a generic tenn covering a wide set of ICT

technology -based application and processes, including computer -based learrring,

web-based learning, virtual classroonl digital collaboration and networking".

Therapid technology and social change puts forward need for lifelong learning. The

move to conduct teaching and learning over the intemet is rapidly gaining momentum

along with the advanoe of computing technology and the deep researches into the

pedagogical methodology on the Intemet. The major benefit of e-leaming to

governmental educational system would be a long term comriritment to growing and

maintaining the program. The concept of e-learning integration into an educational

system begins rvith the teacher and the ways in which teachers teach.

E-Leaming is a new way of learning. Leaming today has evolved considerably

because of advances in web technology. The internet enables the ordinary person to

have access to lever -ending quantities of information and knowledge efficiency and

conveniently. The growth of the world wide high-capacity corporate networks, high

speed network desktop conrputers and all kind of mobile devices will make leaming

available to people 24 hours a day, seven days a week around the globe.

E-Leaming is more effective than traditionat leaming because less time and less

learning can be done in any geographic locationmoney is spent travell

and thcre are no travel

learning at a traditio
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E-Leaming has the advantage oftaking class anytime anywhere. Learning is available

when and where it is needed. E-Learning can be done at tho ofroe, at home, on the

road,24 hours a day a week. e-leaming aiso has measurable assessment which can be

created so the both the instructors and students will know what the students have

leamed, when they will have completed courses, and how they have perfornrod.

all
i1

A STTJDY ON THE EFFECTIVENESS OF ONLINE LEARNING FOR HIGHER SECONDARY
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5.3 CONCLUSION

Online lcarriirrg is a growing anti exciting new way to learn about almost an),lhing. l1'

therc is a coursc you have always s,anted to takc or a skill you l.ravc always wantcd to

lcarn. bLri -r,ou have not had the timc to attend a tladitional face to face class or thcre

hasn't bccn an opporlunity near you, then online lcarning might be your answer.

Todav's onlinc lean.iilig opportunities offer everything fi'on one- hour live workshops

1o crrlirrc d.rgrccs. There is virtuaily something for er.eryonc; all you havc to do is find

il. lloucver', leaming online is different from learning is face to {hcc sctting, and it is

ir]rpodar'rl lc think about your goals, your needs and your interests beforc committing

roulscll'lo something. You also need to think about the time you havc available, your

conrlirrt lcvcl with using technology and the equipment that is at your disposal- As rve

all bccornc more familiar *,ith computers and computer access become incrcasingly

colnr)rol!, online leaming rvill continue to open doors and offcr leaming oppoflunitics

lilr Ilrosc who are interested.
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A Study on the Emplo)'ees Satislaction or Infopark \vith spccial relcrtnce l() l\oral1\'llr-rnclr

l.l INTRODUCTION

Job is one of the important elements of peoples life their living style

and their social lives depend on their jobs. It is necessary for every

organization to have a satisfied workforce. The aim ofthe present study is

to know the employee satisfaction and its relationship with performance

level.

Employee satisfaction is the tenninology used to describe whether

employees are happy and contented and fulfilling their series and needs at

work. Many measures purport that employee satisfaction is a factor in

employee motivation, employee goal achievement and positive employee

morale in the workplace. Human resource is considered to be most

valuable asset in any orgatization. It is the sum-tota1 of inherent abilities,

acquired knowledge and skill represented by the talents and captitudes of

the employed persons who comprise executives, supervisors and the rank

and file employees.

factors ai-r need to be understood by the business for enhancin

r.&#""-*,#tfunl

amons the emp es u,hich srpport a long terr sustainable return to the

bu S monetary and non-monetary rewards that nee

\irnr..rl* Cnllooo.l- {rt( r,:.1 q'i^-'" \'I^l^"'-

Employee satisfaction, while generally positive in your organization

can also be a downer. I'd eniployees to stay because they are satisfied with

yo'ur work environment. The term related to the tbtal relationship beme6n

an Individual and the employer to which he is paid. Satisfaction does mean

the simple feeling state accompanying the attainment of any goal;the end

state is feeling accompanying the attainment by an impulse of its

objectives. The business has to conduct an open work environment that

motivates the employee to confl-ibute towards organizational success.

There are various factors such as hygiene factors, physical factors, security

erlpioyee satisfaction. lt results in developing a

are 1o



A Study on the Employees Satisfaction on lnfopark \yith special rcfcrcnce to h.oralty Bfanch

ra The employees should be clear with their job description iu the

organization for better improvement.

5.3 Conclusion

The main objective of the srudy is to identi$r the satisfaction level of
employees in infopark in koratfy branch. The study reveals that the

satisfied workers can work effectively. It helps to understand the

functioning ofthe company and the relationship ofthe employees that exist

in the organization.so the satisfaction level of employees is very important

in the modern industry.so the management would goncenkate a little bit on

the aspects where employees are satisfied. From this analysis it is clear that

majority of employees are satisfied with the job.

t
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,\ Study on Consumer Satisfaction of Yamaha Bikes with Special Refercncc 1o Chahkudy

I.l INTRODUCTION

Satisfaction is a person's feelings ofpleasure or disappointment resulting from

comparing a product's perceived perfolmance in relation to his or her expectation". As

the definition makes it clear, satisfaction is a function ofperceived perfonnance and

cxpectations. Ifthe performance falls short ofthe expectations ofthe customer, the

customer is dissatisfied. Ifthe perfonnance exceeds the expectatiolts, the customer is

highly satisfied or delighted. Many companies are aiming for high satisfaction

because customers who are just satisfied still find it easy to switch, when a better offer

comes along. Those who are highly salisfied are much less ready to switch. High

satisfaction or delight creates an emotional affinity with the brain, notjust a rational

preference. The result is high customer loyalty. In this highly competitive world

customers plays a very important role. Thus, if a company wants to survive then it

should look forward to the detenninants of customer satisfaction. Though it is a very

subjective issue that differs from individual to individual yet, identifuing some basic

parameters of customer satisfaction is important

India is one ofthe largest manufacturers and producers of two-wheelers in the world.

India stands next to Japan and China in terms of the number of two-wheelers

produced and domestic sales respecti'/ely. This difference was achieved due to many

reasons like restrictive policy followed by the Government of India towards the

passenger 6ar industry, growing demant for personal transport, ineffectiveness in the

public transportation system etc. The Indian two- wheeler industry made a minute

establishmenl in the early s when Automobile Products of India(API) started

manufacturing scooters in the country. In the last few years, the Indian two wheelers

industry has besn spectacular groMh the country stands next to a

terms of production and sales respectively. Majority of Indians especially the

youngster prefer rnotor bikes rather than cars. Capturing a large share in the two

wheelers industry, bikes and scooters cover major segment. Bikes are large variety of

tlvo wheelers that are available in the market. known tbr the rnost recent technology

and improved mileage lndian bikes, moped.r stand for style and class for everyone 111

Nirmala Collegc of Arts and Science Page | 1
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! Yamaha should try to introduce new bikes. Most of llie bikes are still based ol-

same engine and frame so introducing new bikes with different segments will

increase their goodwill a little bit

F Yamaha should try to introduce E-bikes also by introducing E-bikes they can

create a huge impact on every Market in the world and can increase their

goodwill by selling Eco-fdendly bikes

5.3 CONCLUSION

In this study I tried to find out the satisfaction ofthe goods and services rendered

to the customer by the Yamaha. This study has given a pure irnage of what

customers feel about the goods and services provided by Yarnaha Showrooms and

Service Centres. We can obviously say that the product satisfies them as well as

facilities provided by the Yamaha showrooms and Service Centres. All customers

have a better relationship with Yamaha and they are regularly satisfied with the

other features of the company as well from the following study we conclude that

from the survey we have done, the Yamaha bikes are well known for their designs

and performance the satisfaction is high in all factors except Mileage and fi'ee

services. Youth is the talget of Yamaha. If Yamaha satisfies their customers with

more Mileage, good service and providing more free services they can achieve

more .
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l.l INTRODUCTION

As a part of Calicut University BCom curliculum the researchers have

chosen a particular topic entitled "A study on customer satisfaction

towards green product" gs per the requirement of successful cornpletion

of Degree of Bachelor of Commerce
Customer satisfaction is a metric that measures a cornpany's customers'
level of satisfaction with its goods, services, and capabilities. When
expectations and results are compared, customer contentrnent is the

result. According to that definition, customer satisfaction mostly refers

to the contrast between what is anticipated and what is really received

from a product once a customer purchases or consumes it. Customer
satisfaction is a goal that emerges from a process of assessing what
customers received compared to what they expected, the actual purchase

decision, and the satisfaction of needs. It demonstrates that customer

satisfaction is an intention that arises from comparing what they receive

to their expectations, which are connected to theil wants and

requirements with regard to a good or service.

Customers are always prioritized before prohts whenever a business is

just getting oll the ground. Companies who are successful in providing

complete client satisfaction will continue to hold the top spots in a

market. Today's businesses are aware that customer happiness is crucial

to their performance and also contributes significantly to their ability to
increase thpir market value. Customgrs are typically defrned as. people

who purchase products and services lron a market or company that

satisfy their needs and desires. Customers buy things to fulhl their

financial expectations. Offering high-quality services that remind clients

of the service is the most secure approach to thrive.

Due to clients that care about the environment, the rnarket for green

products has grown dramatically in India during the past few years.

Today's consumers are "thinking green" more often and are willing to

pay more for
typically referre

en entally friendly goods. Green products are

as ecological or environrnen tally friendly roducts.

Whatever is b al to the environment is re

Green prod s. are those that can be recycled and rvon't pollute the

envlronment or use up natural resources.
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When used, some of these environmentally friendly products reduce
greenhouse gas emissions, reduce carbon footprints, and do not
significantly pollute tho environment or cause significant toxicity. Wllen
they are not in use, they do not damage the environment or disturb the
ecological equilibrium. Green products are those that are biodegradable,
non-toxic, and environrnentally responsible. Glass, cans, and papers rnake
up the bulk of the items. Environmental problems are now occurring more

frequently, and it has lnore clear. These benefits and drawbacks are

affecting consumersr propensity to purchase or relrain from purchasing

green items. In addition, benefits help us understand why there is a market
for green products. And the reasons why retailers are eager to market green

goods. Because more people are aware of environmental issues, they are

now more prepared to spend more for green items. Green products, also

known as sustainable or eco-friendly products, can be delined as having less

of an impact on the environment and being less harmful to human health

than traditional products. Green products are made with recycled materials

(such as the breakdown of food and food product leftovers in place of
artificial fertilizers), are created in more energy-efficient ways, or are

distributed to consumers in more ecologically friendly ways. Because of
their capacity to profit frour the sales of green products as well as

simultaneously fulfil their social responsibility to society, green products are

being sold by more and more businesses. People started caring rnore about

their health in the previous ten years, which has led to a rise in the use of
green products. AS a 'result, people are becomiirg more sensitive of the '
environment and their health.

As far as green products are concerned, both academics and professionais

as well as the corporate marketing sector have experimented with them.

Businesses have begun to alter their behaver in an eflort to allay consumersr

"NEW" fears about being green as society and the consumer both becorne

increasingly concerned with the environment.
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. Majority ofthe custornels are influenced to buy green products because

ol positive attitudes.

. Most purchased type of green product is cotton & cloth shopping bags.

5.3 SUGGESTIONS

Based on the findings, there are a number of suggestions that companies
should consider in order to improve customer satisfaction towards green

products. Filstly, companies should provide a clear explanation of the
environmental benefits of their products. This should be detailed and easy

to understand. Secondly, companies should offer incentives and discounts

to encourage customers to purchase their green products. Thirdly,
companies should offer a wide range of green products in ordel to give

customers more choice. Fourthly, companies should offer personalized

customer seNice in order to ensure that customors are getting the best

possible experience. Fifthly, companies should offer convenient ordering

and delivery options in order to make it easier for customers to purchase

their green products. Finally, companies should offer better warranties and

guarantees in order to give customers peace of mind when purchasing their
green products.

5.4 CONCLUSION

In conclusion, customer satisfaction towards gr:een products is an important

factor lor companies to consider in order to ensure the success of their

green products and services. The lindings of this paper suggest that

companies should provide a clear explanation of the environmental benefits

of their products, offer incentives and discounts, offer a wide range ol green

products, offel personalized customer service, ofler convenient ordering

and clelivery options, and offer better warranties an$^t-uarant9.":Al-P19$*tt

improve customer satisfaction towards green produftslff i.ir6itiirg tri&" '
suggestions, companies should be able to ensure that their gleen products

arid services are as successful as possible.

STUDY ON CUSTOMER SATISFACTION TOWARDS GI{EEN PI{ODUCT
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. Internet is the platform which gives awareness about green products.
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A study on consumer perception tolt,ards clcctric ychiclcs lvith spccial rcfcrcncc lo Irrnakulanr cit\

Electric vehicles are vehicles that are either partially or hrlly powered on electric

power. Electric vehicles have low running costs as they have less moving parts for

maintaining and also very environment friendly as they use little or no fossil fuel.

When consumers make purchase decision, they face more altematives due to infor-

mation exchange, and the aspects that they value during purchase are also varied. Alt-

hough the popularity ofelectric vehicles is increasing ,the market ratio of electric ve-

hicles is still very low. Consequently, the key to this study is to investigate how to

make consumers accept electric vehicles, and explore the conditions which influence

the consumers acceptance of electric vehicles.

Therefore, based on the above research background and motivation, this study aims to

investigate the factors influencing consumers purchase ofelectric vehicles in order to

provide a reference for the design and development ofelectric vehicles and offer sug-

gestions for cornpanies regarding future consumer purchase of electric vehicles. This

paper studies consumers opinions on electric vehicles in an unceflain environment,

and analyzes the factors influencing consumers purchase ofelectric vehicles, in order

to in-rprove the penetration of electric vehicles into the market and to provide sugges-

tions for future researchers. Thc key factors influencing consumers purchase of elec-

tric vehicles are not only applicable to the design and development ofelectric vehicles

that better suit consumers demand, also serve as a theoratical basis for the popuiariza-

tion of electric vehicles, and plovide a refelence fol consumers choice and relevant

manufacturers need to consider incleasing the publicity ofelectric vehicles and launch

more attractive battery and charging schemes to attiact consumers and promote the

sustainable developrnent of the automobile industry.

Technology to be used in the upcoming EV is very matule and uptrend leading to higir

distance coverage ra,ith high efficiency aud comfort. The potential of electric mobility

has been studied i1recent research from a technical ,economic, logistic, environmental

IHoq,ever research showed also that there is inconsiderable stm C cv I

cles [o clcale applopriate mat kels at Ieast public perception cnd acceptance of cleclric

vehicies India. Changing is thc trend fi'ont acceptat-Lce of fuel cars to EV requires a

Nirmala Colege Arts and Science 1

l.llntroduction

and dinnel urban point of view



5"3 CONCLUSION

With the deplet'ion of fbssil fuels and constant hike in fuel prices, is a need for energy

transition in vehicles in lndia. The respondents are aware of global climate conditions

and are ready to change their preference from conventional to eco-friendty vehicles.

Cost is an imporlant factor while considering the purchase of electric vehicle.

Respondents are willing to consider electric vehicles as their future purchase option, if
proper infrastructure is avaiiable. Initial cost ofpurchase, nurnber of charging stations

and the time required to recharge the battery is crealing limitation in boosting consumer

confidence.
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A study on irvestors perception towards various scheme of LIC

l.l INTRODUCTION

The Lifc Insurance corporation of India (L.l.C) is thc largcst lifc insurancc Company

in India and also the Country's largest investor. It is fully -owned by governnrent of
India. It was founded in 1956 Head quartered in Murnbai which is considered the

financial Capital of India, The Life insurance Corporation of India Currently has 8

Zonal office and 113 divisional offices located in different pafts ollndia. At least 2048

branches Located in different cities and torvns of India.

Lile is unpredictable and uncenain. There can be chance

to unsound event Life Insurance provides Financial Assistanoe against if un Sound

event earning member and earning member of farrily death happen. Life insurance

provides both benefit one is life Cover and investment in form ofsaving

LIC is insurance Company which provides life insurance

Product Life Insurance is required, because life is uncertain. LIC is taking Premium

from the Customer and give insurance facility for Life. LIC is provides a facilities of

both Savings and insurance of Life Cover. LIC is helping to achieving Long term goal.

LIC is large public Sector Cornpany in Insurance Sector. The main objective of LIC is

spread in,portance about lil'e insurance. In rural area and backward Classes Life

insurance Cover life and provide financial assistance ifuncertain event happen earning

meraber. LIC is most valuable brand in life insurance lndustry in India but now a days

private players Increases their market Share by providing batter Services. This Study

aim to measure the satisfaction level ofinvestors towards faction towards the Services

provided by the LIC and Study about perception of investors investing in var ious

schemes ofLIC.

1.2 STATEMENT OF PROBLEM s :+

Investors are confusing because various insurance policies are available in

market so this study rvill help us to understand the consumers perception about life

insurance policies and how a consumer selsct organises and interpret the quality of

services and product offered by the company. Investments are both important and useful

in the context ofpresen1 day condition. In the present financial market the investors aro

fachg eitlier the problbm of safety or un attractive returni*.-At this jqncture, the extent

to which LIC goes to attract the investors has been under taken in this study.

1
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. To sell the insurance product through electronic medias.

' LIC should also tie u| 1r7i1l several other banks apart fi.om the existing ones to

sell its products Through banc assurance.

5.4 CONCLUSION

o The study entitled * INVESTORS pERCEpTIoN TOWARDS vARIous
SCHEMES OF LIC WITH

o REFERENCE TO KAYAMKULAM MLINCIPALITY" looked in the

different LIC schernes and the

r Evaluation of these scheme by the investors . We also studied how a person

selected the schemes fiorn LIC.

r LIC dominates the Indian insurance industry. In today's competitive world ,

customer satisfaction

. Has become an in-rportant aspect to retain the customer , not only to grow but

also to serve . Increased

. Competition wide range of product offering and multiple distrr'bution channel

cause conrpanies to value

o Satisfied and highly profitable customers. Customer service is the critical

success factor in a company and providing top notch customer service

differentiates great customer service from in different customer service. Even

with the stiff competition in the market place, it is evident from the srudy that

prbducts offered by the LIC 'are creative, innovative and of the liking of the

customers, moreover they are satisfied by the true knowledge provided by the

company or agents and they are easily accessible, Flexible payment schemes

with no hidden cost, there is no undue delay in claims settlement, customers

are highly satisfied by the grievance redressal mechanism. and in the near

future if they rvill go for the policy thcy rvill stuck to LIC of India, which shows

the great faith and positive perception of the customers torvards LIC of India.

}- s'

A study on investors perception towards various schente of LIC.

A9

Nirmala C

Nim.rala college arts and science, Meloor


	3f6c329833b230b4f0980bbbbcdf4d41b166a9997b87481e8e9a78586ab82057.pdf
	3f6c329833b230b4f0980bbbbcdf4d41b166a9997b87481e8e9a78586ab82057.pdf
	3f6c329833b230b4f0980bbbbcdf4d41b166a9997b87481e8e9a78586ab82057.pdf
	3f6c329833b230b4f0980bbbbcdf4d41b166a9997b87481e8e9a78586ab82057.pdf
	2abad5f878697631f3d666784868f34f08132c3377c3ae2f59e162180b7847ea.pdf
	2abad5f878697631f3d666784868f34f08132c3377c3ae2f59e162180b7847ea.pdf

		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH


		2024-07-15T12:16:51+0530
	SHAJU NALKARA OUSEPH




